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Representatives of the National Council of Independent Petroleum Assns., headed by A. W. Roth, Greensburg, Ind., jobber, who is chairman 
0 of the council, conferred with PAW Ickes and Deputy PAW Davies on March 5. Pictured here in Mr. Ickes’ office, left to right. are John Harper, 
Long Island City, N. Y., president of the Empire State Petroleum Assn.; F. L. Bond, Jacksonville, Fla., of Southern Oil Stores; A. M. Petty, NPN 





—— PRICES: Requests for wider margins for 
jobbers and dealers grew in num- 
P.I.W.C. added its voice in a resolution 
PAW (P. 3). National Council of In 
lent Petroleum Assns. adopted a_reso- 
isking 0.5¢ more for jobbers, lc more 
tailers (P. 4). The N.C.I.P.A. action came 
committee it appointed journeyed to 
igton and reported back that OPA is 
to renew its efforts for a margin in- 
PAW recommends it (P. 7). OPA 
led price ceilings on residual-distillate 
putting maximums on a gravity basis 
wide area (P. 10). OPA’s action has 
tended to increase output of residual- 
“as expected”, according to 

ces (P. 15). 


“Gestapo” enforcement 


RATIONING: 
of the East Coast pleas- 

x ban went out the window and pa- 

stepped in as OPA Chief Prentiss M. 
nunciated his belief in the American 

He indicated the pleasure ban. itself 

e lifted by March 22. 

the value of “A” 


rationing, in fact simpler regulations 


Some expected 


coupons (P. 3). 


id from OPA, is the aim of Ciyvde 


Herring, oil man, now top-flight assistant to 
the price czar. NPN gets an earful of his 
orders and wraps them 
sketch (P. 8). 


views on how OPA should be run coincide 


views on legalistic 
into a_ personality Herring's 
with criticisms of the House small business 


committee (P. 9). 








Oil Marketing Costs 

Director R. T. Haslam of Standard 
Oil Co. (N. J.) and his two cost and 
operations experts write the second 
article in their series on “Petroleum 
Marketing Cost and Cost Reduction” 
printed exclusively in NPN. The au- 
thors open the Jersey Company’s 
books to show steps its marketing 
division took to whittle costs and 
discuss the operating factors affect- 


ing profit and loss in oil marketing. 


P:. 32 























news editor, who accompanied the marketers on their visit to PAW; Mr. Roth: Mr. Davies; and Mr. Ickes 


TRANSPORTATION: PAW Chic! 

Ickes said he 
asked WPB for steel to build both the eastern 
and western legs of the 20-in. products line, 
thus tempering somewhat the resentment of 
mid-western senators who wanted the eastern 
leg built first. Meantime, Ickes’ decision to 
build the southwestern leg first stands (P. 24), 
While eyes were on the pipelines as need for 
additional oil in the East grew, tank car hauls 
into the Atlantic coast area dropped to 798,274 
b/d compared with 820,214 b/d the previous 


week (P. 26), 


PRODUCTION: PAW has no intention 


produ CTs 


of telling 
where they can wildcat, E. L. DeGolver, a 
sistant deputy petroleum administrator, assured 
the industry twice last week. His remarks at 
the A.I.M.E. meeting in New York were mis 
interpreted, he said. This was one of the 
little points cleared up at P.L.W.C.’s monthly 
Another: the oil didn't 
“find” 1,878,976,000 bbls. of oil in 1942. Only 
260,051,000 bbls. of the 1,878,976,000° bbls 


meeting industry 


idded to reserves came from new discoveries 
fhe rest resulted from extensions of known 


pools (P. 19) Intere st in chalk oil GTOWS (P. 20). 





ETROLEUM 


Lt Pi eS ee 
: ae 


the heaviest TA 
zhtest PURSUIT PLANE’ 
ghtiest BOMBER; — frome) > 
eg tning-fast PT BOAT to the @ 


mos formidable BATTLE! 


we frontthe war worker's AUT DM ne 
_ to theviargest TRANSP 
from FARM MAI 


reatest INDUSTR 
- | 2 on 
22 eee 
. 


a Be x 


ee USE 
is ~<a IT 
AMMUNITION = WISELY 


MORRISON BROS. COM PANY 


OIL EQUIPMENT HEADQUARTERS 
DUBUQUE, IOWA 

















Following is a partial list and directory of governmental agencies in Washing- 


ealing with matters affecting the oil industry. (List is as accurate as possible 
only tentative as room and phone numbers are constantly changing.) 
Abbreviations code: Rm for room; Ex for phone extension. 
Office of Petroleum Administration for War 
N Interior Building, 18th and C Sts., N. W., Phone REpublic 1820 
Information 
Mrs. Rosalie E. Reid, Rm 6635, Ex 3429-4820. 
Administrator 
Harold L. Ickes, Rm 6156, Ex 5000. 
Deputy Petroleum Administrator 
Ralph K. Davies, Rm 6654, Ex 3831. 
Bernice Kirschling, personal assistant to Davies, Rm 6654, Ex 3831 
H. Chandler Ide, assistant to Davies, Rm 6654, Ex 3833. 
Special Assistants 
joseph A. Fanelli, Rm 6132, Ex 5084. 
Dr. John W. Frey, Rm 7424, Ex 4272. 
Howard T. Mather, Rm 4448, Ex 4626. 
J. Elmer Thomas, Rm 6622, Ex 4735. 
Assistant Deputy Petroleum Administrators 


Robert E. Allen, Kim 6514, Ex 4401. 

E. E. Robbins, chief industrial specialist, Rm 6518, Ex 2455 

Elmer E. Batzel, special assistant to Allen, Rm 6520, Ex 2181. 

Earl J. Opal, chief of review and clearance section, Rm 5226, Ex 2156 
Bruce K. Brown, Rm 6623, Ex 2066. 

Everett Lee DeGolyer, Rm 6631, Ex 4459. 


Administrative Division 


Eric L. Kohler, executive officer, Rm 6623, Ex 4174. 
E. J. Skidmore, special assistant to executive officer, Rm 6415, Ex 4363 
Glen D. Thompson, assistant, Rm 6412, Ex 4634. 


Public Relations Divisien 
Gordon Sessions, director, Rm 7515, Ex 3161. 
Herbert A. Yocom, assistant director, Rm 7515, Ex 3181. 
Division of Reserves 
William B. Heroy, director, Rm 7516, Ex 4454. 
Facility Security Division 
W. D. Mason, dvector, Rm 5213, Ex 4172. 
Foreign Division 
James T. Duce, director, Rm 4212, Ex 4417. 
William D. Crampton, associate director, Rm 4209, Ex 4788 
C. Stribling Snodgrass, associate director, Km 4218, Ex 2968. 
A. H. Chapman, assistant to director, Rm 4214, Ex 2655. 
Lester H. Nuland, assistant te director, Rm 4221, Ex 2534 
Grover Rees, special legal assistant, Rm 4227, Ex 2568. 
Howard L. Freeman, foreign materials specialist, Rm 2221, Ex 4461. 
F. Griffis, fereign requirements analyst, Rm 4226, Ex 2789 
H. A. Hassan, Lend-Lease specialist, Rm 4225, Ex 292 
L. A. Mekler, Russian specialist, Rm 4219, Ex 4463. 
Legal Division 
J. Howard Marshali, chief counsel, Rm 6515, Ex 4100. 
Mortime: A. Kline, associate chief counsel, Rm 6519, Ex 4481 
David M. Hudson, assistant chief counsel, Rm 6529, Ex 793. 
Robert E. Friedman, assistant chief counsel, Rm 6519, Ex 668 
Adolph H. Levy, principal attorney, Rm 6620, Ex 4838. 
Wallace E. Avery, principal attorney marketing division, Rm 4248, Ex 2978 
John F. Jones, principal attorney production division, Rm 7415, Ex 3298. 
John F. H. Leonard, principal attorney refining division, Rm 5346, Ex 4832. 
—— _ Wilson, principal attorney transportation division, Rm 5408-A, 
4x 459 
Justin R. Wolf, principal attorney natural gas & natural gasoline division, Rm 
6525, Ex 2130 
Marketing Division 
Robert T. Collier, director, Rm 4257, Ex 4646. 
Paul A. Best, assistant director. Rm 4258. Ex 3518. 
Joseph H,. Ellender, chief of economics and analysis section, Rm 4258, Ex 2302 
D. C. Arnold, chief of asphalt section, Rm 4020, Ex 2715. 
Howard Cooper, chief of lube oils and containers section, Rm 4244, Ex 4313 
Robert W. MacMillan, chief of marketing equipment section, Rm 4038, Ex 2781] 
Kenneth Darling. chief fuel oil section, Rm 4251, Ex 4440. 
Hamilton H. Wende, chief of facilities section, Rm 4347, Ex 4751 
John Downing, chief of motor fuels section Rm 4026, Ex 2881 
Joseph H. Thompson, chief of administrative section, Rm 4255, Ex 4797 
Materials Division 
Frank A. Watts, director, Rm 5312, 
Howard C, Turner, assistant director, 


Ex 4585 
Rm 5308, Ex 


Lewis W. Brevtogle. allocations and allotments. Rm 5324 3685 
H. R. Hansen, materials applications, Rm 5316, Ex 3411 
W. L. Clark. production requirements planning, Rm 5224, Ex 2721 
I. G. Harmon, projects, Rm 5323, Ex 2406 

Natural Gas and Natural Gasoline Division 
E. Holley Poe. director Rm 7314, Ex 4736 


Paul M. Raigorodsky, assistant director, Rm 7314, Ex 4774 

Dr Frank H. Dotterweich. consultant, Rm 7326, Ex 4840. 

James E. Pew, chief of natural gasoline section, Rm 7318, Ex 4871 
John H. Thacher. Jr.. technical consultant. Rm 7326. Ex 4840 
Charles E. Webber. senior analyst (natural gasoline) Rm 7320, Ex 
Robert W. Ducker. chief of natural gas section. Rm 7322, Ex 2524 
Thomas R. Weymouth. consultant, natural gas section, Rm 7326. Ex 


Petroleum Supply Division 
Robert Lee Minckler, director 
R. C. Saver, assistant director 


5210 
5 


210, 


Ex 
Ex 


4834 
2083 


Rm 
Rm 


NPN’s WASHINGTON DIRECTORY of Oil Agency 


Headquarters 


Ex 4619 

Research Division 

Edward B. Swanson, director, Rm 7315. Ex 649 

Cc. D. Leckwood., assistant director. Rm 7317, Ex 4777 
Petroleum Supply and Distribution Board 

Walter R. Lange, secretary, Rm 5423. Ex 4744 

Joseph Winterberger, chief supply technician, Rm 5425, Ex 4437 
Division of Reserves 

W. B_ Heroy, director, Rm 7516, Ex 4454 
Transportation Division 

Maj. J. R. Parten, director, Rm Ex 

W. C. Kinsolving, assistant director, Rm 


5412, E 
4 
Lee R. Cowles, assistant director. Rm 54 


3658 
1x 4744 

418, Ex 4833 
Ex 4620 


> 
5423, 
Donald A. Sears, chief of pipeline section, Rm 5 
Boyd Wilson. chief of tank car section, Rm 5415, 
S. D. Archbold. chief of inland waterways section, Rm 5045. Ex 4333 
Arch Turmer, chief of motor transportation section, Rm 4446, Ex 4300 
Frank I. Brinegar. chief of appraisal section, Rm 5418, Ex 4627. 
WPB_ Representatives at PAW 
R. R. McLachlen, Controlled Materials Plan representative, Rm 6520, Ex 4616 


1 
5414, 
13. E 
Walter R. Lange. assistant director, Rm 542 


ten ~ oe FS 


M. C. Schoenly, distribution officer, Rm 5230, Ex 4617 
Liaison 
Gen. Walter B. Pyron 
Liaison agent between Army Department and OPC, Rm 419577, Ex 5042, 
Pentagon Bldg.. Arlington. Va., REpublic 6700 


War Production Board 


New Social Security Bldg., 4th and Independence Ave., $.W., Phone REpublic 7500 
Donald M. Nelson, chairman, Rm 6055, Ex 2113. 
William L. Batt, vice-chairman, Rm 5055, Ex 2212. 
Stephen E. Fitzgerald, director, division of information, Rm 5525A, Ex 5242. 
Ernest Kanzler, director general for operations, Rm 5006, Railroad Retirement 
Bldg., Ex 3394. 
Paul C. Cabot, Chief of salvage branch, 10th floor Gas & Light Bldg., Ex 7152 
E. W. Greb, Deputy director of salvage bianch, 9th floor Gas & Light Bldg., 
Ex 72398. 
R. T. Lawrence, oil unit head, 9th floor WGLB, Ex 72355. 
Liaison, WPB-OPC-RFC 
R. Otis McClintock, Rm 5193 A, Ex 71181 
Rubber Administrator 
William Jeffers, Rm 5027, Ex 3256. 


Bradley Dewey, assistant, Rm 5014, Ex 2455 


Office of Price Administration 
Federal Office Bldg., No. 1, 2nd and D 
Prentiss M. Brown, price administrator, Rm 4130 Census Bldg., 
Dr. J. K. Galbraith, deputy administrator in charge of price, 
Ex 5203. 
W. Page Keeton, chief of petroleum and petroleum products branch, Rm 1606 
Temp. D Bidg., Ex 6348. 
Michael Joel, administrative officer petroleum section, Rm 6305, Ex 5389 
George Doffing, price executive of petroleum section, Rm 6305 A, Ex 5386. 
Joseph H. Salmon, associate price executive, Rm 6304 A, Ex 6376. 
Robert Collacott, head of marketing section, Rm 6313, Ex 6636. 
Edward W. Doherty, chief of ecenomic analyst unit, Rm 6316, Ex 6370 
Peter Jensen, head of fuel oils unit, marketing division, Rm 6314, Ex 4916. 
Leo Van Herpe, chief of fuel section accounting division, Rm 6320, Ex 5539 
Watson B. Joyes, head of crude oil production section, Rm 6315. Ex 4403 
Joel Dean, chief of fuel rationing division, Rm 258 Temp. D Bldg., Ex 73411. 


St., S.W., Phone REpublic 7500. 
Ex 5586 


Rm 5131 B, 


Sumner T. Pike, director fuel price division, Rm 6306-B, F. O. Bldg.. 
Ex 76288. 
U.S. Tariff Commission 

7th & F St., N.W., Phone NAtional 3947. 
Petroleum Accounting Section 

Kenneth L. Stone, chief, Rm 155, Ex 123 

Office of Defense Transportation 

Irierstete Com merce Commission Bldg., Constitution Ave. & 12th St.. N. W.. Phone 


REpublic 7500. 
Joseph B. Eastman, director, Rm 5136, Ex ICC 719, 3527. 
Fayette B. Dow, director of pipelines, tank cars, tankers 

Rm 5132, Ex 73207. 
J. G. Scott, counsel, Rm 5418, Ex 2460. 

Motor Transport Division 
John L. Rogers, director, Rm 4211, Ex 2297 
Sam F. Niness, chief of petroleum carrier section, Rm 2406 New P.O 

Ex 6351. 
W. T. Cumming, chief of vehicle maintenance section, Rm 2405 New P.O. Bldg. 
Ex 72731. 


and tank trucks, 


Bldg 


T. L. Preble, consultant, vehicle maintenance section, Rm 4215 Labor Bldg., 
Ex 72775. 
R. D. Thomas, chief of tire maintenance section, Rm 4209, Labor Bldg., 


Ex 71446 > 
H. H. Kelly, chief of allocation section, Rm 2430 New P.O. Bldg., Ex 73027 


Congress 


Congressional Oil Investigating Committee 





Production Division : : Rep. Clarence F. Lea, Calif., chairman, New House Office Bldg., Kin 1535 
Donald R. Knowlton, director, Km 7410. Ex 4231 Ex 699. 
; ; J > » 9 v4 . . . . . . 
Ralph J. Schilthuis. assistant director, Rm 7416, Ex 2907 . Senate Oil Shortage Investigating Committee 
Millard K. Neptune, assistant to director, Rm 7410, Ex 4626 ’ Sen. Francis Maloney, chairman, Senate Office Bldg., Rm 354, Ex 1196, Phone 
David G. Hawthorne, cnief of materials and equipment section, Rm 7416 NAtional 3120 
Ex 4689 ‘ ° eo 
loseph Gordon, chief production development section, Rm 7423, Ex 2984 : : . 
R. V. Shirp, principal production consultant, Rm 7444, Ex 2453 Petroleum Industry War Council 
M. G. Hoffman, Rm 7429, Ex 4509 ; : 
R. V. Shirp, principal production consultant, Rm 7444, Ex 2453 Rm. 919 Commonwealth Bldg., 1625 K St., N. W., Phone Dlstrict 2820 
M. G. Hoffman, Rm 7429, Ex 4509 William R. Boyd, Jr., chairman 
Allan H. Hand, secretary-treasurer 
Nehning Division 
E. D. Cumming, director, Rm 5257 Ex 3233 - 
Phillip M. Robinson, assistant director, Rm 5260 Ex 4786. _ U. S. Maritime Commission 
Robert B. Cragin, chief of supply section, Rm 5024. Ex 3237 
Douglas P. Bailey, chief of operations section, Rm 5040, Ex 4877 : - . 
Max B. Miller, chief of construction section, Rm 3310. Ex 4560 Rm. 4309, Ex 87, 58. 50 \ } Ad trate 
George Parkhurst. chief of facilities section, Rm 5254. Ex 3941 B. B. Jennings, director of tanker operations, War Slipping Administration 
Dr. M. R. Mandelbaum, acting chief of process development section, Km 4450 Commerce Department, Phone REpublic 6620. ) 
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KANSAS MARKETERS ELECT OFFICERS FOR 1943 


The oldest independent marketers’ 
group west of the Mississippi River 
—that’s the Kansas Oil Men’s Assn., 
which held its 29th annual conven- 
tion at Wichita, Jan. 18. 

Organized on the eve of World 
War I (1914) by a group of Kansas 
oil distributors, it has weathered two 
severe economic depressions, one short 
boom period, and another world con- 


flict. 


The idea, then as now, was to co- 
operate with each other and with the 
government, to promote trade inter- 
ests, and to solve mutual problems. 

In 1926 the association was incor- 
porated as a non-profit organization 
with charter members J. S. Wertz, 
J. S. Longshore, W. L. Rosier, C. R. 
Howard, and Curt L. Henderson. 

Manpower problems, gasoline ra- 
tioning, conservation, and_ priorities 
were the chief topics of discussion 
at the latest convention. 

Jack Jaquiss, Coldwater, Kans., 
head of the Independent Oil Co., is 
the newly-elected K.O.M.A. _ presi- 
dent. 


A former football coach (he devel- 
oped in 1933 what was considered the 





Lane Dunagin, vice-president 


2 





Jack Jaquiss, president 


strongest team n 


Kansas), Mr. Jaquiss admits 
he didn’t know much about the oil business 
when he entered it in 1936. But he took 
over the Independent Oil Co., established 
a system of car serving which, while ele- 
mentary, he acknowledges, was “unusual in 
western Kansas 8 years ago”. His system 
simply involved a good around-the-car servic- 
ing and th’s, together with a thorough follow- 


up, built up a solid business. 


Mr. Jaquiss has a super service station and 
two tank trucks for rural deliveries at Cold- 


water, and a bulk plant and super service sta- 
tion at Meade, Kans. 

“A ‘wagon team’ with Lane Dunagin 
holding the reins started the new K.O.M.A. 
vice-president delivering oil in Texas in 1915 
for the Cities Service Oil Co. In 1936 Mr. 


Dunagin organized the Lane Dunagin Oil Co 


in Topeka, now one of the larg 
independent distributors in his ar 

In the meantime (1922-32), 
served as district manager for Kar 
and Missouri for Cities Service. Th: 
he joined Phillips Petroleum Co., firs 
as district manager of the Kansas Cit 
division, then as regional manager at 
Bartlesville, and finally assistant sales 
manager for the entire company. 

He started his own company with 
one station and one tank truck. Now 
he has 3 stations and 3_ transports 

Re-elected for the seventh consecu- 
tive term as K.O.M.A executive secre- 
tary was C. E. Holmes, who was hired 
to this post July 1, 1936. 

As executive secretary also of the 
Kansas Petroleum Industries Com 
mittee, his time and efforts are de- 
voted largely to legislative problems 

New directors of the K.O.M.A 
elected to replace those whose terms 
expired, are: Harry C. Long, Lebo, 
Long Oil Co.; E. W. Burchfield, Man- 
ter; Dean Kimmel, Hiawatha, Kimmel 
Oil Co.; A. F. Roitz, Pittsburg, De- 
brauc Oil Co.; James T. Klepper, 
Wichita, Denny Klepper Oil Co. 
William Hoke, Wichita, Hi-Grade Oil 
Co.; and Jim Scriven, Abilene, Viola 
Oil Co. 





C. E. Holmes, executive secretary 
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‘We Want More Action’—P.|.W.C. 


Asks OPA To Take Immediate Steps to Hike Retail 'Gas' Ceilings; Calls 
for Draft and Ration Board Recognition of Oil Marketings’ Essentiality 


NPN News Bureau 
WASHINGTON Petroleum Industry War 
Council is now on record as favoring increased 
margins on gasoline for jobbers and retailers. 
P.I.W.C. has asked PAW Ickes to recommend 
that OPA take “immediate action” to increase 
retail gasoline price ceiling by at least le and 
that “not more than one-half cent (0.5c) of 
such increase be allocated to the jobbing func- 
tion.” 
at P.I.W.C. meeting 
Mar. 2 and 3 which also adopted resolutions 


This action was taken 


on postwar planning, pipelines, pooling tubular 
larger gasoline rations for marketing 


goods, 


supervisors, essentiality of oil distribution 


n the war effort, fuel oil deliveries and other 


matters. 


The margins resolution was sponsored by the 
9 jobber members of P.I.W.C., Eric V. Weber 
(Eureka Oil Co.), Cincinnati, and Royal E. 
Decker (Plymouth Oil Co.), Detroit. Mr. 
Weber is president of Ohio Petroleum Mar- 
keters Assn. while Mr. Decker heads the Na- 
tional Oil Marketers Assn. Mr. Weber intro- 
duced the resolution. B. I. Majewski (Deep 
Rock), Chicago, made the seconding speech. 
W. T. Holliday (Ohio Standard), Cleveland, 
also spoke for the resolution. 


Weber Makes Speech 


Mr. Weber told the P.I.W.C. that automo- 
breakdown in 


tive servicing faces a many 


areas unless some action is taken immediately 


to 


help jobbers and retailers keep their stations 


one? 
l l 


The resolution pointed out that jobbers, 


distributors and retailers have been put to add- 


ed expense because of increased labor and 


ral overhead costs. Nationwide gasoline 
rationing has further increased such costs due 


luced volume and expense of handling 


coupons. It pointed out that OPA has already 
mized that rationing and war-added ex- 
penses justify increased margins, citing the 0.3c 


n increase granted in tank wagon fuel 


The proposed margin increase will 
cover the increased cost of oil distri- 


according to the resolution. 


Following adoption of the resolution, Mr. 
Decker called on OPA officials to discuss in- 
1 margins. He said he found Sumner T. 
OPA’s oil price chief, was “sympathetic” 
marketer’s plight. Mr. Weber con- 

I 1 with Deputy PAW Davies on Mar. 4, 
Z prompt action by PAW on the P.I.W.C. 


' 


110on 


Other Resolutions Adopted 


4 


iother resolution urged that PAW Ickes 


to all local draft boards and local ration- 
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ing boards a copy of the Ickes-McNutt state- 
ment (see NPN Feb. 10, p. 3) saying that all 
branches of the petroleum industry were essen- 
tial to the war effort. 


ed, according to the resolution, by a “wide- 


This action was prompt- 


spread feeling (among these local boards as 
well as other government agencies) that the 
distribution branch of the petroleum industry 
is a non-essential branch of what is admit- 
tedly an essential industry.” 

The P.I.W.C. followed this up with a rec- 
ommendation that PAW make 


sentations” to OPA on its disallowance of “pre- 


“strong repre- 


ferred mileage” status to traveling bulk plant 
supervisors, thus denying them needed supple- 
mental gasoline rations. 

Another resolution urged PAW to have its 
district marketing directors conduct a national 
campaign to get unnecessary traffic lights, stop 
signs and other driving restrictions lifted be- 
cause they “are known to be extremety waste- 
ful of gasoline and rubber.” Amount of gaso- 
line consumed by such unnecessary stops was 


estimated to be about 20% of total used. 


Urges Maximum Fuel Dumps 


Declaring that fuel oil deliveries this winter 


under the coupon system have been “extreme- 
ly wasteful of equipment, manpower, rubber 
and gasoline, as a result of small, special and 
the P.I.W.C. urged filling up 


consumer tanks this summer. 


rush deliveries,” 


Two p'peline resolutions were adopted by 
P.IW.C. One 
tion of 20-in. products line to be completed all 
from the Gulf Coast to the East 


The other called for considering plans 


urged immediate authoriza- 
the way 
Coast. 
for postwar use of emergency pipelines (see 
p. 24 for discussion of these 2 resolutions). 


Set Up Postwar Planning Group 


On general postwar planning for the oil in- 
dustry, the P.I.W.C. authorized a permanent 
Paul Ryan, Cleve- 
land oil man, which would work under general 
supervision of Dr. R. E. Wilson (Pan Am), New 


York, chairman of the economics committee 


committee to be headed by 


Other members of 12-man postwar commit- 
tee are: Sidney A. Swensrud, Sohio, Cleve- 
land, vice-chairman; Daniel P. Barnard, S. O. 
Indiana, Chicago; C. L. Burrill, S. O. N. J., 
New York; Thomas G. Elder, National Refg. 
Co., Cleveland; Robert W. MacDowell, Mid- 
Continent Pet. Corp., Tulsa; William G. Moore, 
Gulf, Pittsburgh; George G. Oberfell, Phillips, 
Bartlesville, Okla., T. E. Swigart, Shell Pipe 
Line Co., Houston; James Tanham, Texaco, 


New York: Eric V. Weber, Eureka Oil Co.., 


(Continued on page 9) 





Exit ‘Gestapo’, Enter Patriotism 


NPN News Bureau 

WASHINGTON Although PAW Chief 
Ickes reports East Coast oil supplies remained 
on a hand-to-mouth basis during the week end- 
ed Feb. 27, OPA’s Prentiss Brown indicated at 
his press conference March 3 that the pleasure 
driving ban might be lifted soon—perhaps as 
early as March 22. 
But, according to an OPA’ spokesman, no 
decision has been made and the spokesman 
declined to speculate on how soon one could 
He pointed out that if the ban 


were lifted, other restrictions would have to 


be expected. 


be imposed to compensate. 

There have been reports that OPA 
cut “A” coupon value from 3 gal 
in the East, effective March 22, and lift the 


pleasure driving ban. 


would 


to 2 gal. 


Would Halt Deterioration 


This is in line with attitude of ODT Director 
Eastman and others who feel that laid-up pas- 
senger cars are deteriorating too fast, and that 
it would be better to cut “A” coupon values 
but let motorists use the gasoline as they please. 


OPA 


dealers, distributors and others who get sup- 


Meanwhile, announced that eastern 


plies of gasoline from pooling terminals set 


up by PAW Directive 59—pooling of supplies 


will be allowed 15 days for 


their 


and. distribution 


turning in gasoline coupons covering 
purchases. This is permitted by Amendment 
27 to RO SC, March 10. Now, 


davs are allowed for exchange in some cases, 7 


uw 


effective 


in others. 
‘Gestapo’ Methods Halted 


What made most people believe Mr, Brown 
had little faith in “gestapo” methods to enforce 
the pleasure driving ban in the East was his 
statement March 3 when he said: “The time 
has come to stop all unnecessary inconvenience 


of the 
spread understanding of the situation which 


public. I believe in light of the wide- 
exists we can henceforth rely on what might 
be termed the ‘honor’ system of compliance 
instead of police enforcement. I am instructing 
all OPA regional, state, and branch offices to 
put this policy into effect immediately.” 

In a sweeping interpretation of the order 
even convicted pleasure drivers who had not 
yet paid gasoline coupon “fines” to local ration- 
ing boards were not required to do so. 

In a telegram sent to all enforcement at- 
torneys in New York, New Jersey, Pennsyl- 
Maryland, the District of 


vania, Columbia, 


OPA at New York stated: 
“You are instructed to cease all enforcement 












ictivity involving any penalty in connection 


with non-essential driving. All further action 
shall be 


including cases where notices of hearing were 


deferred in cases already initiated, 


issued, cases heard but not decided, cases 
decided, but no sanctions yet effectuated and 
cases where appeals are pending and sanctions 
meanwhile withheld.” 


Brown Appeals to Public 


March 7, Mr. Brown directed two appeals 
to the public for conserving the mileage of the 
nation’s 25,000,000 passenger cars. He urged 
full cooperation in a newly-launched car-shar- 
ing program to fill every automobile driven to 
and from work. His second appeal was for 
newspapers, radio and other public communi- 
cation media to keep constantly before passen- 
ger car owners in the Eastern shortage are: 
the importance of voluntary curtailment of 
pleasure driving. 

Meanwhile, Public Roads Administration re- 
leased figures showing 50% decrease in rural 
traffic in January in the East, below January, 
1942, compared with a December decline 
of 48%. In rest of the U.S., January rural 
traffic dropped 37% below a year ago com- 
pared with a December drop of 47%. The 
larger decline in December, in the area out- 
side of the East, was laid by PRA partly to 
lack of holiday traffic and partly to motorists 
tendency to restrict driving more than needed. 
National Marketer Council 
Asks Wider Margins 

NPN News Bureau 

CHICAGO — Resolution calling for a 0.5c 
wider jobber margin and a le wider retail 
margin on gasoline, plus adjustment of tank 
wagon and retail prices in abnormal areas, was 
idopted by the National Council of Independ- 
ent Petroleum Assns. meeting here Mar. 8. 

In another resolution OPA was asked to 
order “reference companies” to establish nor- 
mal tank wagon prices in subnormal areas on 
kerosine, tractor fuel, range and furnace oils. 

\ third resolution urged WMC Chairman 
McNutt to put the marketing branch of the 
oil industry on the war-essential list in order 
that necessary service can be maintained to 
keep the 27,000,000 essential cars rolling and 
to prevent a further strain on the public trans- 
portation system. 

The N.C.LP.A. also resolved that the fuel 
oil rationing system be. simplified. 

Directive 62, banning retail credit, was dis- 
cussed pro and con, but no action taken, Con- 
sideration was also given to securing a jobber 


representative in OPA. 


Tubular Goods Items Reduced 
NPN News Bureau 
CLEVELAND—A reduction of 143 in the 
number of sizes and weights of various oil 
country tubular goods items is indicated in the 
new price list, effective Feb. 1, of the Youngs- 
town Sheet & Tube Co., 
This reduction, from 331 to 188 items, con- 


Youngstown, Ohio. 


forms to the new sizes and weights specified 
by the American Petroleum Institute and the 
American Iron and Steel Institute. 

Various interested agencies studied — this 
standardization and = elimination program for 
over 2 years, in an effort to save steel. It 
means the possibility of operating with smaller 
inventories, saving in oil and drilling costs, 


iccording to the Youngstown company. 
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CHICAGO—Worry wrinkles mark the brows 
of some mid-western independent refiners since 
PAW Ickes announced his decision to build the 
western leg of the 20-in. products pipeline 
first. 

Whether or not this feeling is ultimately 
justified depends upon many things—especial- 
ly, whether or not the line is later extended to 
the East Coast as planned. Behind the present 
concern of the small refiners are these argu- 
ments: 

I—Manpower and tax payers’ money could 
be saved by laying the 20-in. line in the same 
trench now being dug for the 24-in. line from 
Norris City, Ill. eastward. 

2—KEastern railroads and tank car terminals 
are already crowded and return of empty cars 
is delayed. How are products from the 20-in. 


line going to move on East? 


3—Storage tanks constructed at Norris City 
for the 24-in. outlet, which will not be needed 
after completion of that line to the East, could 
be utilized just as well at the western terminal 
of the proposed 20-in. line. 


{—Populations like New York City and 
water terminals on the East Coast are perma- 
nent and there would not be occasion for 
changing the eastward leg of the line once it 
was laid Oil field production declines and 
gathering lines must be switched about for 
new oil. Even refineries have been known to 


move to new fields. 


With the eastern leg of the line laid now, 
tank car trains from Kansas, Oklahoma, Louisi- 
ana, Texas—even as far away as New Mexico, 
which has a surplus of oil and no outlet 

as product gathering lines east- 


ward to Norris City 


could serve 
Thus, independent re- 
finers in those states would have an opportun- 
ity to be of greater service during the war 
period 


3—Unless the 20-in. line is laid to the East 
during the war emergency, it probably never 
will be. Afterward will come coast tanker com- 
petition and economy in government spend- 
ing. Government, it has been asserted, will 
get out of private enterprise. The 2 big pipe 
lines, built with public money, will be con- 
trolled by large companies Price control 
of products will be lifted. Products from the 
20-in. line from the West will be dumped on 
the mid-western market. Independent refiners 


in this area will be strangled to death. 


If these allegations become true—and_ the 
small refiners point to precedent in other things 

there are justifiable causes for worrv on their 
part 


Pwo coast guard ice breakers will start con- 
voving oil barges up the Mississippi about Mar 
15, which is 2 weeks earlier than usual. The 
at Lock 26 at Alton, IIL, 


a District 2 barge committee spokesman said, 


CONVOYS will aSs¢ mble 


and will proceed to the Minneapolis-St. Paul 
area where terminal stocks of light heating oil 


are Tunning low 





Although the thermometer hangs arow 
zero, the local oil fraternity is running a ten 
perature over a couple of stories that are gi 
ing the rounds. First story concerns lifti: 
the ban on gasoline shipments into District 1 
which is supposed to be made effective Marc} 


10. 


The other story is that beginning with the 
next heating season, fuel oil users with annua! 
consumption of 3000 gal. or less will be ex 
empted from rationing. This would eliminate 
many thousands of small user howls about 
rationing and many expensive and annoying 
details jobbers must handle, it has been point 


ed out. 


Question is, how could this be done if job 
bers are required to furnish suppliers with 
coupons in order to replenish stocks in amount 
of total sales, including small users not ra 
tioned. This would require more faith in the 
American public than has been exhibited by 
OPA in the past. 


Increased opposition to Directive 62, ban 
ning credit at service stations, is in evidence, 
according to reports from various states over 


the Mid-West. 


Enforcement of the order is difficult, and 
most sections of the Mid-West say violations 
are increasing and will continue to increase 
during the next 60 days when a showdown 
will be reached unless the order is lifted or 
Some 


in the marketing branch of the industry are 


revised, opponents of the order claim. 


wondering why they should be singled out for 
governmental control of this type, while credit 
is allowed in other commodities. The orde1 
has stirred up customer accounts and numer 
ous shifts of purchases have taken place, these 
people say. 


Methods of 


clude (a) claims of cash deposit made by 


violation being practiced in 


customers with dealers; (b) representatives of 


firms with T cards include gasoline put 
chases tor passenger cars on credit; and Gi 
share-the-ride cars are securing T stickers in 


numerous instances. 


Continued approval of the order, however, 
comes from areas where individual jobber 
brands predominate and where there are com 


paratively few company-owned stations. 


Maximum Price Regulation 323 applying to 
asphalt was discussed Mar. 5 at a joint meet 
Smith, OPA Asphalt Unit 
Head and the asphalt subcommittee for Dis 
trict 2. E. W. Miles, Chicago, Indiana Stand 


ard, is chairman of the subcommittee, whic! 


ing of Francis P. 


had about 25 members present 
Clarification of the regulations is in prospect 


“Numerous points were brought out at the 
meeting,” Smith said, “and I received mai 
suggestions from the committee, which I thin} 
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In Defense of Oil Marketing 


C. S. Beesemyer, District 5 Marketing Committee Chairman, Disagrees 
With H. F. Sinclair's ‘Dark Ages’ Charges. Defends Marketing Branch 


NPN News Bureau 
LOS ANGELES — Reaction of the District 


narketing committee to Harry F. Sinclair’s 
“oil marketing as usual” 
in the Dark Ages” was 


ments regarding 


| “marketing 


1 by C. S. Beesemyer, (Gilmore Oil Co.), 
imittee chairman, in a letter on Feb. 27 
B. L. Majewski, chairman of P.I.W.C.’s 


irketing committee. 

Mr. Beesemyer said the wrong interpreta- 
yf rac ts 
the part of an exponent of a theory can 


id to suggestions that serve to lead the public 


or a complete lack of knowledge 


from its goal. It is my opinion Mr. Sin- 
lair’s suggestions (“How the Oil Industry Can 
Contribute More to the Winning of the War” 


NPN Feb. 24, p. 15) fall into... (this) cate- 


He said the 


p sals 


publicity given Mr. Sinclair’s 


p 1as been most damaging. It as 
ded to cast a blight on an industry, and 
1 government office, that has been, and is 


doing, an outstanding war job.” 


lext of Mr. Beesemyer’s letter, and text of 
“Petroleum Marketing Emergency Distri- 


ition Plan, District 5” follows: 


February 27, 1943 
[he National Marketing Committee 
Petroleum Industry War Council 

1625 “K” Street 

Washington, D. C. 


Attention: Mr. B. L. 


Gentlemen: 


Mr. H. F. Sinclair’s ideas as expressed in 
How the Oil Industry Can Contribute to the 
Winning of the War” has achieved widespread 
publicity, and because in this brochure he 
particularly refers to marketing in California. 
it has been suggested that I present some of 


r reactions to the National Marketing Com- 


mittee 


Majewski, Chairman 


I do not wish to convey the idea that as an 
industry we are opposed generally to every- 
thing Mr. Sinclair suggested, but I believe 

industry is opposed to the precipitous 
on and arbitrary conclusions reached. We 
in sympathy with the objectives of the 
Joint Use of Facilities program and as the 
ition warrant, the industry is moving for- 
rd and has already effectively gone a long 

as evidenced by the manner in which it 
indling its shipments of petroleum through 


] 
| 


lines, by effecting exchanges and by re- 
ting truck equipment and decreasing trans- 
tion miles in its delivery systems, and by 
many service stations and bulk plants. 

Xu I believe the industry has taken a 

firm hand in these matters and is intelligently 


pting the 


t 


necessary steps to save transpor- 
manpower and equipment. 


are all agreed that an industry, a com- 
or an individual must bend every effort 
rd winning the war. That is the big goal. 
O} the wrong interpretation of facts and a 
f complete knowledge on the part. of 
ponent of a theory can lead to suggestions 
erve to lure the public away from this 
t is my opinion Mr. Singlair’s suggestions 

to the latter category. 


tremendous amount of effort and thou- 
 manhours have been devoted to sell- 
phrase “Care for Your Car—For Your 
try’ to the American public. There was 
ie when garages did practically all of 
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the mechanical maintenance work. It is well 
known that now the maintenance of motor 
vehicles by service station attendants com- 
prises an important phase of the battle on the 
home front. We find that modern service sta- 
tions with trained personnel have supplanted 
most of the oldtime garages. Many of these 
service stations are operated by independent 
dealers who are conducting an essential serv- 
Oe. 


To close 65% of our service stations, as Mr. 
Sinclair recommends, would make it impossi- 
ble for many motorists to care for their cars 
properly. It is obvious that we cannot close 
our service stations and continue to service the 
millions of motor vehicles America needs in 
its war effort. Of the 15,000 service stations 
in the State of California, 3465—or 24%— 
have already been closed, according to the last 
report of closed service stations of the District 
> Marketing Committee, as of February 1, 


1943. 


You, of course, are aware how important the 
automobile is to our war effort. The Public 
Roads Administration, on January 18, 1943, 
said that most of the larger war plants would 
be forced to close if they were manned only 
by workers who could walk to work, or travel 
by public conveyance. Reporting on the basis 
of a survey of 140,000 workers at 94 war 
plants in 10 states, the Public Roads Admin- 
istration said that 73% traveled to and from 
work by private cars; 15% used street cars 
and buses; 10% walked to work; and 
2% used other means, such as bicycles. 


Service stations are necessary, also, to the 
all-important farm production problem. This 
was emphasized by Deputy Petroleum Admin- 
istrator for War Ralph K. Davies in an ad- 
dress before the Illinois Petroleum Marketers 
Association on Thursday, February 18th: 


“One important contribution which the mar- 
keting branch can make is to counsel the 
farmer on the care and maintenance of his 
equipment, which is irreplaceable now, and 
urgently needed to attain food production 
goals,” said Mr. Davies. “As we all know, 
proper lubrication and care increases the ef? 
ficiency and adds years of life to the truck, 
the tractor, and the power plant and auto- 
mobile. To impress this practical fact upon 
the individual employing this machinery, and 
to assist in a specific and definite way in his 
observance of it is to perform a_ genuine 
service to the Nation. As production and more 
production by industry and agriculture is the 
very foundation of our war plan, so it follows 
that any such contribution as I have mentioned 
here is of the utmost importance. While the 
effort cannot be translated quantitatively into 
terms of a given production, certain it is that 
it is the equivalent to an important volume. 
Sales service in this sense is well considered 
war service.” 


Thus it follows that if there is a severe de- 
crease in the number of service stations in 
the rural areas, there will be a deterioration 
in the equipment being used for the produc- 
tion of farm products. 


Mr. Sinclair said in his pamphlet: “California 
provides us with another exhibit. It has 12,000 
‘primary’ retail outlets; 3,340 ‘secondary’ out- 
lets and 1,070 bulk plants. A marketer who 
knows the conditions intimately estimates that 
150 bulk plants and 4,000 ‘primary’ outlets, 
plus some part of the 3,340 ‘secondary’ out- 
lets could adequately handle the business.” 


California has 111 cities of over 5,000 popu- 
lation and 174 cities of 2,000 to 5,000 popu- 
lation. Most of these 285 cities would require 


at least one bulk plant, and cities such as San 
Francisco and Los Angeles could not conceiva- 
bly continue to service motor vehicles with 


only one bulk plant. In the case of Los An- 
geles this bulk plant would have to service 
151 square miles! Mr. Sinclair's suggestion is 


impractical. 


As the District 5 surveys showed, 34 bulk 
plants have already been closed by the indus 
try as of February Ist. More can doubtless be 
accomplished by encouraging additional ex- 
changes between marketers. The Interim 
Measures suggested at the National Marketing 
Committee meeting looking to increasing the 
size of dumps of gasoline, heating oils, etc. to 
all classes of accounts, and now under con- 
sideration by the Petroleum Industry War 
Council Marketing staff, constitute real prog- 
ress toward accomplishing the objectives con- 
templated under the plan. 


Merely reducing the number of outlets does 
not mean a proportionate reduction in person- 
nel, thereby saving manhours. In consolidat- 
ing service stations, the gallonage which at 
present flows through many service stations 
now operated by women, by older men, or 
by those unfit for the armed services would 
gravitate to the remaining service stations, 
These would necessarily have to employ larger 
staffs to care for the increased traffic through 
their stations. 


Taking a long-range viewpoint, we believe 
Mr. Sinclair’s suggestions, if carried out, would 
threaten our American way of living. His pro- 
posals are directly opposed to what we are 
fighting for—the rights of man to engage in 
free enterprise and competition. If we as a 
Nation can arbitrarily tell a man he must not 
operate his service station business any more, 
we might as well go a step further and con- 
solidate the majority of the drug stores, de- 
partment stores, grocery stores... in fact, 
put most businesses out of business. This, of 
course, would constitute a revolution of the 
most violent type. 


We believe that even in these abnormal, 
critical times, the laws of supply and demand 
will dictate the businesses and industries that 
will continue to exist. 


The Honorable Harold L. Ickes in Septem- 
her. 1942. said: “When the Office of Petro- 
leum Coordinator was created by the Presi- 
dent in May, 1941, I made it clear that it 
would be our policy that no act of ours should 
change the competitive position of any indi- 
vidual or company in the oil industry. I have 
re-enunciated this policy time and again since. 
And on January 21, 1943, commenting on the 
worrv caused among smaller factions of the 
industry by the joint use of facilities program, 
he stated: “You are concerned, and naturally 
so, lest in any attempt at consolidation the 
larger interests will be adequately taken care 
of and you will be the ones to suffer the most. 
So that you may be reassured on this score, I 
state unqualifiedly that we propose to move 
in the direction of consolidations only in the 
event of absolute necessity; and then only after 
having given full consideration to the equities 
involved.” 


In November, 1942, speaking before the 
American Petroleum Institute’s Twenty-third 
Annual Meeting, Mr. Ickes stated: “Your mar- 
keting system has been all but done in by the 
revolution incident to the rubber situation and 
the East Coast petroleum supply shortage. . 
But I wonder if there is not greater potential 
danger in the possible permanent loss of com- 
petitors than there is in the temporary mini- 
mizing of competition.” 


In paragraph four of Mr. Sinclair’s booklet 
he refers to the recent joint statement of Mr. 
Ickes and Mr. McNut, War Manpower Com- 
mission Chairman, stating, “Evidently, they 
were talking about refinery, transportation and 
production workers—not marketing employes.” 
Here Mr. Sinclair errs specifically, for in that 
joint statement Mr. Ickes and Mr. McNutt 
specifically say: “the production, refining, trans- 
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portation and distribution of oil and gas are 
all necessary.” 

Our Industry Functional Committees are 
planning measures which will bring about in 
an orderly fashion the further increases in effi- 
ciency and savings in rubber and manhours. 
I attach hereto copy of “Petroleum Marketing 
Emergency Distribution Plan, District 5” as 
adopted by the District 5 Marketing Commit- 
tee at its meeting on Thursday, February 25th. 
This plan embodies principles which will ac- 
complish much of the joint use of facilities 
program. 

It might well be that some few companies 
would benefit by legislative or governmental 
action providing freedom from penalty, or com- 
pensation for cancellation of leases on service 
station and bulk plant sites. This, however, 
should not be given consideration in deter- 
mining the broad _ policies. 

The publicity that has already been given 
Mr. Sinclair’s proposals has been most damag- 
ing. It has tended to cast a blight on an in- 
dustry, and on a government alfice. that has 
been, and is doing, an outstanding war job. 
It is our opinion and our sincere hope, that in 
the future such proposals may have an airing 
first within the Petroleum Industry. 

Sincerely, 
C. S. Beesemyer 
Member, National Marketing Committee 
ec: Members of Marketing Committee 
Messrs. Sinclair, Davies, Boyd, 
Gallaher, Humphrey, Garretson, 
Beaton and Stewart. 


Full Text of District 5 Plan 
For Oil Distribution 


PETROLEUM INDUSTRY COMMITTEE 
Appointed by 
Petroleum Administrator for War 

District No. 5 2423 East 28th Street 

Marketing Committee Los Angeles, California 
Feb. 26, 1943 

Mr. W. L. Stewart, Jr., Chairman 

Joint Use of Facilities Subcommittee 

Of the District 5 General Committee 

Union Oil Company Building 

Los Angeles, California 

Dear Mr. Stewart: 

Please find attached “Petroleum Marketing Emer- 
gency Distribution Plan, District No. 5.” 

The Joint Use of Facilities for Marketing Subcom- 
mittee of the Marketing Committee made an Exhaus- 
tive study of this subject. That Subcommittee made 
its recommendations to the Marketing Committee for 
this District. At its meeting held February 25, 1943, 
the District 5 Marketing Committtee adopted the 
principles set forth in the attached Plan and _ refer 
it to you with the recommendation that everything 
be done to expedite the issuance of a Recommendation 
on the subject by the Petroleum Administrator for 
War 

Sincerely, 

C. S. Beesemyer 

Chairman, District 5 Marketing Committee 
CSB:rwy 


Members of District 5 Marketing Committee 
Messrs. Beaton, Stewart, Humphrey & Garretson, 
Messrs. Robert T. Collier and H. W. Wende. 


PETROLEUM MARKETING EMERGENCY 
DISTRIBUTION PLAN 
District No. 5 

Recommend to the Office of Petroleum Adminis- 

trator for War through the Joint Use of Facilities 

Subcommittee of the District 5 General Commit- 

tee. Adopted by the Marketing Committee of 

District 5 at meeting held February 25, 19438. 

Preamble: The principles set forth below embody 
substantially the savings that can be effected to cut 
mileage, free man-power and increase efficieny under 
the Joint Use of Facilities Program. It is recommended 
that these principles be made effective by ‘‘Premis- 
sives’’, except where indicated to the contrary. The 
program is not meant to include’ over-the-road 
deliveries. 

Modus Operandi: If this program is used by the 
Petroleum Administrator for War in preparing a PAW 
Recommendation, the Joint Use of Marketing Facili- 
ties Subcommittee, and the District 5 Marketing Com- 
mittee stand ready to aid in’ implementing and 
coordinating the program in this District. 

The organization of State Subcommittees, with 
State Chairmen for Washington, Oregon, Northern 
California, Southern California, Arizona and Nevada, 
has already been established. It is planned that they 
will assist in the handling and development of this 
program in their respective areas. 


Proposals: 

(1) Strict compliance with O. D. T. Order No. 21. 

(2) Maximum practical use of purchases and ex- 
changes by ‘“‘permissives’”, and not by “directives”’, 
thus enabling all units of the petroleum industry to 
negotiate and perfect those purchases and exchanges, 
to an even greater extent than now practiced, which 
will gain the greatest mutual benefits through private 
negotiations. 

(3) Eliminate excessive long hauls, especially when 
such hauls pass through one or more bulk plant areas; 
eliminate cross hauls; and modify parallel hauls to the 
greatest extent 

(4) Deliveries to Re-sale Outlets: According to 
grade and kind of product delivered, limit dump 
size of motor fuels to either full load, or 60% (or 
nearest quantity to that percentage based on one or 
more full compartments) of dealers’ storage capacity, 
but in no event delivery of less than 200 gallons, 
or a full truck tank compartment. Reasonable ex- 
ception to this rule being permitted to dispose of 
balance of product remaining in delivery unit after 
any dump or multiples of dumps, based on 60% (or 
nearest equivalent of dealers’ storage capacity) have 
been made, After full compliance with conditions 
stated above, permission is granted to top other tanks 
This item to be issued as a “‘directive’’. 

(5) Commercial and Industrial Consuming Accounts: 
According to grade and kind of product delivered, 
limit dump size of bulk delivery of motor fuels, fuel 
oils, or heating oils to either full load or 60% (or 
nearest quantity to that percentage based on one 
or more full compartments) of customers’ storage 
capacity, but in no event delivery of less than 300 
gallons. After full compliance with conditions stated 
above, permission is granted to top off other tanks. 
his item to be issued as a “‘directive’’. 

5-A Prohibit bulk deliveries of motor fuels by 
suppliers into fuel tanks attached to mobile land 
equipment, exclusive of Armed Forces. 

(6) Farm Accounts Deliveries of motor fuels 
to be limited to a minimum of 40 gallons. NOTE: 
Define Farm Accounts as in Order M-68-c. This item 
to be issued as a “directive’’. 

(7) Private Consuming Accounts: (other than com- 


mercial under proposition 5) above: Deliveries of 
motor fuels to be eliminated. This does not include 
Farm Accounts (M-68-c). This item to be issued 


as a “directive 

8) Kerosene; Solvents; Naphthas: Minimum com- 
bined bulk deliveries of 25 gallons, unless other 
petroleum products are a part of the delivery, with 
exception permitted only for compliance with O.P.A. 
coupon rationing order, or conformity with local storage 
ordinance. This item to be issued as a “‘directive” 

(9) Government Agencies: Deliveries of motor fuels, 
fuel oils or heating oils, and kerosene limited to 
full tank truck capacity or 60% of storage capacity, 
or nearest full compartment to that quantity, but 
in no event less than 200 gallons, or a full truck 
tank compartment. Deliveries to Army, Navy, Mari- 
time Commission, Lend Lease, and agencies serving 
public heaith and safety are not subject to these pro- 
visions. This item to be issued as a “‘directive’’. 

(10) Order for Delivery lo permit of proper dis- 
patching and conservation of time and mileage, petro- 
leum marketers shall not be required to make 
deliveries within 48 hours following receipt of orders 

(11) Suppliers’ available vehicles best adapted 
for the movement shall be regularly dispatched and 
routed in a manner to best conserve mileage and time. 

(12) Elimination of Special Deliveries: A special 
delivery being a delivery other than a regularly dis- 
patched delivery under 11) above 

(13) Elimination of ‘“call-backs”: A call-back be- 
ing any call by a tank motor vehicle to the same 
premises of any one person subsequent to the first 
call on any given day for delivery of the same 
product. It does not include calls made for the pur- 
pose of serving, repairing, or maintaining such vehicles, 
There shall not be made more than one delivery to 
any point of destination during any calendar day 
except where necessary to complete an order exceed- 
ing the capacity of the vehicle making the _ first 
delivery This item to be issued as a “directive” 

(14) An educational program vigorously prosecuted 
by the Industry with petroleum users so that they 
will understand it is positively essential to reduce 
delivery service in order to effect economy in miles 
traveled and to conserve automotive equipment. 

(15) Expand Clipper deliveries by securing stocks 
at the most favorable sources and making maximum 
dumps (Clipper truck, Transport type, modified by 
being equipped for re sale outlet deliveries. ) 

(16) Establish credit policy designed to permit 
largest deliveries possible 

(17) RECOMMEND that a very careful study be 
made to ascertain the best, most economical plant 
to solve the coupon collection problem and conserve 
the time o Pruck Drivers 


(18) Eliminate storage of products in drums where 
practical to make arrangements for purchase or 
exchange of bulk products 


(19) That permission be granted to transfer service 
station equipment from permanently closed idle 
stations to existing and operating service stations, in 
order to increase storage capacity at the latter and 
facilitate larger deliveries and more efficient operation, 











Farm News 
for Oil Men 








Developments in the nation’s capital con 
tinue to indicate government officials fear mo) 
stringent food shortages in 1943. Action 
the farm front of interest to oil men develop 
daily. Some of the pertinent developments fo! 
low: 

AAA marketing quotas on wheat have be: 
suspended, allowing wheat farmers to increas 
acreages without penalties. Farmers who plant 
90% of goals for war crops, such as soybeans 
flax, dry beans and peanuts, may overplant 
their wheat allotments and still be eligible for 
benefit payments. 


Predicament of the farmer is included in thi 
favorable report of the House agriculture com 
mittee on H.R. 1408, a bill to provide that 
farm wages be considered in the calculation of 
parity. Report was made by Rep. Stephen 
Pace, Ga., subcommittee chairman. Farm 
population is 29,048,000, the report says; hired 
workers number 2,035,000; operators 5,140, 
000; family workers 1,250,000; total, 8,425,000 
Certainly, says the report, never before was so 
much required of so few. They must produc« 
the food and fiber to sustain themselves, an 
Army and Navy of 10,000,000 plus 17,500,000 
engaged in war production, 21,300,000 in mines 
200,000 disseminating news by press and radio, 
and remaining 57,000,000 of civilian popula 
tion, including several million government 
workers. 

WPB has seen the light on farm equip 
ment—especially since the report of the Tru 
man committee. Result—50,000 tons of Bes 
semer steel allotted for farm machinery. This 
means 70,000 more tractors, 19,000 combines 
and more corn pickers, plows and other ma 
chinery for 1943. Limitation Order 170, as 
amended Feb. 12, 1943, fixes the percentages ot 
each piece of equipment to be manufactured 
using 1940 production as the base. 


o 2 le} 


“We hope we can enlist more than 3,000, 
000 men, women and children for farm work 
in 1943,” said Secretary Wickard March 3 
“and that they will to a large extent replac: 
the loss of skilled regular workers.” 


P. H. Harrison Dies 


Capt. P. H. Harrison, 60, retired manage! 
of Sun Oil Co.’s western division at Detroit 
died March 5 at Tucson, Ariz., where he had 
gone for his health upon retirement Noy. 30 
last. 

He had been a captain in the Coast Guard 
for several vears, commanding the old Coast 
Guard cutter “Bear” in the Aleutian Islands 
He joined Sun in 1921 as a salesman at Phila 
delphia, later was manager in the southeaster 
division, then promoted to the Detroit post | 
held at retirement. 


Capt. Harrison leaves a wife, a marti 
daughter, and a son who is in the Army. 
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Marketers Take Capital's Pulse 


Group Representing National Council of Independent Petroleum Assns. 
Visits with PAW, OPA, WMC; Carries Away Optimistic View of Future 


NPN Staff Special 

WASHINGTON—OPA is prepared to re- 
ew its efforts for a gasoline margin increase, 
if PAW recommends it, according to A. W. 
Roth, Greensburg, Ind., jobber, who is chair- 
man of the National Council of Independent 
Petroleum Assns. 

Mr. Roth reached this conclusion after talk- 
ng with OPA during a 3-day round of con- 
ferences here with government officials on the 
independent oil marketer’s problems. He said 
he found a new spirit in government agencies, 
especially in OPA, and that he was “much en- 
ouraged” about the future of the independent 


marketer 

Mr. Roth made this statement to NPN be- 
fore leaving here March 6 for Chicago where 
iis organization was meeting March 8. (The 
National Council of 
Assns. is made up of officers and directors of 


Independent Petroleum 


ibout a dozen state marketing associations. 


See story elsewhere in this issue for an ac- 


ount of the Chicago meeting—Ed.) 


OPA Stymied by Byrnes 


OPA was all set several weeks ago to issue 
increasing margins for jobbers and 
Stabilizer 


in orde I 


retailers but Economic Byrnes 


stymied it. Manpower officials also opposed 

retail margin increase, hoping that station 
perators would be “starved” into taking war 
plant jobs 

This hasn’t discouraged OPA, according to 
Mr. Roth who talked with Robert H. Colla- 
ott, chief of the refined products unit, and 
tl But OPA 


won't act now until PAW recommends a mar- 


ers in the price control agency. 


1 increase and it has been cleared with any 
ther agency interested. Steps are being taken 
objections from the 


added. 

Mr. Roth was accompanied by John Harper, 

ng Island City, N. Y., president of Empire 

tate Petroleum Assn., and F. L. Bond, Jack- 
ille, Fla., manager of Southern Oil Stores, 


satisfy manpower 


ency he 


large trackside station operator. 


Talks with Manpower Officials 


Mr. Bond called on top-ranking officials in 

manpower commission. He told them that 
ere was no longer any sizeable reservoir of 
killed labor in service stations. The draft 


k many. War plants have lured away most 


those remaining. 


Most stations nowadays 
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one man with no help or 
Putting an “eco- 


are operated by 
with part-time help only. 
nomic squeeze” on all marketers to drain 
away the very few skilled men left is not 
justifiable. It will break 


servicing in many areas, he added. He was 


down automotive 


assured that this angle would be looked into 

The political side was not neglected. The 
group visited senators and congressmen and 
members of oil investigating committees on 
Capitol Hill. They also made a contact which 
promised to open a channel direct to Mr 
Byrnes in the White House, should it become 
necessary to present the marketer's case for 
increased margins to “the assistant president”. 


See Clyde Herring, Too 


Back to OPA again, Mr. Roth and Mr. Har- 
per saw a brother oil jobber who is now senior 
assistant to Prentiss Brown, administrator. He 
is Clyde Herring, Des Moines, Iowa, forme 
U. S. senator, oil jobber and automotive 
dealer, and now No. 2 man in OPA. Sen 
Herring listened understandingly to the two 
visiting jobbers. He asked for their sugges- 
tions on his current job of reorganizing OPA 
When they 
asked for appointment of an independent mar- 
keter to OPA’s oil price staff, he promised that 
if they found the man, he would see that the 


and simplifying its regulations. 


appointment was made. Also, they urged ap- 
pointment of men experienced in oil market- 
ing to positions on OPA’s gasoline and fuel 
oil rationing staffs, both in Washington and 


in the field. 
Confer with Ickes and Davies 


Highlight of the group’s visit to Washing- 
ton was a conference with PAW Ickes and 
Deputy PAW 
They explained make-up of the coun- 


Davies (see picture on front 
cover). 
cil, how it provides a national voice on issues 
common to all state associations and all types 
of independent marketers. They pointed out 
that the council was really a confederation of 
state associations so it was not seeking to dis- 
place any existing state or national association 
which has individual marketers as members 
They told the PAW officials they would come 
back again for further discussion of the inde- 
pendent marketer’s problems. On their visit 
to PAW, they also saw Dr. John W. Frey, 
special assistant to Mr. Davies. 


After the conference in Mr. Ickes’ offices. 


Mr. Roth wrote to the petroleum administra- 
tor as follows: 


“Dear Mr. Ickes: 


“Thanks for the interview you and Mr. 
Davies gave us today. We appreciate your 
interest and hope to come back again from 
time to time for further discussions of the inde- 
pendent marketer's problems. 


“Meanwhile, there is one thought we would 
like to leave with you: the independent job- 
ber would feel better if, in the reorganizing 
of PAW’s marketing division, you added sev- 
eral independent marketers to the staff who 
could inject our thinking into the day-to-day 
And we say 
this without the slightest intent of questioning 
the sincerity of anyone with PAW. 


decisions affecting our business. 


“On important issues, of course, the council 
stands ready to advise with you or any of 
your staff. 

“We are happy that we were in Washing- 
ton when the Petroleum Industry War Council 
recommended an increase in margins for 
We hope you will act 
favorably on that recommendation soon. 


jobbers and retailers. 


“Yours very truly, 

“A. W. Roth, Chairman, 

“National Council of Independent 
Petroleum Assns.” 


Collier and Best Leave PAW; 
Other Changes Reported 


WASHINGTON Both the director, Rob- 
ert T. Collier, and assistant director, Paul A. 
Best, of PAW’s marketing division have left. 
No move had been made up to March 9 to 
name even an acting director. Reports are 
that Robert L. Minckler, PAW’s supply direc- 
tor, wants to return to California as soon as 
the heating season is over. This would leave 
the way clear to combine PAW’s marketing 
and supply divisions into one division, called 
supply and distribution division, as has been 


suggested in some quarters. 


Mr. Collier has returned to his company, 
Great Lakes Carbon Co. Mr. Best is now a 
lieutenant (j. g.) in the U. S. Navy, stationed 


at New York. 


L. B. Davins, District 1 marketing director, 
and Charles Harding, District 1 chief counsel 
leaving 


and director-in-charge, are reported 


PAW’s New York office soon. 


Dr. Fred H. Harbison, on leave from Chicago 


University where he is an economics profes- 
sor, is to be PAW’s adviser on manpower. He 
has held similar positions with the War Depart- 


ment and WPB. 
Down at OPA, John Neukom, chief of OPA’s 


fuel oi] rationing branch, is leaving soon. 
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Washington Personalities 





Clyde Herring, Oil Man, Top Assistant to Price Chief Brown 





Clyde Herring 


Clyde Herring, former senator from Iowa and now top-flight as 
sistant to Price Chief Prentiss Brown, got into the oil business years 
ago when oil was just oil to the public. Viscosities and such—out 
side of the laboratories—were enigmas, and the customer selected lube 


oil by rubbing it between his fingers. 


Sen. Herring still is in the oil business—one of Iowa’s largest 
jobbers and head of the Herring Motor Co., Des Moines, with sales 
that have run as high as $15,000,000 a vear. 


“The biggest automobile dealer in the world,” Sen. Herring claims 
with a chuckle. 
In a good year, the Herring Motor Co. has put into circulation as 


many as 5000 Ford automobiles, as many as 12,000 Ford tractors 


It was servicing tractors that led Sen. Herring into the oil busi 
ness. Ford tractors won’t perform on “just oil”, and the right kind was 
hard to get. So, Sen. Herring hired an oil technician from one of the 
big companies to make viscosity tests until he found the type best 


suited to them. 


The next step was into lubes generally and into gasoline Hi 
distributes his oil under the trade name “Hermoline”, which dates it 
back to the time when nearly all oils were “ lines” 


When Sen. Herring opened up in Des Moines in 1910, after 2 


vears of doing business at Atlantic, Iowa, there was just one For 


witomoble on the streets. 


Sen. Herring comes to OPA not only with a successful busine 
background but with the experience of 2 terms as governor of hi 
state and 6 vears in the U. S. Senate. 


Says OPA ‘Topheavy’ with Lawyers 


Sen. Herring—once a senator, always a senator—looks on himse! 
as a representative of business in an agency that has been “tophea 
with lawyers and young college theorists”. He has decided ideas for 


housecleaning both in personnel end legalistically worded regulations 


Sen. Herring gives decided indications that the paring down of 
OPA’s 45,000 employes will include a healthy proportion of its 2700 
lawyers. The ratio may not be as low as it is in the British counter 
part to OPA, however—10 lawyers in a total force of 21,000. 


“In OPA regulations,” he told NPN, “there is no need for all the 
lengthy legalistic interpretations and instructions. If I’m going to give 
a’ man an orange, I just say I give it to him. I don’t say, ‘I herewith 
transfer, assign, bargain and convey to the person of the second part 
i variety of citrus fruit together with the skin, seeds, pulp and all th 


rights and privileges appertaining thereto.’ 
Good Business Practices Needed by OPA 


“We need to introduce business practices into OPA. And we've 
got to do what hasn’t been done—tell the customers what we have t 
sell. Rationing is for the protection of the people. We don’t set up 
fire departments and police departments to harass people but to pr 
tect them. 


“With everybody having someone on the firing line, the peopl 
will do what they ought to do if they realize they get an even break 


We don’t have to tell them and enforce it with police courts.” 


To bring OPA closer to the people, Sen. Herring plans to reduc 
the number of regulations and put them into simple language to explaii 
the regulations to the people and why, and to give administration of 


the regulations back to the local rationing boards. 


He believes in many instances the boards themselves haven’t beet 


given enough concrete, understandable instructions 


Heads Group to Survey Entire OPA Setup 


Sen. Herring heads up a committee of 12, appointed by Adminis 
trator Brown, to survey the entire OPA organization. He is startins 
out immediately on a trip to study conditions among the field offices 
He'll have an eye out for spots where present field men should bi 


supplanted with oil men who know marketers’ problems. 


As far as possible he is going to enlist industry in the job 
putting OPA across. The future success of their business, he said, d 


pends on proper administration. 


Asked why he returned to Washington, Sen. Herring points to 
picture on his desk, his youngest son Clyde E., an infantry capt 
“somewhere” in North Africa. 


P. S. Two davs after NPN’s interview with the price chief's to} 
assistant, Sen. Herring’s son was reported “missing in action” on tl 


Tunisian front. ) 





th 


NATIONAL PETROLEUM NEwsS 














From NPN'‘s News 





Bureau at WASHINGTON 





Common Sense Lacking 
In Price Ceilings, 
Patman Group Finds 


WASHINGTON—Chastising OPA for slug- 
shness in adopting a “common-sense policy” 
f adjusting price ceilings to absorb increased 
sts and for pursuing policies permanently 
retailer, the 
Small Business, Wright D. Patman, Tex., chair- 


njurious to the Committee on 


ian, concludes in its final report, issued Feb. 


5 

“Where costs have increased to distributors 
fter the imposition of price ceilings, it seems 
nly common sense to the committee that such 
ceilings should be adjusted at once to 
take into The 


failure of the OPA to adopt such a common- 


price 


account such increased costs. 


sense policy had, according to the testimony 


f many witnesses, caused many retailers to 
out of business and forced many others to 
the verge of closing down.” 
Because the OPA has no control over wages, 
farm products’ prices, or transportation costs, 
inflation, the 


It suggests that govern- 


it is incapable of controlling 


committee believes. 


mental machinery be set up to coordinate 
these 3 items, warning that “until this is done, 
the OPA must pursue a_ sensible policy of 
uutomatically increasing price ceilings when 


distributors can show that their costs of op- 


eration have been increased. 

“It is not creditable to OPA,” the committee 
adds, “that it has able to hold 
prices to while farmers, 


been down 


consumers workers 
ind transportation businesses have been able 


} 


increase their income.” 


Recommendations for Ceilings 


Recommendation was that, in fixing ceiling 
the OPA should: 


that 


mitted by the government at any level, shall 


prices 


1—Provide increases in cost per- 
be automatically passed on to all other levels, 


ncluding the retail distributor. 
‘2—Permit the seller, as to individual items 
id /or commodity lines, not less than his 1941 
Where 
ch mark-up is not known, ceilings should 
De fixe d at 


sonable 


ross percentage mark-up over cost. 


such levels as will permit of a 
net profit over the cost of doing 


siness 


Observe the following provision of the 
ice Control Act: 


Che owe»rs (15) shall 
d 


ed or made to operate to compel changes in 


granted in this section 


methods, or 
or aids to distribution, established in any in- 


practices, cost practices or 

except to prevent circumvention or evasion of 
regulation, order, price schedule, or requirement 
r this Act.*” 


Anothe I 


} 
il 


that 
ver Of mechanics be draft-exempt to keep 


recommendation is sufficient 


ential civilian cars and trucks rolling. “Each 
mechanic,” the committee suggests, “can 


at least two young men at the same 

he is doing his work” and thus “provide 
n six to eight trained mechanics each year 
the armed service. 


rl 


e Committee on Small Business was cre- 
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ated Dec. 4, 
“conduct a study and investigation 


1941 in the House of Represen- 
tatives to 
of the national defense program in its relation 
to small business in the U. S.” Its report, No. 
126, is entitled “Final Report of the Commit- 
tee on Small 
Wartime Problems of Southern Industry”. 


Business of the House on the 


Clark Fuel Probers Issue Call 
For Tri-State Conference 


WASHINGTON Sen. Clark, Mo., has 
called a tri-state conference of governors, reg- 
officials, refiners and producers of 
Oklahoma, for 
A definite date has 


ulatory 


Kansas, Missouri and about 
April Ist at Kansas City. 
not yet been set. 


Sen. Reed, Kans., a 
mittee, said the 


member of the Com- 


conference will delve into 
fuel supplies and rationing problems and de- 
velop the legislation the committee will frame 


and introduce in the Senate. 


Can't Use Preferences 
When Purchasing 
Petroleum Products 


W ASHINGTON—A new order, M-201, was 
WPB March 3 


preference ratings for securing certain speci- 


issued by prohibitmg use of 
fied petroleum products, in an effort to assist 
PAW and OPA to provide “an even flow” 
of oil products and to avoid conflicts with 


allocation and rationing programs of the two 
agencies. 
The order lists the following products for 


which preference ratings may not be used: 
Liquefied petroleum gases; aviation gasoline; 
motor fuel: lubricating oil, including any fin- 
ished or unfinished, distilled or residual liquid 
used for lubricating, 


fraction or petroleum 


which does not contain in excess of 5% (by 


weight) of additives or blending compound 
fuel oil, including grades numbers one to. six 


bunker “C”, Diesel 


gas oil and any other liquid petroleum product 


fuels, kerosine, range oil, 


used for the same purposes as the above 


grades; lubricating grease, meaning any lubri- 


cant manufactured from petroleum, and a soap 
organic salt or ester of any fatty oil or fatty 


acid; and asphalt, including asphalt of — pe 


troleum origin and all asphaltic products oi 


petroleum origin, including road _ oils. 
Only two exceptions to the order apply: 


“(a) purchase, sale or delivery of fuel oil 


for use in ocean-going vessels. 


“(b) regulations or orders hereafter issued 
by the Director General for Operations, WPB, 
specifically assigning the ratings and except- 


ing the transactions from. the 


Order M-201.” 


provisions of 


Applications for exceptions to the order, 


WPB shall be PAW on 
PD-1A, and accompanied by a letter in trip- 


said, made to form 


licate stating the reasons for exemptions. 


P.1.W.C. Wants Action 
On War Problems 


(Continued from page 3) 


Cincinnati; and Ralph Zook, Sloan & Zook, 
Bradford, Pa. 


Pooling of Tubular Goods Urged 
The P.LW.C. declared that a program requir- 
ing the entire production branch to indicate 
its requirements of tubular goods was “contrary 
to industry custom” and smaller independent 
operators and contractors would have to carry 
Instead, it 


posed that pools of tubular goods be established 


greatly increased stocks Was pro- 


in various supply company warehouses, to be 
PAW 


addition to separate stock piles for individual 


apportioned out by This would be in 


Thus, an operator need not assemble 
When 


would go to the nearest “pool” and draw his re- 


operators. 


his casing ahead of time needed he 


quirements. 


OPA Brown Pays Visit 


Prentiss Brown, new chief of OPA, paid his 
first P.1.W.C. Mar. 3. 


He spoke in general terms of his plans for re- 


visit to a meeting on 


organizing the price control and rationing 
On oil, he said that OPA would give 
consideration to any 
PAW. 

P.I.W.C. economics committee came up with 
that the East 


“over the hump” although local oil shortages 


agency. 
careful recommendation 


coming from 


the encouraging news Coast is 
may appear. This committee's report present- 
ed by Dr. R. E. Wilson, Pan American, New 
York, did not detailed this 


time. It stressed the lack of balance in refin- 


contain forecast 


ery yields, urging that these necessary yield 
changes could be made less drastic if eastern 
restrictions were lifted on “pleasure driving”. 
The P.I.W.C. also heard a discussion of the 
John M. 


York, its committee chairman 


situation from 
(Seaboard), New 


on this matter. 


manpower Lovejoy 
He discussed a 14-point pro- 
gram which has been recommended to the in- 
NPN Feb. 17, p. 8). The meeting 


was enlivened by discussions of “discrepancy” 


dustry (see 


reserves, As- 
remarks at the 
John W. Frey’s report on 
the P.I.W.C. crude-price-in- 


19 for report on these de- 


estimates of crude oil 
sistant PAW DeGolver’s 
A.I.M.E., and Dr. 
PAW’s study of 


crease report (see p 


between 


velopments ). 


Navy Receives Set-Back in Plan 
To Buy California Oil Land 


WASHINGTON—The Navy’s plan to ac- 
quire privately owned land in Naval Petro- 
leum Reserve No. 1 in California and ex- 


tinguish leases on 460 acres received at least 


a temporary set-back when the House passed 


on Mar. 5 the supplemental Navy appropria- 


tion bill, from which an item of $2,900,000 
for this purpose had been deleted in) com- 
mittee. 


An effort to restore the item will be made 
in the Senate. 
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WAR ORDERS for 


the OIL INDUSTRY 





Every care is taken each week to list every order, 
rule and regulation issued by any war agency and 
applicable to all branches of the oil industry. Since 
these orders are so numerous, however, we will ap- 
preciate our readers’ cooperation in letting us know 
when they feel that we have omitted a regulation. 

Complete copies of the official text of every order 
on oil can be obtained from PLATT’S OIL-Law-GRAM, 
1213 W. Third St., Cleveland, Ohio, a publication 
which reproduces and mails out the orders on oil im- 
mediately upon issuance. Minimum charge for single 
copies, $1, postage paid. One year’s service, $75. 

Code: AO—Administrative order; RO—Ration order: 
L—Limitation order; M—Conservation order; P—Pref- 
erence rating order; PS—Price schedule; RPS—Revised 
price schedule; MPR—Maximum price regulation; 
GMPR—General maximum price regulation; Supp. 
Supplementary; Reg.—Regulation; GO—General order. 


The Week's Orders 


(Issued from Feb. 27-March 6, inclusive) 
PAW-—Petroleum Administration for War 
PAO 1—March gasoline quotas 
PR—Prices 
63—tTires, Am. 8 
88—Asphalt, Am. 69, Correction 
Distillates, Am. 78 
Residuals, Am. 79 
Wyoming crude, Am. 71 
137—Distillates, Am. 25 
143—-Tires, Order 1 
RO—Ration Orders 
1A—Tires, Am. 13, 15 
5C—Gasoline, Am. 27, 28 
9—Heating stoves, Am. 3 
11—Fuel oil, Am. 40, 41, 42, 43, 44 
M Orders 
M-15-b—-Rubber 
M-68—Production 
M-68-c— Marketing 
M-144—Preference ratings 
M-201—Preference ratings 
L. Orders 
L-180—Batteries 
OPA—Office of Price Administration 
Proc. Reg. 9—Ration appeals, Am. 4 
WPB—War Production Board 
CMP 1—Delivery schedules 
CMP 3—Ratings 
CMP 7—Certification under CMP 
PR 77—Operating supplies 
ODT—Office of Defense Transportation 
GO 21—Commercial vehicles, Am. 5 


Digest of Week's 
War-Oil Orders 


OPA—Office of Price Administration 


ASPHALT—RPS 88, Am. 69, Correction—Amend- 
ment setting prices on industrial oil and greases in- 
cluded asphalt as covered by RPS 69 although as- 
phalt had previously been removed by Am. 68; cor- 
rection therefore issued to clarify removal; issued 3/6, 
effective 2/25. 

DISTILLATES—RPS 88, Am. 78—Specific prices 
set for Baltimore and Washington, D. C. tank wagon 
area; issued and effective 2/26. 

MPR 137, Am. 25—Retail prices adjusted to con- 
form with Am. 78 to RPS 88; issued and effective 
2/26. 

FUEL OIL RATIONING—RO 11, Am. 40.—Re- 
demption date for coupon credit extended to April 1 
at discretion of Regional Administrators; issued and 
effective 2/27. 

Am. 41—Coupon credit in Washington and Oregon 
extended to March 15; issued and effective 2/27. 

Am. 42—Rations for heating, lighting and miscel- 
laneous purposes to be issued for 6-month periods in- 
stead of 3-month; issued 3/4, effective 3/10. 

Am. 43—Certification requirement removed for 
auxiliary rations in event of sickness, and 6% of year’s 
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ration to be granted instead; issued 3/5, effective 
B/ ti. 

Am. 44—Suspension procedure altered to conform 
with Proc. Reg. 4; issued and effective 3/2. 

GASOLINE RATIONING—RO 5C, Am. 27.—Bulk 
coupon transfer regulations amended to allow suppliers 
operating under Dir. 59 15 days for transfer of cou- 
pons; issued 3/4, effective 3/10. 

Am. 28—Suspension procedure altered to conform 
with Proc. Reg. 4; issued and effective 3/2. 

HEATING STOVES—RO 9, Am. 3.—Rationing 
postponed in Washington and Oregon to March 15; 
issued and effective 3/2 

RATIONING—PR 9, Am. 4—Procedure on _hear- 
ings of ration appeals amended; issued 2/27, effec- 
tive 3/5. 

RESIDUALS—RPS 88, Am. 79—New basis estab- 
lished for pricing; issued and effective 3/3. 

TIRE PRICES—RPS 63, Am. 8—Specific retail 
prices set for 10 types of truck tires and for Polson 
Rubber Co. passenger-car tubes; issued 3/1, effec- 
tive 3/6 

MPR 143, Order 1 Approval granted for whole- 
sale prices of Polson Rubber Co. passenger-car tubes; 
issued 3/1, effective 3/6. 

TIRE RATIONING—RO IA, Am. 13—Reclaimed 
rubber tires reclassified as Grade II; issued 2/27, ef- 
fective 3,1. 

Am. 15—Suspension procedure altered to conform 
with Proc. Reg. 4; issued and effective 3/2. 

WYOMING CRUDE—RPS 88, Am. 71—Specific 
prices set to grant increase for Wyoming black oils; 
issued and effective 2/26 


PAW—Petroleum Administration for War 


QUOTAS—PAO 1—March gasoline quotas issued 
Am. 1 to PAO 1 as amended Feb. 1; issued and ef 
fective 3/4. 


ODT—Office of Defense Transportation 
TRANSFERS—GO 21, Am. 5—ODT given autho: 


ity over renting and leasing of equipment by commor; 
or contract carriers to private carriers; issued and ef 
fective 2/24. 


WPB—War Production Board 


BATTERIES—L-180—New or rebuilt automotiy 
replacement batteries may be purchased for fan 
equipment; L-180 as amended March 6. 

CMP R 1—Production and delivery schedules s« 
up for operation under CMP; CMP 1 as amendec 
Feb. 27. 

R 3—Extension of ratings permitted under CMP 
CMP 3 as amended Feb. 27. 

R 7—Method of certification under CMP estab 
lished; CMP 7; issued 3/2. 

MARKETING—M-68-c—PAW given power t 
amend or revoke order; M-68-c as amended March 3 

OPERATING SUPPLIES—PR- 11—Meaning 0! 
term ‘“‘supplies” clarified for authorization as mainte 
nance, operating or repair supplies; Inter. 1 to PR 11 
as amended Feb. 20; issued 3/1. 

PREFERENCE RATINGS—M-144, Revocation 
Order denying preference ratings to fuel oil pur 
chases revoked; issued and effective 3/3. 

M-201—No preference ratings to be assigned to 
purchases of any petroleum product; issued and et 
fective 3/3. 

PRODUCTION—M-68, Interpretation 3—Restric 
tions clarified on drilling in Chapel Hill Field, Smith 
County, Tex.; issued and effective 3/4. 

RUBBER—MI15-b, Am. 3—Massaranduba balata 
and Peruvian F.A.Q., white balata (not in deresinated 
form prior to March 5, 1943) removed from restric 
tions of order; issued 3/1, effective 3/5 





Official Text of Important Orders 


OPA Issues Amendment 79 
On Residual Fuel Oils 


NPN News Bureau 

WASHINGTON—New specific dollar and 
cents ceiling prices f.o.b. refineries and marine 
terminals for residual fuel oils and blends with 
distillate fuels throughout the entire U. S. 
east of the Rockies were established by OPA 
March 3 with issuance of Amendment 79 to 
Price Schedule 88. 

Area covered was: Gulf Coast ports and 
East Coast ports; Mississippi River ports up to 
and including Baton Rouge; Kansas City area; 
Illinois; Indiana; Michigan; Kentucky; Ohio; 
the Appalachians; Colorado; Wyoming; Mon- 
tana; Utah; and all other areas east of PAW 
District 5, not covered by Amendment 62 to 
schedule 88. Amendment 62, superseded by 
79, had set specific ceiling prices on residual 
fuel oils in Kansas, Oklahoma. Arkansas, New 
Mexico and Louisiana and Texas, except the 
Gulf Coast region. 


Sets New Marketer Ceilings 


The amendment also provided formulae to 
calculate the new ceilings of marketers of 
residual fuel oils (other than refiners) in all 
areas east of District 5 

Originally, ceiling prices of residuals were 
based on Commercial Standard specifications 
for Nos. 5 and 6 fuels as well as various con- 
sumer specifications for special types of residual 
fuels. Amendment 79 ceiling prices are based 
on the A.P.I. gravity of the marketed fuel 
oils. The maximum price or prices of sellers 


for fuel oil of 9.9° gravity and below are 


their maximum prices already established for 
No. 6 fuel oil, OPA said. Specific dollar and 
cents differentials are established by the 
amendment for higher gravities. 

Essence of the order is that a refiner’s realiza 
tion per barrel of blended fuel oil will b 
substantially the same as it would have been 
had he sold the components separately undet 
existing price ceilings, the price agency said 
On the other hand, the consumer will be re 
quired to pay higher prices for blended fuels 
than he formerly paid for heavy fuel oils 
Sellers of the blends are permitted to pass 
on the increased costs to the ultimate con 
sumer. 

OPA expects that this program will step up 
production of residual fuels in areas where 
increased demands for this type of fuel oil are 
largely concentrated. 


Complete text of Amendment 79 follows: 


TITLE 32—NATIONAL DEFENSE 
CHAPTER XI—OFFICE OF PRICE ADMINISTRA- 
TION 


PART 1340—FUEL 
Amendment No. 79 to Revised Price Schedule No. 88 
Petroleum and Petroleum Products 


4 statement of the considerations involved in the 
issuance of this Amendment, issued simultaneously 
herewith, has been filed with the Division of the Fed 
eral Register 

Section 1340.159 (c) (6) is amended to read 
set forth below: 

1340.159 Appendix A: Maximum Prices for Petro- 
leum and Petroleum Products. 

° ° ° 

(c) Specific Prices. 

° ° ° 

6) Residual Fuel Oils. 

(i) The maximum price in the States of Connecticut 
Delaware, Florida, east of the Apalachicola River 
Georgia, Maine, Maryland, Massachusetts, New 
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New New York, North Carolina, 
nnsylvania, Rhode Island, South Carolina, Vermont, 
rginia, West Virginia and in the District of Colum- 
1, for all residual and residual type fuel oils having 
viscosity of 85 seconds Saybolt Universal (at 100 
srees F.) and above, including but not limited to 

5 and 6 fuel oils, Bunker C, Navy Grade, resi- 
il Diesel fuel oils, residuum gas oil, heavy gas oil, 
ivy gas enrichment oil, gas house heavy fuel oil, 

\. E. gas enrichment oil, S. W. gas oil, Admiralty 
el oil, Navy special fuel oil, Mirando and Mirando 
pe crude when sold as No. 5, or other residual fuel 

or as a heavy gas enrichment oil shall be not more 
han 30c per barrel in excess of the maximum prices 

hat would otherwise govern under Section 1340.159 

1) to (3) and (b) (7) except that at the refineries 

und ocean terminals designated in Table I of subdi- 
ion (ii). The prices there specified shall be the 
iximum prices. Sellers who charged the increases 
price authorized by Amendments Nos. 4, 10 and 27 
Revised Price Schedule No. 88 on their sales of 
sidual fuel oil as defined in this paragraph during 
March 26, 1942 to January 9, 1943 period shall 

1ot be deemed to have exceeded their maximum 


umpshire, Jersey, 


prices because of such additional charges. 

ii) Maximum Prices of Residual Fuel Oils and 
Blends Thereof with Distillate Fuel Oils, of the A.P.I. 
ravities Indicated Below and Otherwise Meeting 
urrent Commercial Standard Specifications for Fuel 
hls, Except Navy Special Fuel Oils and All Diesel 
Fuel Oils 

a) Price Tables to Determine Maximum Prices 

b. Refineries and Tanker Terminals in Bulk Lots. 
Price ureas for each table are defined below such 
rble 

Exclusive of Taxes 
Table I 

Maximum prices in bulk lots, f.o.b. refineries, sea- 
oard tanker terminals, and river tanker terminals at 
Albany, N. Y. and on the Mississippi River up to and 

luding Baton Rouge, Louisiana. 


A.P.I. 
Gravity Range 


9.9 and below 
10.0-12.9 
13.0-15.9 
16.0-19.9 
20.0-24.9 
25.0 and above 


A.P.I, 
Gravity Range 


9.9 and below 
10.0-12.9 
13.0-15.9 
16.0-19.9 
20.0-24.9 

25.0 and above 






Table II 


Maximum prices in bulk lots, f.o.b. refineries in Districts 1, 2, 3 and 4 as defined by the Petroleum Administra- 


Price Area 
BB 


BP 

BP & 0.05 
BP & 0.17 
BP & 0.29 
BP & 0.41 
BP & 0.47 


Price Area 
FF 


BP 

BP & 0.05 
BP & 0.20 
BP & 0.35 
BP & 0.50 
BP & 0.57 





H comprises the 
Cook, Du Page 


» following counties of 


and 


Illinois: Lake, 
the following counties of 


Indiana: Lake, Porter and Laporte; and the State of 
Michigan (excluding, however, the counties of Wayne 


and Monroe). 


I comprises the 


area 
the 


Indianapolis, Ind.; 
Hamilton, Clermont, Brown, Adams, Scioto, Lawrence, 
Gallia, Meigs and the following counties of Kentucky: 
Boone, Kenton, Campbell, Pendleton, Bracken, Mason, 


Lewis, Greenup and Boyd. 


miles of 
of Ohio: 


J comprises the following counties of Michigan: Wayne 


and Monroe; tl 


1e following 


Ohio: Lucas, 





Dollars per 42-Gallon Barrel 


Price Price Price 
A.P.1. Gravity Area Area Area 
Range A B Cc 
19 and below 0.85 0.80 0.74 
0.0-12.9 0.90 0.85 0.85 
13.0-15.9 1.02 0.97 0.97 
6.0-19.9 1.14 1.09 1.09 
20.0-24.9 1.26 1.21 1.21 
25.0 and above 1.32 1.27 1.27 
A.P.1. Gravity Price Price Price 
Range Area Area Area 
H I J 
19 and below 1.68 1.68 1.89 
0.0-12.9 1.68 1.68 1.89 
13.0-15.9 1.74 LJ7 1.95 
16.0-19.9 1.80 1.86 2.01 
20.0-24.9 1.86 1.95 2.07 
5.0 and above 1.89 2.00 2.10 
A.P.I. Gravity Price Price Price 
Range Area Area Area 
oO P Q 
19 and below 50 L.15 1.10 
10.0-12.9 1.50 1.15 1.10 
13.0-15.9 1.62 1.27 1.32 
16.0-19.9 1.74 1.39 1.34 
20.0-24.9 1.86 1.51 1.46 
25.0 and above 1.92 1.57 1.52 
4 mprises Kansas, excluding, however, the area with- 


1 radius of 25 miles of Kansas City, Missouri. 
B comprises Oklahoma, Arkansas, Louisiana (exclud- 
however, Gulf Coast ports gnd Mississippi River 
orts up to and including Baton Rouge), Texas (ex- 
iding, however, Gulf Coast ports and Panhandle 
vhich is defined hereby as the portion of Texas north 
the southern boundaries of Parmer, Castro, Swisher, 
Briscoe, Hall and Childress). 
( nprises New Mexico and Texas Panhandle (which 
lefined hereby as the portion of Texas north of 
southern boundaries of Parmer, Castro, Swisher, 
oe, Hall and Childress). 
D comprises Texas Gulf Coast ports and Louisiana 
Gulf Coast ports and Mississippi River ports up to and 
ling Baton Rouge 


I mprises the area within a radius of 25 miles of 
h is City, Mo. 
i nprises that part of Missouri within a radius of 


liles of St. Louis, Missouri, and the following 
ties of Illinois: St. Clair, Madison, Mongomery, 
Clinton, Washington, Jefferson, Marion, Fayette, 
Effingham, Clay, Wayne, Hamilton, Christian, 
Edwards, Wabash, Richland, Lawrence, Craw- 
Jasper 


prises the following counties of Kentucky: 


n, Henderson, Daviess, Hancock, Brackinridge, 


le, Hardin, Bullitt, Jefferson and Oldham, and 


a 


following counties of Indiana: Posey, Vander- 
h, Warrick, Spencer, Perry, Crawford, Harrison, 
ind Clark 
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Price 
Area 
D 
0.85 
0.85 
0.97 
OY 


I 
1.21 
1.27 


te te 


Price 
Area 
K 
10 


to bo to te bo to 
) 
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ores 


ul 
www 


Price 
Area 


0.75 
0.80 
0.92 
1.04 
1.16 


99 


ue 


wwwee = 


Price 
Area 





Wood, Hancock, 


K comprises th 
Medina, Cuyah 


Lake, Ashtabula, 
and the following counties of New York: 
Cattaraugus, 


Erie, Niagara, 
Genesee, Orle:z 
Pennsylvania: 
Somerset and 
thereof; West 


R. I.; New Hi 


Oga, 


ans; 


Potter, 
all other 
Virginia. 
L comprises Albany, N. Y. 
M comprises Portland, 
ton and Fall River, 


aven, 


Putnam 
e following 


Trumbull, 


Ohio: Lorain, 
Portage, Geauga, 
Columbiana, 
Chautauqua, 


Wyoming, 


counties of 


Cambria, 


counties west 


H.; Bos- 


and Providence, 


York Harbor; Phil- 


adelphia Harbor; Baltimore, Md.; Norfolk, Va. 


N comprises Wilmington, 


Savannah, Ga.; 


O comprises Tampa, Fla. 
P comprises Pensacola, 


Q comprises Mobile, Ala. 


R comprises th 
Denver, Colo. 


S comprises Wyoming. 
e Montana 


T comprises th 


Golden Valley, Stillwater and Carbon 
Montana east thereof. 

U comprises the Montana counties of 
Judith Basin, Wheatland, Sweet Grass, 
ties of Montana west thereof, 

V comprises Utah 


Charleston, S. C.; 


Jacksonville and Miami, Fla 


e area 


5 miles of 


Blaine, Fergus, 
and counties of 


Hill, Chouteau, 
Park and coun- 





tor for War and not covered by Table I 
Dollars per 42-Gallon Barrel 


Price Area Price Area Price Area 
cc DD EE 
BP BP BP 
BP BP BP 
BP & 0.06 BP & 0.09 BP & 0.20 
BP & 0.12 BP & 0.18 BP & 0.40 
BP & 0.18 BP & 0.27 BP & 0.60 
BP & 0.21 BP & 0.32 BP & 0.70 


Price Area Price Area Price Area 


GG HH Il 
BP BP BP 
BP & 0.05 BP BP 
BP & 0.16 BP & 0.10 BP & 0.14 
BP & 0.27 BP & 0.20 BP & 0.28 
BP & 0.38 BP & 0.30 BP & 0.42 
BP & 0.44 BP & 0.35 BP & 0.50 


°BP—Base Price which is to be determined as fol- 
lows: If a refiner has an established maximum price 
under other provisions of this Price Schedule for fuel 
oil meeting No. 6 Commercial Standard specifications 
then the base price shall be the refiner’s or terminal 
operator's maximum price thereunder for such No. 6 
fuel oil to the class of purchasers who are the prin- 
cipal users of such fuel oil in that price area in which 
the particular refiner is located. 

Base Prices established hereunder must be reported 
by each refiner to the petroleum branch of the Office 
of Price Administration in Washington, D. C. within 
15 days after March 3, 1943 or within 15 days after 
the initial sales of any grade of fuel oil the maxi- 
mum price for which is established by this subdi- 
Vision 

If a seller cannot establish a base price hereunder 
then he shall file a tentative price with the petroleum 
branch of the Office of Price Administration in ac- 
cordance with Section 1340.159 (b) (7). 

AA comprises Maine, New Hampshire, Vermont, 
Massachusetts, Rhode Island, Connecticut, New York 
(excluding, however counties of Chautauqua, Erie, Ni- 
agara, Cattaraugus, Allegany, Wyoming, Genesee and 
Orleans). Pennsylvania (excluding, however, counties 
of Potter, Cameron, Clearfield, Cambria, Somerset and 
all other Pennsylvania counties west thereof), New 
Jersey, Maryland, District of Columbia, Delaware, Vir- 
ginia, North Carolina, South Carolina, Georgia, Flor- 
ida, Alabama, Mississippi Gulf Coast ports, Louisiana 
Gulf Coast ports, Louisiana Mississippi River ports up 
to and including Baton Rouge, and Texas Gulf ports. 
BB comprises Mississippi (excluding, however, Gulf 
Coast ports), Louisiana (excluding, however, Gulf 
Coast ports and Mississippi River ports up to and in- 
cluding Baton Rouge), Texas (excluding, however, 
Gulf Coast ports), Tennessee, Arkansas, New Mexico, 
Oklahoma, Kansas (excluding, however, the area 
within a radius of 25 miles of Kansas City, Missouri), 
Missouri (excluding, however, the areas within a radius 
of 25 miles of Kansas City, Missouri and St. Louis, 
Missouri), Iowa, Minnesota, Wisconsin, North Da- 
kota, South Dakota, Nebraska, and Wyoming. 

CC comprises the following counties of Illinois: Lake, 
Cook, Du Page and Will; the following counties of 
Indiana: Lake, Porter, Laporte; Ohio (excluding how- 
ever, the following counties of Hamilton, Clermont, 
Brown, Adams, Scioto, Lawrence, Gallia, Meigs); the 
following counties of New York: Chautauqua, Erie, 
Niagara, Cattaraugus, Allegany, Wyoming, Genesee, 
Orleans; the following counties of Pennsylvania: Pot- 
ter, Cameron, Clearfield, Cambria, Somerset, and all 
other counties of Pennsylvania west thereof; West 
Virginia; and Michigan. 


DD comprises that part of Missouri within a radius 
of 25 miles of St. Louis, Missouri; Illinois (excluding, 
however, the counties of Lake, Cook, Du Page and 
Will); Indiana (excluding, however, the counties of 
Lake, Porter and Laporte); the following counties of 
Ohio: Hamilton, Clermont, Brown, Adams, Scioto, 
Lawrence, Gailia, and Meigs; Kentucky 

EE comprises Colorado. 

FF comprises Eastern Montana which is defined here- 
by as the portion of Montana east of the western 
boundaries of the counties of Blaine, Fargus, Golden 
Valley, Stillwater and Carbon. 

GG comprises Western Montana which is defined here- 
by as the portion of Montana west of the eastern 
boundaries of the counties of Hill, Chouteau, Judith 
Basin, Wheatland, Sweetgrass and Park; Idaho. 

HH comprises Utah. 

II comprises the area within a 25 mile radius of 
Kansas City, Missouri. 

(b) Maximum delivered prices, in bulk lots, of 
those refiners and tanker terminal operators whose 
f.o.b. maximum prices are established by Tables I 
and Il. 


If a refiner or terminal operator has an established 
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maximum price or prices under other provisions of 
this Price Schedule at a particular delivery point for 
fuel oil meeting No. 6 Commercial Standard specifi- 
cations, then his maximum price or prices at that 
point for fuel oil of 9.9 degrees A.P.I. Gravity and 
below shall be his maximum prices thereunder for 
such No. 6 fuel oil at such delivery point. 

If a refiner or terminal operator has no established 
maximum price or prices at a particular delivery point 
under other provisions of this Price Schedule for any 
grade of fuel oil meeting No. 6 Commercial Standard 
specifications, then he shall file a tentative maximum 
price at such point for fuel oil of 9.9 degrees API 
gravity and below in’ accordanace’ with Section 
1340.159 (b) (7). 

For gravities higher than 9.9 degrees A.P.I. Grav- 
ity, such refiner’s or terminal operator's maximum 
price or prices at a particular delivery point shall be 
the sum of his maximum price for fuel oil of 9.9 de- 
grees A.P.I. gravity and below and the dollars and 
cents differential between the price for fuel oil of 
9.9 degrees A.P.I. gravity and below and such higher 
gravity fuel oil established under Tables I or II for 
refineries or ocean terminals located in the price area 
where the delivery is made. 

(C) Maximum f.o.b. shipping point and delivery 
point prices for all sellers other than those refiners 
and tanker terminal operators covered by Inferior 
Subdivisions (a) and (b) above. 


If a seller other than a refiner or ocean terminal 
operator has an established maximum price or prices 
under other provisions of this Price Schedule at a par- 
ticular shipping or delivery point for fuel oil meet- 
ing No. 6 Commercial Standard Specifications, then 
his maximum price or prices at that point for fuel oil 
of 9.9 degrees A.P.I. gravity and below shall be his 
maximum price or prices thereunder for such No. 6 
fuel oil at such point. 

If a seller has no established maximum price or 
prices at a particular shipping or delivery point under 
other provisions of this Price Schedule for any grade 
of fuel oil meeting No. 6 Commercial Standard speci- 
fications, then he shall file a tentative maximum price 
or prices at such point for fuel oil of 9.9 degrees 
A\.P.I. gravity and below in accordance with Section 
1340.159 (b) (7). 

For gravities higher than 9.9 degrees A.P.I. grav- 
ity, a seller’s maximum price or prices at a particular 
shipping or delivery point shall be the sum of his 
maximum price of fuel oil of 9.9 degrees A.P.I. 
gravity and below and the dollars and cents differen- 
tial between the price for fuel oil of 9.9 degrees 
\.P.I. gravity and below and such higher gravity fuel 
oil established under Tables I or II for refineries or 
ocean terminals located in the price area where the 
delivery is made. 

(D) If a refiner, ocean terminal operator, or other 
seller had an established maximum price or prices 
under other provisions of this Price Schedule at a 
particular shipping or delivery point for residual fuel 
oil or blends thereof with distillate fuel oils, which 
either meets No. 5 fuel oil, Commercial Standard 
specifications, or has a lower viscosity than No. 5 
Commercial Standard — specifications, his maximum 
price for such fuel oil at such point shall be either 
the price or prices which he is permitted to charge 
under (A) (B) and (C) of this subdivision (ii) or the 
price or prices established under other provisions of 
this Price Schedule, whichever is higher. 

(iii) Diesel Oil. 

(A) Louisiana and Texas Gulf Coast. 


The maximum price for residual Diesel oil of be- 
low 28 degrees A.P.I. gravity ship’s bunkers (ex light- 
erage) on the Louisiana and Texas Gulf Coast shall 
be $1.35 per barrel. 

(iv) California. The maximum prices, exclusive of 
taxes, f.o.b. refineries and tanker terminals for Pacific 
Standard No. 300 fuel oil having a viscosity of not 
less than 25 and not more than 60 seconds Saybolt 
Furol (at 122 degrees F.) and of Pacific Standard No. 
100 fuel oil having a viscosity of not less than 60 
seconds Saybolt Furol (at 122 degrees F.) when sold 
to consumers or refiners in bulk lots for delivery by 
tank cars, motor transport or pipelines shall be as 
follows 


P.S. No. P.S. No. 

300 Fuel 400 Fuel 
Area Oil Oil 
Fresno County $0.95 $0.85 
Kings County 95 85 
San Luis Obispo County 95 85 
Tulare County 95 85 
Santa Barbara County .95 85 
Kern County 95 85 
Ventura County 95 85 
Los Angeles County 95 .85 
Orange County 95 85 
Riverside County 95 85 
San Bernardino .95 85 
San Francisco Bay Area 1.00 .90 


Maximum f.o.b, refinery and tanker terminal prices 


i2 


at Port San Luis shall be the maximum prices estab- 
lished hereunder at the San Francisco Bay area. 

(V) Reporting Requirements. The following sec- 
tions of this Amendment contain reporting provisions 
which have been approved by the Bureau of the 
Budget in accordance with the Federal Reports Act of 
1942 


(A) Section (ii) (a), Table I[—Report of Base Price. 
Base Prices established by each refiner must be re- 
ported to the petroleum price branch of the Office 
of Price Administration in Washington, D. C. 


(b) Section (ii) (a), Table Il—Report of Tentative 
Maximum Price. A refiner who cannot establish a 
Base Price shall file a tentative price with the petro- 
leum price branch of the Office of Price Administra- 
tion, in accordance with Section 1340.159 (b) (7). 


c) Section (ii) (b), Report of Tentative Maximum 
Price. A refiner or terminal operator who has no 
established maximum price, or prices, at a particular 
delivery point shall file a tentative maximum price or 
prices at such point in accordance with Section 
1340.159 (b) (7 


(d) Section (ii) (c), Report of Tentative Maximum 
Price. \ seller, other than a refiner or ocean ter- 
minal operator who has no established maximum price 
or prices, at a particular delivery point shall file a 
tentative maximum price or prices at such point in 
accordance with Section 1340.159 (b) (7 


his amendment shall hecome effective March ird 
1943 


Pub. Laws 421 and 729, 77th Cong.; 
E. O. 9250, 7 F. R. 7871) 
Issued this 3rd day ot March, 1943. 


Sed) Prentiss M Brown 
Prentiss M. Brown 
Administrator 


Householders Given Rules 
For Getting More Fuel 


NPN News Bureau 
WASHINGTON—Householders of residential 
buildings, including private homes, apart- 
ment houses, and cold-water flats, who face 
“serious hardship” due to abnormal conditions 
beyond their contro! may apply at local boards 
for supplemental allotments after Mar. 13, OPA 
announced Mar. 8 with issuance of Amend- 
ment 45 to RO 11 


OPA said minimum conditions which these 
applicants must meet to satisfaction of local 
board are: 

1—Prove fuel oil on hand and valid coupons 
are insufficient to meet minimum heating and 
hot water needs for balance of the heating 
vear—that is until Oct. 1. 


2—Demonstrate that all reasonable steps, 
within limits of financial ability, have been taken 
to secure maximum heating efficiency of oil- 
burning equipment and to eliminate heat loss 
due to condition of premises 

3—Indicate why necessary additional heat 
cannot be obtained in whole or in part by use 


of coal or wood-burning stoves. 


i—Likewise, applicant must show he can- 
not convert his equipment to use of coal. In 
case of private residences, convertible equip- 
ment will be granted extra coupons if no mem- 
ber of the household is physically able to oper- 
ate a coal furnace and a person to operate the 
furnace cannot be obtained. 

Simultaneously, in Amendment 46 to RO 11, 
OPA said private homeowners, residents of 
multiple dwellings heated by oil stoves, and 
all commercial users may apply for adjustment 
of their present ration to offset changes in 
circumstances which increase their heating or 
hot-water needs in “certain limited circum- 
stances”. 


~ 


Both amendments become effective Mar. 138. 


Farmers Can Get Gasoline 
On 6-Month Basis 
For Non-Highway Use 


NPN News Bure 
WASHINGTON — Under OPA Amend 
ment 25 to Ration Order 5C, effective Mar 


farmers are now able to obtain gasoline { 


non-highway equipment such as tractors, e1 
gines and other equipment for a 6-months px 
riod instead of 3 months. 

OPA stated that the change was made “hi 
cause of variability of farming operations whi 
frequently make it difficult for farmers to es 
timate their requirements.” 

OPA Brown said OPA field men have bs 
told by Montana gasoline distributors that 


few farmers have facilities for storing a year's 
supply of gasoline and most farmers do not 
want that much gasoline because of shrinkag: 

“The rationing of gasoline for non-highway 
use.” Mr. Brown said, “is an integral part of 
the mileage rationing program. This control 
is necessary in order to prevent illegal diver- 
sion of these rations for other purposes. Fur- 
thermore, such control is necessary in order 
to give local boards an opportunity to pass 
upon the requirements of farmers. A funda 
mental principle of the mileage rationing pro- 
gram is to reexamine applications for all types 
of rations at certain intervals in order to d 
termine whether the rations allotted are still 
required or to increase or decrease the allot 
ments as the case may be.” 


Must Save Rubber 


Mr. Brown said vigilance must not be re- 
laxed over the use of rubber for unnecessary 
purposes. His statement was in reply to a 
letter from Sen. Wheeler suggesting that com- 
mon sense would indicate that the rationing 


of 


gasoline for non-highway use on farms should 
be eliminated “as in no way contributing any- 
thing other than obstacles in the way of pro 


duction of essential war products”. 


District 1 March 'Gas’ Quotas Cut 
NPN News Bureau 
WASHINGTON — March gasoline quotas 
for District 1 under PAO No. 1, Amendment 
1. were cut 1619 b/d under February which 
totaled 315,443 b/d. Quotas, issued and ef 
fective March 4 for remainder of month, com 
pared with February, and changes, follow 


(bbls. daily) 


Zone Feb. March Change 
1 55.358 52.27 3087 
2 115,988 114,717 1271 
3 35.988 33,983 1573 
} 28,373 27,829 - 544 
5 30.956 34.655 +3699 
6 49,212 50,369 +1157 
Total 315.443 313.824 1619 


Antimony for Batteries Lifted 


NPN News Burea 
WASHINGTON—Antimony use limitations 


in production of automotive batteries and al 
loys were removed and weight-limit for small 
deliveries of antimony to any one person was 
“substantially” increased under an amende¢ 
version of General Preference Order M-11: 
issued March 8 by WPB. Restrictions previous 
ly applied to antimony content of inorgani 
pigment. Toys, decorative objects, and orna 


ments remain unchanged, WPB said. 
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Preservation of the Small Business Oil Man 


[* WE study the plight of the small 
businessman, the small oil man, in the 
var situation today, we will actually be 
studying the problems of all business and 
the problems of the country and of its war 
effort at the same time. 


| know that it is freely admitted in all 
laces of the country except some quarters 
Washington and elsewhere that the 
small should be preserved 
whenever and wherever possible and _al- 
most regardless of the lengths we must 


businessman 


VO to 


If he is not preserved, then there is 
no America as we have known it. There 
will only be large companies which will 
undoubtedly be described as monopolies 
and probably be attacked by government 
is monopolies and even perhaps operated 
by government officials as government mo- 
That would mean a country dear 
to the heart of a Hitler and a Mussolini. 


\opolies. 


One way to preserve the small business- 
man is to let him collect a price for his 
goods and his efforts that will pay a reason- 
a reasonable profit. It 
may be argued that such will give too long 


ible expense and 


i profit to the large companies. Maybe it 
vill, but also maybe it won’t because many 
i small businessman operates on a narrower 
margin than some of the large companies 
but even if the large companies should get 
i little extra profit by reason of that small 
man’s operating margin, the government 
is taking that extra profit from the large 
companies through taxes. The larger the 
profit, the more the taxes, and government 
certainly 


needs taxes today to help pay 


ome of the enormous bills. 


If the small businessman is allowed a 
which to exist, that 
rice should be and will be a price which 


isonable price by 


permits him to pay such wages as will 
tain such help as permits him to operate. 
We are not talking about a government 
fixed price, a high price maintained by 
ernment regardless, but a price fixed 
competition and limited only against 
truly inflationary level. It will be impos- 
for oil companies, especially the small 
companies, to pay such high wages as 
ittract 

ts because those munitions plants can 

on to the government immediately 
tever wages they have to pay to get 


workers away from munitions 


hold workers. The oil companies, es- 
lly the small ones, who do not sell 
overnment, 


must collect the margin 
which to pay wages in competition 
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with other oil companies and from the 
battle of existence in serving customers. 
There is then no danger of the oil com- 
panies being able to outbid the munitions 
plants for help. 


But a reasonable margin will permit 
the oil man to hold and keep employed so 
many people who are not acceptable to 
a munitions plant and who could not serve 
in the Army or Navy. This is particularly 
true in the outlying districts of every state. 
If, for illustration, half the outlets for gaso- 
line in the state of Kentucky were to be 
closed up, how would that help the war? I 
can conceive of no way in which it could 
help the war. It would not release anyone 
for Army or Navy service because those 
people are mostly in the military services 
today. It would not release anyone for 
munitions plants in the main because the 
munitions plants probably have already 
gotten nearly all that could be had from 
the small gasoline outlets. All such a dras- 
tic thing could do would be to deprive 
thousands of small stores, garages, and so 
on, of the extra revenue to be had from 
selling gasoline and oil. It would just in- 
crease the hardship of these small stores 
and decrease their efficiency in serving 
the general public with gasoline, 
farm implements, and so on. 


food, 


N STUDYING the small oil man’s prob- 

lems, one finds him lost in a wealth of 
detail with coupons and government regu- 
lations. If these government rules and 
methods and coupons are simplified so that 
they can be easily understood and carried 
out by the small businessman and the forms 
made out by him and his wife or brother 
or sister or cousin or remaining employes, 
without forcing them to stay up half each 
night, then those forms will have been sim- 
plified probably sufficiently to be of service 
to the consumer and to lighten the burden 
on the big companies; in other words, use 
the small businessman as a criterion for 
simplifying present extremely burdensome 
and unfair government regulations. 


And last, let the bureaucrats at Washing- 
ton and elsewhere finally get it through 
their heads that the small business man, 
the small oil man, is just as loyal and patri- 
otic as any college professor who ever 
a soft job on the government's 
pay-roll and that it is mostly the sons and 
grandsons and even brothers of the small 
businessman who constitute our Army and 
Navy today 


mor wched 


Obviously, therefore, the 









fathers and grandfathers who are at home 
should be treated and respected as patriots 
and loyal Americans and not as German 
peasants. 


Remarks by Warren C. Platt, Publisher 
National Petroleum News and _ Platt’s 
OILGRAM, for the mail convention of 
the Kentucky Petroleum Marketers 
Assn., February, 1943. 


Sense Comes at Last to OPA 


GREAT transformation is unquestion- 
ably occurring at the headquarters of 
OPA. Instead of the Hitlerian style of 
treatment of American business and_ the 
public of the past year and a half there 
come assurances of co-operating with the 
public, of letting the people show their 
loyalty and good sense. 
This change is gradual and quiet and it 
has come ex-Senator Prentiss M. 
Brown of Michigan took charge in Janu- 


since 


ary, following the summary firing of Hen- 
chief has started to 
simplify the price ceilings in some com- 


derson. The new 


modities, to ease up some prices including 
oil and particularly to weed out some of 
the professorial and economistic riders on 
the payroll. 

It has finally been made public that 
Clyde L. Herring, who retired — this 
winter as senator from Iowa, is Chief 
Brown's next in command, charged par- 
ticularly with overhauling the OPA organ- 
ization. Ex-Senator Herring is a former 
governor of Iowa and before that an auto- 
mobile dealer and oil jobber and a_busi- 
nessman Of no mean dimensions. He is 
a tour of OPA branch of- 
fices in the hope of simplifying the setup, 
putting more authority back in local of- 
fices, and maybe parting some people from 


about to. start 


the payroll. 

Mr. Herring talked to newspapermen the 
other day about making rationing popula 
by making it sensible, and then stirring up 
the people’s enthusiasm. “Let the people 
themselves be made responsible for car 
rving out rationing and price measures. 
We would prefer OPA to be able to take 
a back seat, merely as a bookkeeping con- 
cern, instead of being regarded as a police- 
man.” 

How different from all the dictation that 
has come from OPA in the past. 

All that has to be done is to treat the 
American people, whether consumers or 
businessmen, as having common sense and 
a deep seated desire to win this war. Then 
the war agencies at Washington will get 


the war won a whole lot sooner than by 














some of the methods they have been pur- 
suing in the past. 

The man from the ordinary walks of 
life in northern Michigan and the other 
from the same plain paths out in Iowa are 
talking a language everyone can under- 
stand. 





Davies Approves Oil’s Aid 
To Farmers 


S EVIDENCE increases of the growing 

seriousness of the food shortage, oil 
marketing men can well tell their sales 
and distributing organizations what Depu- 
ty Petroleum Administrator Davies told the 
Illinois Petroleum Marketers Assn. at 
Peoria the other week. He spoke of the 
importance of lubricating service in the 
maintenance and operation of farm ma- 
chinery today and said: 

“To impress this practical fact upon 
the individual employing this machin- 
ery, and to assist in a specific and 
definite way in his observance of it, 
is to perform a genuine service to the 
Nation. . . . Any such contribution is 
of the utmost importance. . . . Sales 
service in this sense is well considered 
war service.” 

Mr. Davies made a good report of PAW’s 
relationship to marketing to the Indepen- 
dent jobbers at Peoria, assured them of his 
hearty interest in their continued existence, 
and repeated his and Mr. Ickes’ assurance 
that they will do all they can “to prevent 
any lasting alteration in competitive _re- 
lationships as resulting from the war emer- 
gency.” 

Again, Mr. Davies has done himself and 
his organization good by going out to the 
men on the distribution firing line and 
talking frankly with them. 





Optimistic from Reading NPN 





Geo. A. Lanier’s “One Man Station” on Route 
40, Richmond. Ind. 


ane : NPN News Bureau 
CLEVELAND—In renewing his subscription 


to NPN “Because I like to read it,” Geo. A. 
Lanier, Richmond, Ind., writes: 

“After having been a gasoline station own- 
er for the last 17 years, and having put more 
than 4,000,000 gal. of gas in consumers’ tanks, 
when I read ‘between the lines’ (of NPN), I 
feel more optimistic about my future, and 
believe that I will yet get loose from it.” 

Mr. Lanier operates what he calls a “one- 
man station” on Route 40, Richmond, cater- 
ing to trucks. He has a lunch counter next 
door. 





Letters from 


NPN’s Readers 





Oil Man Hits East's Quotas 
NPN News Bureau 

CLEVELAND—Directive 59 as amended 
has directed petroleum products into areas that 
need much less oil in 1943, an eastern oil 
marketer writes NPN He says that under 
the directive the quota is determined from 
sales made during 1941 and because of this, 
seashore resorts can get as much proportionate 
volume in 1943 as they did in 1941. 

The writer states that while appeals can 
and are made, he knows of none that have 
been passed even though at least in one in- 
stance the presentation was made on a good, 
sound basis. He suspicions that some big sup- 
pliers have been able to balance their figures 
by taking from the area where volume has de- 
clined and sending it to areas where volume 
has increased. 

This oil man has been in oil marketing for 
20 years but prefers to be anonymous even 
though he is convinced of the facts. His let- 


ter follows: 


Editor, NPN: 

I happen to be in the oil industry in the Eastern 
restricted area of Zones 2 and 3, and although I have 
never made a practice of writing to the editors of 
the publications I read, I do believe at this time that 
we have a problem that you could bring out very 
well in vour NATIONAL PETROLEUM NEWs and other 
oil publications 

I do not particularly desire publicity on my _ part, 
in fact I ask that you withhold such publicity, but 
being in the thick of our petroleum difficulties at 
the moment, I feel that others should help us in 
our cause 

We were rationed on gasoline under L-70 in May 
but it was not until the latter part of the year that 
the rationing reached into the Middle West that at- 
tention was drawn to the subject. The East suffered 
along under their yoke and I believe have received 
a little more consideration since the Middle West was 
“placed on the rack’ 

Our particular handicap at the moment seems _ to 
be that those active companies that have been, and 
are, serving the productive citizens fighting the war 
have been unnecessarily held back. Whereas the State 
of Maryland’s volume was reduced 14% in 1942 un- 
der 1941. and the State of Delaware’s volume was 
reduced 22 in 1942 under 1941, still there are 
many areas where the farming or war production has 
demanded greater consideration and this consideration, 
of course, should and does come from the restriction 
of pleasure driving by the public and the use of 
petroleum products by nonessential consumers 

A great deal of the trouble is based directly in 
Paragraph 1510.29 of Directive No. 59 as amended 
The second sentence of this paragraph distinctly reads 

“The determination shall be based on sales made 
during the calendar year 1941”. Now 1941 was not 
the year that 1943 will be. It directed petroleum prod 
ucts into areas that will need much less, but. still 
this basis of distribution gives just as much _ propor- 
tionate volume to the seashore resorts in 1943 as they 
received proportionately in 1941 


They, of course, mention that appeals are possibl 
and can be made I definitely know that an appeal 
throuch our supplier was not granted even on_ the 
basis of good presentation and complete figures In 
fact. I have never heard of appeals being passed on 


Directive No. 59. It seems that appeals are generally 
passed on P.A.W. No. 1 

Why is it not possible to get our regulating admin 
istrators conversant with the fact that the petroleum 
products should be directed to points where a= war 
year of 1942 shows their need instead of doing the 
separation on a basis of the peace vear of 1941? 

I can visualize now the headline that could be 
given such a_ subject, being—‘‘Streamlined Directive 
No. 59 Travels on the Back Road of 1941”. 

I have a sneaking suspicion that some of the big- 
ger suppliers with distribution throughout all of Dis- 
trict 1 have been able to balance their figures by 
taking from the area where volume has reduced and 
sending it to areas where volume has increased, but 
to the one that was supplying the producer, and _ is 


still supplying him, there seems to be no solution of 
reversing the distribution to date 

I am a regular subscriber to the NATIONAL PETRO- 
LEUM News and have been in the marketing of pe- 
troleum products for the last twenty years. Although 





I am convinced of the facts that I have stated to y 
I would not desire the publication of my letter 
this time but be sure to let me know your opini 
on this subject and why we cannot put more fait 
in 1942 figures 


Protests Station Hour Rules 
Special to NP) 
FALLS CITY, Nebr.—A_ protest against 
PAW’s regulation of hours during which 
service station may sell gasoline has bee: 
registered by the James Oil Co. here to mem 
bers of Congress from Nebraska. This ind 
pendent marketer says these restrictions ar 
a hardship on the small operator particularly 
in a small community. Following is text of 


the company’s letter: 


Falls City, Nebra 
Senators and Representatives of Nebraska: 


It is imperative that we secure your immediate aid 
to help us and our customers in regard to an order 
which was issued Wednesday of this week by P.A.W 
Ickes, effective Jan. 23. This order limits the sale of 
gasoline to civilian passenger cars to 72 hours per 
week, 

This might be all right for some large oil company 
that has 3 or 4 filling stations in every town of 5000 
povulation and more for larger cities, where they 
could close one for a period of the day and then 
another, alternating their stations so as to be able tc 
serve the public for 24 hours with their products. 


But, for us and others who are better situated 
economically, with one large filling station in each 
community, it is an order that is practically putting 
us out of business, and we consider ourselves a serv- 
ice to the communities in which we operate and 
to the thousands of customers which we serve. But, 
regardless of ourselves, you are no doubt familiar 
with the fact that such an order as this would be 
an unnecessary inconvenience to the mid-western 
people. Some of our places of business are operating 
24 hours a day. We are limited on our margins. We 
employ service men that are well enough qualified to 
take proper care of the customer’s automobile and 
tires so as to get the best service from them, thereby, 
furthering our war effort. 

Our general overhead has increased from natural 
conditions of the times. Besides the policing and re 
cording of ration coupons, making out many more 
government reports, etc.. than we did 12 months ago, 
our gallonage has decreased 44.6% because of the 
rationing, and then to follow up with such a ridicu 
lous order is nothing less than an assault on Ameri- 
canism. 

These stations were built and located to serve the 
public in a quick, efficient manner, but with the 
diligent handling of the ration coupons, it has slowed 
our service to such an extent that we cannot proper- 
ly take care of our customers in the period this or 
der provides Some of our super-service stations 
are 24 hour stations. It is necessary for us to main 
tain a certain amount of manpower which is_ idle 
some of the time. These stations will have heat, lights 
and other incidental expenses which must be covered 
by sales also. 

For the above reasons and for the reason there is 
a large amount of so-called chiseling, the percentage 
in our business. which we are trying to handle law 
fully and in line with the purpose of the rationing 
order, has decreased a much larger percentage thar 
the normal gasoline decreases indicate. It is ex 
plained this order is not for the purpose of con 
serving rubber or gasoline Therefore, there is 
reason for such an order which we think is unconstitt 
tional 

Dealers, such as we located throughout the country 
should have the privilege of operating their business 
to the best of their ability without being regimentated 
beyond the limits of their own salvation. 

We believe that 95 to 98% of the American peopl 
have the interests of our country at heart, and should 
not be put in a position that they are automaticalls 
made unlawful in their business efforts by so man) 
orders coming out of the various bureaus of | the 
government, many of them conflicting within them 
selves, 

Your immediate attention will be gratefully ap 
preciated, 

Yours truly, 


THE JAMES OK. CO. 
By C. W. James 






NATIONAL PETROLEUM 











News 


ite, 


mi 
ha 


bl 


th 
in: 


th 


co 


pr 


pI 











jw f REFINERY MANAGEMENT and 
PETROLEUM CHEMICAL TECHNOLOGY 


OPA Action Brings Hike 
in Blended Oil Output 


NPN News Bureau 

WASHINGTON — OPA’s price adjust- 

t for blended residual fuel oils (Amend- 
ment 79 to Price Schedule 88—see text p. 10) 


has begun to increase supplies of this much- 


i i 


needed fuel “just as it was expected to”, ac- 
cording to PAW sources. 

OPA’s new 
blended with distillate, doesn’t actually in- 


price schedule on residuals, 


crease the overall price. It simply sets a price 
which is the sum of the ceiling prices for the 
component oils. However, it does provide a 
market for distillates in areas where stocks 
were mounting. Now, refiners can dispose 
of distillate blended with residual. Buyers will 
undoubtedly take all of the blended residual 
available. This guarantees the refier the ceil- 
ing price on all distillate sold in the form of 
residual. 


Won't be Satisfied 


But refiners are not likely to be satisfied with 
this as a substitute for compensation for chang- 
ing yields to make more fuel oil, less gasoline. 
PAW is reported renewing pressure on OPA on 
this 

Individual companies which have “sound- 
ed out” OPA recently on prospects of relief are 
met with a new yardstick—“absorbability”. It 
is really the old roll-back theory under a new 

For example: if OPA finds that the total 


cost of conversion of yields could be absorbed 


name. 


by the industry generally in an area without 
making too deep a dent in profit margins com- 
pared with 1936-39, then OPA believes refin- 
ers should bear the load. 


Meantime, senators and congressmen are 


still talking of legislation to require compensa- 
1 to refiners for changing vields. But it is 


still in the “talk” stage. 


New Ceilings Set Up by OPA 
On Synthetic Rubber Prices 


NPN News Bureau 
WASHINGTON — New synthetic rubber 


prices, effective April 1, “designed to bring the 


prices of 


these various materials into line 


“ 


th each other, taking into account differences 
in specific gravity and costs of processing,” 
were set Mar. 9 by OPA. 
pared with the 


rseded, are as follows: 


New prices, com- 


higher prices which they 


Present Prices 
(Per Ib.) 


New Prices 
(Per lb.) 


GKS (Buna-S) 36 50« 
_ (Butyl) 33 35 
Ne oprene) 45 65« 


Most of the synthetic rubber produced in 


5, Price Administrator Brown said, will be 
ired for military products, according to 
nation from Rubber Director Jeffers. 


Reach Mutual Agreement 


‘A said the new prices were agreed upon 


MARCH 10, 


1943 





by RFC Chairman Jones, Rubber Director 
Jeffers and Mr. Brown. 

Rubber 
rubber, OPA said, will be based on 40c per 


lb. for ribbed smoked sheets from April 1, 


Reserve's selling prices of crude 


1943, for all uses other than civilian goods. 
This price for crude rubber, OPA added, re- 
fects “only in part the higher costs of im- 
ported crude from most sources now available 
as compared with the costs of far eastern 
rubber from which the stockpile of Rubber 
Reserve Co. was built up.” 

Regarding Rubber Reserve’s scrap rubber 
prices, OPA said they would remain at pres- 
ent levels at least until July 1, 
ceilings on reclaimed rubber and the products 


and therefore 


made from reclaim remain unchanged. 


Crude Allocations Increased 
For Gulf Coast Refiners 
NPN News Bureau 

WASHINGTON “Improved transportation 
situation” has enabled PAW to be slightly more 
generous in March refinery allocations for the 
Gulf Coast, according to telegrams sent out 
to refiners in that area. 

No plant on the Gulf has been given a crude 
allocation of less than 75.2% of its crude in- 
put of the last 6 months of 1941. For Feb- 
ruary, the minimum crude percentage was 
75%. Gasoline vield, however, is still restrict- 
ed to 70% of gasoline yield in the same period. 

No change was made in inland Texas re- 
finery allocations so refiners there are still op- 
erating under instructions sent them early in 
February (NPN Feb. 10, p. 16). 

Telegrams to other areas had not been sent 
cut when NPN went to press on March 9 


DPC Awards $6,200,000 Contract 
To California Standard 
NPN News Bureau 
WASHINGTON—Execution of a contract 
with California Standard to provide plant fa- 
cilities in California at a cost of about $6,200,- 
0OC was announced Feb. 26 by RFC Chairman 
Jones who said Defense Plants Corp.. RFC 
subsidiary, had authorized the contract. 
California Standard will operate the facili- 
ties, Mr. Jones said, title remaining in DPC. 


Lend Lease Announces Purchase 
Of $2 Million Refinery 
NPN News Bureau 
WASHINGTON — Total of 8 industrial 
plants in the U. 
for Lend Lease shipment abroad, including an 
oil refinery costing $1,900,000. 
are pending for the acquisition of 3 more 
Lend 


announced March 1. 


S. have been acquired so far 
Negotiations 
plants, Lease Administrator Stettinius 
Largest factory acquired, 
Stettinius said, was Ford Motor Co.’s tire mak- 
ing plant, costing $8,000,000, for shipment 
to Russia “where it is expected to produce 
1,000,000 military truck tires annually.” 








Standard of California 
Forms Subsidiary 
In Chemicals Field 


NPN News Bureau 

LOS ANGELES — Formation of a new sub- 
sidiary of the Standard’ Oil Co. of California 
has been announced by H. D. Collier, Calli- 
fornia Standard president. 

The new company — the Oronite Chemical 
Co.—will concern itself with the chemical pe- 
troleum by-products field, with research, manu- 
facturing and marketing departments on the 
West 
throughout the U. 


Coast and with sales representation 
S., the company’s announce- 
ment said. 


H. D. Collier is chairman of the board and 
R. G. Smith president. Other officers of the 
new company are: R. G. Follis and M. L. 
Baker, vice-presidents; B. W. Letcher, secre- 
tary; H. C. Judd, treasurer; with 
Collier, Follis, Smith, Baker, T. 
J. H. MacGaregill and T. S. Petersen serving 
K. N. Cundall has been named 


Messrs. 
G. Hughes, 


as directors. 


sales manager. 


War Depends on Oil Chemistry 


Announcing the new company, Mr. Collier 
said: 

“The chemistry of World War II is largely 
based on the by-products of petroleum, as the 
chemistry of World War I was based on the 
by-products of coal. The list of products that 
can be made from petroleum is almost unbe- 
lievable. It includes plastics, synthetic silks, 


alcohol, 


other things of value to modern industry and 


ammonia, formaldehyde and many 
modern living. 

“Through laboratory and manufacturing fa- 
cilities of Standard of California we expect to 
produce for the government and for the 


chemical trade on the Pacific Coast many 
chemicals which we trust may have great value 
to the overall war effort and to domestic 
industry.” 


Two More ‘Quickies’ Stopped 
NPN News Bureau 
WASHINGTON WPB announced on 
March 8 its action halting construction of fa 
cilities for two more refinery conversion proj- 
ects to produce butadiene (see NPN Feb. 10, 
p. 14). Plants involved were those of Mag- 
nolia Petroleum Co. at Beaumont, Tex., and 

Indiana Standard at Wood River, II. 





Taylor Gets $1,000,000 Contract 
NPN News Bureau 
WASHINGTON—RFC Mar. 8 announced 
that Defense Plant Corp. has contracted with 


Taylor Refining Co., Taylor, Tex., to provide 
plant facilities in Texas at a cost of approxi- 
mately $1,000,000. Taylor Refining will oper- 
ate these facilities, title remaining in DPC. 
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Use It or Scrap It 


AAG oe That Was California Standard’s Rule- 


is of-Thumb in Digging Out 13,500 Tons 
of Scrap Metals Since Pearl Harbor. 
An Organized Campaign Did the Trick 


When WPB’s urgent call for scrap metal 
came, Standard Oil Co. of California—al 
though it was an experienced scrap collector 
from way back—really buckled down to the 
job of digging out and turning in metals for 


reuse in the war effort. 


, “ : ; A 4-man salvage committee was organized 
Dismantling tube we A mae A from the department of purchases and stores 
still furnaces at : pil WG: ae 

the El Segundo, 4 
Calif., refinery 


It surveyed each of the company’s departments, 
listed idle material and equipment, drew up 
methods for moving it quickly to the scrap 
heap, and turned on the pressure. 

Since Pearl Harbor, California Stand- 
ard has turned in 13,500 tons of scrap 
metal—enough to build 450 deadly 30 
ton General Sherman tanks. 


Here’s where the scrap came from: 


Idle equipment in refinery operating 
units was dismantled; tops of towers 
and heat exchangers of old steam stills 
were cut off, the lower parts left in use; 
1 natural gasoline plants were dis- 
mantled; 4 others were partially dis 
mantled, and still 10 more were “cleaned 
up”; 87,000 ft. of pipe—2 to 6 in.—was dug 


oe 


out of the ground: surplus anchor chains . 
and marine propellers were rounded up from Fs 
a 


the marine department; pipe and valves and 


other equipment came from the pipeline de 






Four iar heat ex- Even California partment 


changers. shown in Standard’s tankers California Standard’s record: 2800 tons col 
this picture gave disgorged old propel- lected in 1941; 12,500 tons collected in 1942 
up 35 tons of scrap lers for the scrap pile 


an increase of 346%. 





2 ~ ae 
4 x a met # : e sn — . 
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Dismantled condenser coils provided these 200 tons of scrap, being Teams from California Standard’s Richmond refinery got these trophies 
inspected by California Standard’s salvage committee for sports prowess but then Uncle Sam got them for guns 
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Who made the submarine a surprise package? 


you may not have realized it, but the 
Y submarine is as American as ice 
cream sodas and “‘double features.” 

The first submarine for warfare was 
built by an American back in 1777. It 
was primitive, but it nearly sank an 
enemy The first sub to 
sink a ship was an American invention. 


man-of-war. 


Quite a package, the submarine. 
Cleverly designed, light but sturdy to 
protect its contents, easy to handle... 
it fills a specific need. 

But who really perfected the subma- 
rine? Who gave it the eyes that make 
it a surprise package? 


Right! An American. The periscope 


was invented in 1864 by an acting chief 


engineer in the U. S. Navy. 


The old American ingenuity—you 
can’t beat it! It’s the same “know how” 


that’s going into the making of metal 


containers today ... containers that must 
protect food for civilians, for our 
fighting men and for our Allies ...con- 
tainers that must be made with less tin 
available than ever before! 

Continental — packaging headquar- 
ters for 12,000 peacetime businesses 
is busy making a good share of these 
containers. We’re also using every 
available facility to produce a wide va- 
riety of war materials, on both a prime 
and a sub-contractor basis. Production 
is our business, and we’re going “all 
out” to supply the things which skilled 
workmen make best. 

We're also looking ahead to the time 
when many new things we’re now 
learning and doing will be applied to 
peacetime packaging. If you, too, have 
plans for the future, w ell be glad to 
help. Continental Can Company, 


100 E. 42nd St., New York, N.Y. 


CONTINENTAL. CAN COMPANY 


Pack 1270 


Hegdquarte; Industry 


WY 


What will be the 


PACKAGE of the FUTURE? 


The package of the future will be the 
package that best meets all these 10 
important points: 


¢ 


1( 


) 


Protects against light, heat, and dirt. 


2. Does not chip, break, or tear. 
3. 


Is adaptable to highest speed filling 
operations. 


. Is economical to pack, ship, and 


handle. 


. Light weight, compact, no waste 


space. 


}. Moisture and vapor proof, impervi- 


ous to temperature changes. 


. Easy and convenient to display, sell. 
. Available in wide variety of sizes, 


shapes, styles (over 500). 


. Offers maximum convenience and 


safety in consumer usage. 


. Permits high processing tempera- 


tures, certain hermetic sealing. 


These points made the metal container 
first in packaging. If there ever is another 
package that has all these qualifications, 
we'll be making it! 











THIS IS FOR THE FUTURE 


After the war, you're not going to be content with a steel 
tank that is merely a duplicate of pre-war tanks. You'll 
want a tank reflecting the huge strides that are being made 
now in advanced design and fabrication. 

This new tank will be available from Brown Steel Tank 
Co. In fact, blueprints are ready even today, and our plant, 
with greatly expanded facilities, is ready to start production, 

LOOK AHEAD NOW to what we plan to offer you to- 
morrow in up-to-the-minute steel tanks for all transport 
or storage purposes. ~ 


{sk for special information. 


BROWN STEEL TANK CO. 


NOT AFFILIATED — ONE OFFICE, ONE PLANT— MINNEAPOLIS, MINNESOTA 
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‘Frees’ Wildcats 


DeGolyer Reassures Irate Producers by 
Telling Them PAW Has No Notion of 
Specifying Where They Can Drill Wells. 
Says ‘Misinterpretations’ Caused Rumor 


NPN Staff Special 
WASHINGTON—Wildcatters can now drill 
vhere they want—and it makes no difference 
whether they found the location with a doodle- 
bug, a fortune-teller’s advice or more scientific 
devices. This was one of the little matters 
cleared up at the Petroleum Industry War 
Council meetings of March 1, 2 and 3, along 
with a 


timates. 


“correlation” of crude oil reserve es- 


Wildcatters have the solemn assurance of 
E. L. DeGolyer, assistant deputy petroleum 
idministrator, that PAW has no _ intention— 
and never had, never will—of telling an oil 
man where he should or shouldn’t search for 
oil. 

But Mr 


surance twice within two days—the last time 


DeGolyer had to give that as- 


in writing, before producers were pacified. 


It all began with Mr. DeGolyer’s speech at 
the New York meeting last month of Ameri- 
can Institute of Mining & Metallurgical En- 
gineers. Among other things, he said “the war 
has placed only one requirement on those en- 
gaged in petroleum exploration and develop- 
ment—to find more and more oil—of the right 
type and in available places—with less and 
less equipment.” 


George Hill Questions 


George A. Hill, Jr., Houston independent 
producer, took issue with this. He circulated 
a letter stating that Mr. DeGolyer’s remarks 
carried implication that PAW would determine 
for the operator whether he was searching for 
what PAW classed as “the right type of oil” 
und at what PAW regarded as an “available 
place” and with what PAW viewed as a re- 
duced quantity of equipment. 

The matter was vigorously debated when 
the P.I.W.C. production committee met Mar. 1. 


Independent producers contended that red- 
ipe already 


. 


was deterring producers—who 
Washington 


have no representatives—from 
They regarded this new threat 
of further “regimentation” as the last straw. 
So, Mr. DeGolyer took the floor to answer. 


wildcatting. 


DeGolyer Replies 


Mr. DeGolyer contended that his A.I.M.E. 
eech had been “misconstrued and misin- 
preted”. He said that in his service with 
PAW he had constantly fought for no restric- 
tions whatever on wildcatting, except those 
de necessary by the materials shortage. He 
promised that “very shortly” PAW would issue 
press release stating definitely PAW does 
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not intend to predetermine for the operator 
the type of oil he shall search for, nor the 
place where he shall search for it. 


While Mr. DeGolyer was talking at the 
production committee meeting, the mimeo- 
graph machines were grinding out a PAW 
press release. Unfortunately, it was not the 
release Mr. DeGolyer had in mind. In fact, 
it only added fuel to the fire breaking about 
the assistant deputy petroleum administrator’s 
head. 


Press Release Crosses Up DeGolyer 


The press release was the Ickes-Davies state- 
ment calling for drilling of 4500 wildcats this 
year. In it was the significant statement, read- 
ing, “because of the scarcity of critical ma- 
terials, such as steel, it is important that only 


such locations as have definite merit should be 
drilled.” 


This seemed to confirm the suspicions of 
Mr. Hill and other producers that PAW. in- 
tended to pass upon the merits of wildcat 
locations. They went back at Mr. DeGolyer 
the next morning. Result was a formal, mime- 
ographed statement by Mr. DeGolyer which 
was distributed at the P.I.W.C. meeting but 
not made _ public. 


In this mimeod statement, Mr. DeGolyer 
admitted that his remarks at the A.I.M.E. were 
“ambiguous” and had been “misinterpreted” 
by some in the industry. This “misunder- 
standing”, he continued, had been accentuated 
by the Ickes-Davies joint statement; also by 
General Pyron’s statement that only the most 
desirable prospects should be drilled. (General 
Pyron, a former oil man, is the War Depart- 
ment’s liaison officer for oil.) Concluding, Mr. 
DeGolyer said: 


Gives Solemn Assurance 


“At no time has the PAW attempted to 
determine ror does it desire to determine what 
wildcat wells should be drilled and what wild- 
cat wells should not be drilled. So far as 
we are concerned judgment as to the merits 
of the prospects is for the industry to exercise. 
We only urge that the industry increase its 
prospecting and wildcatting efforts to the 
greatest extent possible.” 


A.P.I. Press Release ‘Reconciled’ 


But PAW was not alone in issuing an em- 
barrassing press release. It seems that Ameri- 
can Petroleum Institute’s release on its crude 
oil reserves estimates was “misunderstood” by 
some newspaper editors who don’t bother to 
read beyond the first paragraph. 


Lead paragraph of the A.P.I. press release 
said the industry had “found” 1,878,976,060 
bbls. of new oil reserves in 1942. Some news- 
papers, “tight” because of war news and 
paper curtailment, cut off the paragraphs ex- 
plaining that 1,618,925,000 bbls. of this total 
was added through revisions of reserves es- 
timates in fields found prior to 1942. Result 


was that some newspaper headlines had the 





“finding” about 9 times as much 
new oil as the P.I.W.C. crude-price-increase 
report had stated several weeks earlier. 


industry 


P.I.W.C. Adopts Resolution 


To set matters 


P.I.W.C. 
“Correlation of 


straight, the 
adopted a resolution entitled: 
Crude Oil Reserve Estimates”. This apparent 
discrepancy, according to the P.I.W.C resolu- 
tion, was “disconcerting and alarming to the 
public and to all who are uninformed as to 
the detailed method of calculating and arriv- 
ing at the above-mentioned crude oil es- 
timates.” 


The resolution directed that P.I.W.C. Chair- 
man Boyd appoint a committee of “not to 
exceed five members” to meet and decide how 
to straighten things out. A meeting was held 
that night in the Green Room at the Shore- 
ham Hotel. Out of it came the suggestion 
that Chairman Boyd (who is also president 
of the A.P.I.) issue a press release. 


Mr. Boyd's statement to the press the next 
day was “pegged” on a plea for more wild- 
catting, citing declining reserves. Then he 
swung into a resume of estimated reserves, 
pointing out that of the 1,878,976,000 bbls. 
added in 1942, only 260,051,000 bbls. was new 
discoveries. 


Dr. Frey Adds His 


Then, at the eleventh hour when members 
were thinking of train schedules, Dr. John W. 
Frey, special assistant to Deputy PAW Davies, 
was called upon to report on what he thought 
of the council’s crude-price-increase report of 
last meeting. Dr. Frey said he had analyzed 
the report thoroughly—even looking up the 
dictionary definition of “incentive’—and had 
concluded that the report approached the 
whole matter from the wrong angle. SNAFU. 


District 3 ‘Joint Use’ Group 
On Production Appointed 
NPN News Bureau 

WASHINGTON—Chase E. Sutton, Houston, 
Pure Oil Co., heads as the chairman the Dis- 
trict 3 production subcommittee on the joint 
use of facilities, according to final appoint- 
ments reported to PAW Deputy Davies March 
1. Others are: 


Major B. A. Hardy, Shreveport, Louisiana 
Mineral Board; George A. Hill, Jr., Houston, 
Houston Oil Co.; Dr. F. H. Lahee, Dallas, Sun 
Oil Co., T. M. Martin, Eldorado, Ark., Lion 
Oil & Refining Co.; J. H. Russell, Houston, 
Gulf Oil Corp.; C. G. Staley, Hobbs, Tex., 
proration umpire; and John R. Suman, Hous- 


ton, Humble Oil & Refining Co. 


Chairman Sutton said that study groups 
will be appointed shortly to conduct reclama- 
tion studies through various Gulf Coast are. 
to determine what materials now in use can 
be reclaimed, what wells made to produce 


more. 
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War Booms Interest in Shale Oil 


‘Everybody’, Including Army, 
Navy, WPB, Is Interested in 
Shale Oil, Says Mines Bureau. 
Colorado Promotes Shale Plan 

NPN Staff Special 


WASHINGTON—Active interest in 
oil, lying dormant for more than a decade, is 


shale 


being reawakened, due largely to the prospec- 
tive crude oil shortage. 

When NPN asked the Bureau of Mines for 
a summation of present shale oil activities, an 
official remarked: “Seems as though every- 
body wants to know about shale oil these 
days.” 

Indeed, almost every government agency— 
including Army, Navy, and WPB—have come 
into the Bureau of Mines seeking information 
on shale oil, since the war started. 

Colorado interests—Colorado has the coun- 
try’s largest reserve of oil shale—are promoting 
a campaign which has the ear-marks of pos- 
sibly a major push to foster further develop- 
ment of oil shale mining, retorting (taking 
the oil out of the shale), and refining the 
oil into marketable products. 

Some people with Washington savvy be- 
lieve the Colorado peopie have a government 
subsidy in the back of their minds. 

As a matter of fact, the Bureau of Mines 
itself—which has not done very much with 
shale oil since 1929—is seriously thinking 
about carrying on further experimental work, 
including adaptation of newer refining proc- 
esses to the shale oil. 

Newest appearance in shale oil discussions 
is a comprehensive brochure from the Grand 
Junction (Colo.) Chamber of Commerce, 
which has circulated around Capitol Hill. 

The Grand Junction people indicated they 
were seeking early development of the shale oil 
industry, arguing that rapidly diminishing un- 
derground petroleum supplies warrant prompt 
development and warning that the mistakes 
made in rubber, tin and other critical materials 
should not be repeated in oil. 


Would Have Edge on Oil-from-Coal 


They also dropped the remark that large 
scale mining would lower per ton costs so 
much that oil shale would have a_ definite 
edge on coal as a source of substitute petro- 
leum. 

The brochure was heavily documented by 
reports from Bureau of Mines, U. S. Geolog- 
ical Survey, Colorado Geological Survey, and 
industrial publications—ranging in age from 
3 to 23 years. 

What is shale oil? 

Shale oil is a liquid substance having many 
of the properties of natural underground pe- 
troleum which the Bureau of Mines says can 
be used directly as boiler fuel, refined into 
fuel oil, or cracked into motor fuel. Bureau 
believes shale oil could provide our fuel needs 
for many years to come. 


The Bureau did a goodly bit of work on 
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Here is a view of the plant used by U. S. 

Bureau of Mines in its 1929 experiments in 

extracting oil from shale. This is a retort. 

located at DeBegue, Colo. (This picture was 

included in the brochure presented to Con- 
gress on oil shale) 


shale oil in the late 1920’s, but has not carried 
on operations since 1929. Out in Colorado, 
the Bureau mined a total of 6000 tons of oil 
shale and produced about 3600 bbls. of shale 
oil in retorts. 


An informed source, who preferred not to 
be quoted by name, said the gasoline obtained 
at that time had low octane number. But it 
was pointed out that shale oil has not been 
refined with newer processes developed since 
1929—catalytic cracking, hydro-forming, etc. 


Found in Mountain Slides 


Oil shale, according to geologists, is found 
in outcroppings on mountain sides from 6000 
to 8000 ft. above sea level. Some of it can 
be mined by steam shovel. Bureau of Mines 
engineers, who studied shale oil mining, said 
it could be mined by the “room and _ pillar” 
method or by “caving”. 

The bureau’s report was based on mining 
operations at Rulison, Colo., some years back. 
Report said shale could be taken out of the 
mine by locomotive and car, and transported 
to a retort in the valley, where power was 


available, by aerial tramway. 


In refining shale oil, according to an _ in- 
formed source, the air is heavy with odors 
from the nitrogen compound which leaves a 
stale tobacco smell on one’s clothing—and 


body—which is difficult to eliminate. 


America’s oil shale deposits have been di- 
vided into 3 groups: Tertiary shale in the 
Rockies; Devonian black shale in the East; 


and cannel shale in Eastern coal regions. 


To be commercially feasible, a shale oil 





plant should have a daily capacity of 10,00, 
tons of shale which would cost 58c a sh 

ton to mine from a 103 ft. deposit near Ri 

son, and would yield 5750 b/d, assuming 

95% yield from the shale which has an as: 

value of 25.4 gal. of oil to the ton, Bures 
of Mines said. 

Total cost would be in the neighborh 
of $10,000,000, including $1,600,000 for mi 
ing, $5,500,000 for 275 NTU retorts of 40 
tors charging capacity each, $1,800,000 f 
a 5750 b/d refinery, and $1,100,000 for ot] 
exper ses. 

Bureau estimated the retorts alone woui 
require 7500 tons of steel. 


Gasoline Yields Stated 


A. J. Kraemer, senior refinery engineer of 
the Bureau, said at O’Mahoney Committe: 
hearings last fall that maximum yield of gaso 
line that can be expected from thermal crac} 
ing of NTU shale oil is 60%, or 25 gal. from 
a barrel of crude shale oil. 

Cost of cracking operation to a coke residuc 
ranges from 25c to 60c a bbl., he said, with 
10c probably a “fair average”. 

“The cost of finishing the distillate to com 
mercial gasoline would be 12c a bbl. of raw 
gasoline, or 7c for 25 gal., with a treating loss 
of 8%, or 2 gal. 

“Summarizing these estimates,” he said, “a 
barrel of 42 gal. of NTU oil from Green River 
oil shale (Green River formation runs through 
Colorado, Utah and Wyoming), produced at 
a cost of $2.00, can be converted into 23 gal 
of cracked gasoline at a cost of 47c, or a 
total cost of $2.47 for 23 gal., or 10.7c a gal.” 

He emphasized his estimates did not in 
clude refinery overhead and are “subject to 


wide variations depending upon attending 


conditions.” 


Hunters and skaters in the oil shale region 

of Colorado have long built fires of the “rock’ 

that burns. The story is told that an early 

day settler first discovered the burning prop- 

erties of oil shale. He built a fine fireplate 

of shale blocks, started a fire, and the whole 
cabin went up in flames 
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Cooperating with Uncle Sam 


Four independent refiners joined together in 
1931 to build the world’s first cooperative Dubbs- 
cracking unit Its purpose was to crack the oils 
from their respective refineries to the best ad- 
vantage of all Universal designed it It was 
enlarged in 1939 


Now those refiners have taken a fifth party 
into their cooperative set-up— Uncle Sam He 
wants 100-octane gasoline—and lots of it 


To make constituents of 100-octane gasoline 
the refiners are spending more than a million 
dollars converting the unit to catalytic crack- 
ing Universal refining specialists are on that 
job, too 


Says Oil and Gas Journal: 


When conversion work is completed the cooperative 
cracking unit will supply charging stock to a govern- 
ment-owned plant now being constructed on adjoining 
property for the manufacture of 100-octane gasoline 


That’s the kind of cooperation going on 
throughout the refining industry today 


OIL IS AMMUNITION—USE IT WISELY CARE FOR YOUR CAR FOR YOUR COUNTRY 


Universal Oil Products Co Dubbs Cracking Process 


Chicago, Illinois Owner and Licensor 





THE REFINERS INSTITUTE OF PETROLEUM TECHNOLOGY 
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WPB RELIEVES OI) 


iy A VIGOROUS MOVE to help relieve the oil transportation 


shortage, the War Production Board ordered the immediate con- 


struction of 892 Tank-Trailers, each carrying 4000 gallons or more. 


In a large measure, this move was the result of a lesson learned 


by emergency experience. . 


aS sO many lessons must be learned 


in time of war. The thing to keep in mind now is that we must 
profit by that experience in other somewhat similar emergencies 
that lie ahead of us. The lesson was this: 


Motor transport, and particularly Truck- 
Trailers, must take over a bigger share of 
America’s hauling jobs . . and can frequently 
do them better than they’ve been done in the 
past. 


The classroom in which this lesson was so clearly 
learned was the petroleum industry. Oil and gasoline 
distributors had been turning more and more to Truck- 
Trailers for several years. But the war emergency 
greatly accelerated this trend. And, as so often hap- 
pens, the new way quickly proved its advantages, 
not only for emergency but for normal conditions 
as well. 


Let’s check off a few of the advantages: 


1. The equipment works more .. works around the 
clock. Since the power unit is always at hand, a Trailer 
leaves the minute it’s loaded . . without waiting for a 
locomotive, or for other cars to be loaded, or for a time 
schedule. The Trailer makes more trips . . hauls more 
total tonnage. 


2. On many hauls, one Tank-Trailer delivers many 
times the gallonage that one tank car can deliver . . 
because, of course, the Trailer works continuously and 


makes more round trips.* Secretary Ickes said: 
“ee 


. . there have been instances in which one 





motor truck has been the equivalent of as many 
as 25 tank cars.”’ That’s an abnormally high figure, 
of course . . the usual experience is about one to 
eleven. 


3. Trailers conserve rubber, steel and manpower. 
An announcement by the War Production Board said 
that they “‘transport more oil per pound of steel 
and rubber and require less manpower than any 
other type of vehicle available for general use.” 


4. Tank-Trailers serve industry more flexibly. They 
keep fuels and lubricants flowing into the factories, in 
the needed quantities and at the needed time. In 
many plants that must depend on motor hauling, 
through lack of spur tracks, the greater capacity and 
maneuverability of Trailers, as compared with trucks, 
are tremendous assets. 


5. Tank-Trailers are adaptable to emergencies. If 
a critical condition develops in another area . . one, 
two, three hundred miles away . . Tank-Trailers can 
be shifted over-night to answer the SOS. 


That gives an idea why, in the month of November, 
the transportation of petroleum products by interstate 
for-hire haulers increased 100 per cent—as compared 
with November, 1941—with a comparable gain by 
other haulers. And it explains the vigorous and con- 
structive action of WPB. 
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)[L SHORTAGE... 


It was a good lesson well learned. Now . . to make Take, for instance, just this one .. food! Trucks and 
it serve us further. Trailers already carry most of America’s food from 
farm to market and table, but our changing eating 
habits, with wartime rationing, will put still more 
responsibility on motor transport. No other method 
can possibly do the job. 


We must not let similar transportation crises over- 
take us again. We must anticipate and whip them 
before they arrive. 


Additional Trailers—as well as Trailers, tires 


and parts to replace those now wearing out— Our Home Front can’t afford to gamble on its 
should be ready when the need develops. Noth- food supply. We must have the Trailers, tires 
ing can be saved by waiting. It takes no less and parts to keep our meat, poultry, cereals, 


steel, rubber and production capacity to build 


: : vegetables, fruit and dairy products moving. 
Trailers at one time than another. 


, is , We must profit by our lesson! 
But will there be emergencies in other fields like P y 
that in the oil industry? Men who know the Ameri- *The average capacity of a rail tank car is about 10,000 gallons, 
can transportation situation say there will. Most Tank-Trailers are from 3,000 to 4,500-gallons capacity. 





A Truck-Trailer is ready to leave the minute it’s loaded. There's no waiting for locomotives, 
or for other cars to be loaded, or for set schedules or cleared tracks. Working more hours 
per day and night, the Trailer makes many more round trips. 





World’s Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER COMPANY ® DETROIT 


Member Automotive Council for War Production 


RAILERS ~-<- 
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Pipeline Turmoil Eases Off 


Mid-West Senators Accept Decision To Build Western Leg of 20-Inch 
Line First as Assurance Is Given That Eastern Leg Will Be Rushed 


NPN News Bureau 

WASHINGTON—PAW Chief Ickes’ assur- 
ance that the 20-in. products pipeline from the 
Gulf Coast will be carried through to the East 
without delay has tempered to some extent the 
resentment of mid-western senators at rejec- 
tion of their plea to build the eastern leg 
first. 

Although displeased and disagreeing with 
some of his arguments for starting with the 
southwestern leg as planned, members of the 
group expressed to NPN a willingness to ac- 
cept Mr. Ickes’ decision. 

Sen. Reed, Kans., prominent member of the 
group, said: If Ickes is going to carry the 
pipeline right through to completion, I don’t 
suppose it makes a great deal of difference 
which leg is done first. However, he paid 
no attention to our argument, and I don’t agree 
with his figures on tank car service of the 
eastern railroads. 

“The western roads make more mileage a 
day than those in the congested eastern area. 
Loaded tank cars of western roads make 15.9 
miles an hour compared with 12.1 miles an 
hour in the East,” Sen Reed said. 


Won't Press Resolution 


Indications are that the group will not press 
for a report from Sen. Truman’s committee 
on their resolution (S. Res. 103) calling for 
an investigation of the proposed 20-in. prod- 
ucts pipeline. The resolution was sponsored 
by Sen. Clark, Mo.; Reed; Thomas, Okla.; 
Moore, Lucas., Kilgore., Burton., Wheery., and 
Capper. 

Mr. Ickes disclosed his decision to stick 
to his plan of starting with the southwestern 
leg at a hearing before the Truman committee 
March 5. He revealed that PAW had already 
asked WPB for materials for the eastern leg 
as well as the western. 


Immediate completion of the 20-in. pipeline 
was urged in a resolution adopted March 2 
hy P.I.W.C., at its monthly meeting. Follow- 
g is the text: 


“WHEREAS, the estimates of East Coast domes- 
tic and off shore military demands for petroleum 
products have increased substantially and for the 
1943-44 winter season will in large measure exceed 
the requirements of the 1942-43 season, and 


“WHEREAS, the combination of East Coast do- 
mestic and off shore demands in the 1942-43 season 
was far in excess of current production within and 
imports into the East Coast area necessitating heavy 
drafts on stocks, and 


“WHEREAS, the drafts upon stocks have reduced 
stocks to a critical and dangerous level, and 
“WHEREAS, the existing and presently projected 
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transportation facilities will not permit any material 
build-up of stocks, and 


“WHEREAS, failure to build up requisite stock: 
will invite a recurrence of serious shortages of pe 
troleum products for civilian needs and may _ inter- 
fere with regular and orderly supply of petroleum 
products to the military, 


“‘Now, Therefore, Be It Resolved that the Petroleum 
Industry War Council recommends to the Petroleum 
Administrator for War that he immediately petition 
for allocation of necessary steel and critical materials 
to complete the 20-inch products pipeline from the 
Gulf Coast to the Atlantic Seaboard and to take 
whatever other action is necessary and appropriate to 
prosecute the undertaking to an early completion.” 


The council also adopted a resolution recommending 
that ‘‘at the end of tanker emergency and/or the end 
of the war, but not later than six months after the 
war, the Office of Petroleum Administration for War 
or its successor agency call into conference the pe- 
troleum industry in Districts 1, 2, and 3, to determine 
the deposition and future use of all oil pipelines 
built with government money.” 








Thompson Says 20-inch Pipeline 
Should Start in Texas First 


Special to NPN 

AUSTIN—Col. Earnest O. Thompson, mem- 
ber of the Texas Railroad Commission, sharp- 
ly criticized mid-western senators and others 
who are opposing the construction of another 
20-inch pipeline from the Gulf Coast to Sey- 
mour, Ind. 

Regarding the Mid-West’s counter-proposal 
that the line first be laid from the Mid-West to 
the East, Mr. Thompson charged that this 
would be laying the line “from nothing to 
nothing, so far as supply is concerned”. 

The veteran oil official charged that “Chi- 
cago refiners are taking advantage of an un- 
economical situation for competitive gain and 
are trying to prevent utilization of natural ad- 
vantages. 

“The line should be built on a sound logis- 
tical basis—from the base of supply, which is 
Texas, to the front—and the front in this case 
is the Philadelphia-New York area which is 
closer to the North African and European 
theaters of action than Texas.” 





PAW Report Shows Status 


NPN News Bureau 

WASHINGTON—Status of 13 _ pipeline 

projects is reported in PAW’s pipeline progress 

report for week ended Feb. 27. Text of the 
report follows: 


Project No. 1: Increasing crude movements 
north and east from Texas by enlarging 
existing systems and reversing Tuscarora. 
Tide Water—new station at Green Brook, 


New Jersey, will be in full operation by Mar. }. 


All other units under this project completed. 
Project No. 2: The Plantation Pipe Line Proj- 

ects. 

(a) Bayou Line. 


Line, with six stations in operation, deliver- 
ing 42,000 b/d to Baton Rouge. Full capacity 
of 60,000 b/d will be reached by latter part of 
March. Pan American feeder line to Texas 
City refinery will be in operation by March 1. 


(b) Plantation Pipe Line Company, 14 addi- 
tional stations on Baton Rouge to Greens- 
boro, North Carolina, pipe line. 


14 intermediate booster stations completed. 
Pumping during first 17 days of February 
averaged 85,300 b/d. Load factor stepped 
up to 96.7%. 

(c) 179-mile 8” Plantation extension from 

Greensboro, North Carolina, to Richmond, 

Virginia. 

102 miles of pipe laid. Four stations under 
construction. Expected completion date Mar. 
15. 

Project No. 3: Reversal of Sun-Susquehanna 
Line; construction of 82 miles of Ohio 
Emergency Link. Increase capacity Shell 
products line. Connect Standard of Indiana 
products line to Shell at Zionsville. 

New 8” Ohio Emergency Link completed. 


of 13 Pipeline Projects 


Due to fire damage at Sohio’s Fostoria pump 

station, pumpings were reduced to about 

11,400 b/d. Steps are being taken to repair 

damaged station. Second tank at Fostoria near- 

ing completion. 

All other wuts under this project completed 
Project No. 4: Increase lake tanker movement 

to Buffalo. Reversal of Keystone Line from 

Pittsburgh eastward. Construction of Sin- 

clair Line from Philadelphia to Steubenville, 

Ohio. 

Laying of pipe for new Sinclair products 
line completed. Line will be placed in opera- 
tion upon completion of Floreff station and 
Steubenville terminal. Line should be in op- 
eration by April 1. 

Project No. 5: Reversal of pipe lines from Port 
Arthur area to El Dorado, Arkansas, and 
construction of 10” line from El Dorado to 
Helena, Arkansas. 

El Dorado-Helena line completed with two 
stations in service. Full capacity of 55,000 
b/d expected by March 1. 

All other units under this project completed. 
Project No. 6: War Emergency 20” products 

line from Beaumont, Texas, to Seymour, 

Indiana. 

Orders for materials are being placed and 
construction contyacts will be awarded soon 
on 20” products line. 

Project No. 8: War Emergency 24” line from 
East Texas to New York-Philadelphia area. 
(a) Western leg—53l-mile 24” line from 
Longview, Texas, to Norris City, Illinois. 
Tank car shipments from Norris City will 

increase from initial rate of 20,000 b/d as 

rapidly as receipt of empty cars and _ co- 
ordination of physical operations and facilities 
will permit. A daily movement of 70,000 bbls 
is anticipated by the end of February. Pipe 
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We have two reasons to be proud of this Flag 





First, of course, we are proud of the Army-Navy “E” 
flag because it is an award to the 3,000 employees of our 
Richmond refinery. We have long known that their energy, 


devotion and skill merit the highest praise. 





The other reason is that this flag is a harbinger of better 


days to come, when we will take pride in offering to industry RPM DELO IS USED IN U.S. NAVY 


the fruits of Richmond's tremendous war effort. DIESELS First used in submarines. RPM 





Today we can only hint at the giant strides our petroleum DELO performed so well that it is now also 
research and production have made. We cannot publish the used to lubricate high-speed Diesels in the 
specifications of a host of new products, nor the story of how Navy's mine sweepers, sub chasers, landing 
old products have been sensationally improved. We cannot barges, patrol boats and ocean-going tugs. In 
describe the system by which these products are distributed all these vessels it is licking some of the tough- 
on a world-wide scale. est lubricating problems in the world. RPM 


DELO is typical of Stand- 


But we can promise you that, when these facts become 
ard’s development of petro 


known, they will open new horizons for American business- 


ee - oT : E leum products for war. 
men and technicians in many fields. They will prove once 








again that “know-how” can turn yesterday's impossibilities 








into tomorrow's accomplishments. 
RPM DELO is marketed under the following names: 
RPM DELO . Caltex RPM DELO . Kyso RPM DELO 


: ~ . Signal RPM DELO ° Imperial-RPM DELO . Sehio RPM DELO 
ing bring the inevitable victory nearer. oncewrnare 


In the meantime, the Richmond refinery and all of 
Standard of California are living up to the “E” flag, help- 


. Ask your Diesel engine manufacturer or distributor for the 


STANDARD OIL COMPANY OF CALIFORNIA RPM DELO supplier in your vicinity 
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line deliveries into Ohio’s system at Enfield 
will begin at rate of 50,000 b/d as soon as 
present high percentage of water in the oil 
is reduced to a satisfactory degree. All stations 
scheduled for completion by March 22. Three 
tanks completed at Longview and three others 
will be ready shortly. Two tanks finished at 
Norris City. 

(b) Eastern leg—857 miles from Norris City 

to New York-Philadelphia area. 


65 miles of pipe laid. Contractors working 
on 12 spreads. 436 miles of 24” and 20” pipe 
shipped from mills. 


Project No. 12: Trans-Florida 198-mile 8” 
line, Carrabelle to Jacksonville. 


Laying of pipe completed. Testing is chief 
bottleneck now in placing line in operation. 
Line expected to be in service by April 1. 
Pro‘ect No. 13: Sinclair's 149-mile 8” line 

from Corpus Christi to Houston, Texas. 

Line completed with three stations in op- 
eration. 15,000 b/d of crude being pumped 
from Corpus Christi to Damon, and 17,000 
b/d from Damon to Houston. Two remaining 
stations nearing completion. Tank erection 
work at Damon started. 

Pro‘ect No. 14: Texas Company’s line from 
Paradis, Louisiana, to Erath, Louisiana, to 
Porth Arthur, Texas. 

Line completed and operating initially at 
rate of 14,000 b/d. Construction work at ten 
stations nearing completion. 

Project No. 15: (a) Construction of products 
line from Cushing-Drumright area to Barns- 
dall, Oklahoma, and (b) relocation of pump- 
ing equipment to increase capacity of Great 
Lakes Pipe Line. 

(a) Line completed and in operation. 

(b) All new booster stations between Kansas 
City and Minneapolis will be completed by 
March 1. 

Project No. 16: New refined products and 
crude line from Southwest Texas to Houston. 
10% of right-of-way acquired on new prod- 

ucts and crude line from Southwest Texas to 

Houston. Survey completed and maps _ for 

new line and stations finished. Humble’s PD- 

200 approved by WPB and AA-3 priority rat- 

ing granted. Line will be in operation about 

May l. 

Project No. 17: New crude line from Houston 
to Huffman, Texas, and reversal of line from 
Huffman to Smiths Bluff. 

Survey for new 25-mile 12” line between 
Sinclair's Houston refinery and Huffman, 
Texas, completed, and one mile of pipe laid. 
Entire project. including reversal of existing 
line from Huffman to Smiths Bluff, Texas, will 
be completed by Mar. 15. 

A report on the analysis of the comnarative 
value of PAW’s project embracing the 20” 
products line from the Texas Gulf Coast to 
Norris City, Illinois, and Seymour, Indiana, 
and a substitute proposal = for con- 
struction of the line from the East Coast to 
Norris City, Illinois, and St. Louis, Missouri, 
was completed. 

A meeting of all committee members from 
Districts 1, 2, and 3 to discuss the 20” pipe- 
line was attended on Friday. 

The No. 2 Schedule covering purchase and 
sale of crude and heating oil by WEP for the 
month of March finally, and for April and May 
tentatively, has been mailed to companies di- 
rected to deliver at Longview or receive at 
Norris City. Anticipated quantitv of crude to 
be pumped at Longview is 175,000 b/d start- 
ing March 1 and continuing throughout a 
three months’ period with an equal quantity 
transported and sold at the Norris City terminal. 

First receipt of heating oil at Longview is 
set for Mar. 17, the first batch moving into 
the line at Longview on Mar. 25 and arriving 
at Norris City on April 1. Heating oil deliver- 
ies at Norris City are scheduled at 125,000 
b/d on and after April 1. 


26 


Refiners-Marshall Deal 
Opposed by D. J. 
And Other Carriers 


NPN News Bureau 

WASHINGTON—ICC has taken under ad- 

visement application of Refiners Transport and 

Terminal Corp., Detroit, for a permanent or- 

der permitting it to buy operating equipment 

of the Marshall Transport Co., Inc., Glenn 
Burnie, Md. 


Independent motor carriers appeared in op- 
position Feb. 26 in oral argument through 
counsel, and the anti-trust division of Depart- 
ment of Justice intervened in the case because 
it was “concerned about the effect of the ac- 
quisition and competition between railroad 
tank and tank trucks as a potential violation 
of the Sherman Act”. 

Robert L. Wright, appearing for Depart- 
ment of Justice, pointed out that B. C. Graves, 
vice-president of Union Tank Car Co., at the 
hearing, disclaimed any intention to coordinate 
these tank truck facilities with Union Tank 
He added: 


Car operations whatsoever. 
D. J. Gives Position 


“As far as we are concerned, our position 
is simply if and when the commission is pre- 
pared to make a finding that the entry of tank 
car companies into the truck field and ex- 
pansion into that field is necessary to give the 


public some improved service that it cannot 


otherwise get, then transactions of this char- 
acter should be approved. But on this record, 
there is no showing of that kind whatsoever 
And on the facts presented here, we think the 
Commission should clearly disapprove.” 


Robert C. Winter, appearing for the appli- 
cant, said Union Tank Car Co., through owner- 
ship of 82.6% of stock of Refiners Transport 
and Terminal Corp., has power to control it. 
Refiners now has before ICC applications for 
approval of purchase of other tank truck com- 
panies with extensive highway operations. He 
said Warren C. Marshall, executive head 
Marshall Transport Co., was in ill health and 
“the transaction should be consummated”. 


Cotterill Represents Opponents 


Charles E. Cotterill, New York, for the 
protesting motor carriers, said Union Tank is 
the largest of petroleum tank car operators in 
U. S., and having decided to invade the motor 
transport field, it brought into existence the 
Refiners Transport and Terminal Corp. 


In this process, Mr. Cotterill said, 3 motor 


carriers were gathered in, one interstate and 


2 intrastate, whose operations were combined 
In law, if not in fact, Union Tank became an 


agent of the railroads and is the instrumental- 
ity through which the railroads accomplish 
performance of their own common carrier ob- 
ligations, he said. 


Harold G. Hernly, Washington, D. C., also 
appeared for the protesting motor 
Case is MFC—1936. 


carriers 





Tank Car Hauls to East Drop to 798,274 b/d 
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NPN News Bureau 


WASHINGTON—Rail hauls of crude and products to the East totaled 798,274 b/d dur- 
ing week ended Feb. 27, compared with 820,214 b/d the previous week, PAW reported March 


4. Total of 41 participating oil companies loaded 25,870 tank cars as follows: 
Company Cars Company Cars Company Cars 
Allied 123 ~=—*F rontier 7 ~~ Sinclair 2160 
American Bitumuls on —_ :, ate Socony-Vacuum 3023 
Amsco 350 arto 77 . : 
Arkansas Fuel Oil 148 = Hess, Inc. 5 States Fuel Oil a 
Ashland 136 Home Oil 18 Southland : ‘ 
Asiatic 56 Pan American 1604 Californiad Standard . 
Atlantic Refg 2306 Petrol Corp. 415 Kentucky Standard a 
Bell Oil & Gas 19 Petroleum Heat & Power 151 New Jersey Standard 523 
James B. Berry Sons 9 “Phillips 7 Sohio 75 
Chalmette 22 Pioneer Asphalt 2 Sun 2302 
Cities Service 85 Pure 195 Talco . RS 
Conoco 240 ~=Republic 55 Texas Co. 1205 
Crown Central 13. —Royal 26 Tide Water 1124 
Daugherty Refinery 23 Shell 1092 White Fuel 9 
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1. Teamwork —the fighting formula of American 
Armed Forces—again sends the Axis reeling! Ball-play- 
ing Americans, schooled in team play from sandlot days, 
knew the value of coordination. Guadalcanal, North 
Africa, a hundred more operations by U. S. and Allied 
teammates, prove “working together” the secret of suc- 
cess. This American landing barge, carrying out a ship- 
to-shore operation, puts trucks ashore. Both men and 
machines are vital parts of the “Liberty Team.” 





2. In truck conservation, it’s teamwork that counts 
most, says H. J. Olson, President of the Olson Trans- 
portation Company, Green Bay, Wisconsin. Drivers, 
mechanics, management must all work as a team — or 
get out of the game. Olson has a traveling engineer 
on the highway at all times to help drivers improve 
their methods and save vehicles, tires and equipment. 
Every man in the organization knows that “every truck 


is a trust”—and conservation a patriotic duty. 


“PLAY BALL” 
yourself, on the nationwide vehicle conservation team! We have 


just prepared a new vehicle conservation program for 1943, even more complete than last year’s. 
Operators’ aids, driving helps, complete data for maintenance men, a full-color sound film on 
“TEAMWORK” and other valuable aids to “keep ’em rolling.” Representatives of our Motor 
Transport Cooperative Service Department are showing this film throughout the country on a 
prearranged schedule. If you want to get the most out of your vehicles, write us today and 
arrange for a showing of this film to your organization. There is no charge or obligation. 


For Production 
“Well Done’’ 





TIMKEN AXLES 


THE TIMKEN-DETROIT AXLE COMPANY, DETROIT, MICHIGAN 


WISCONSIN AXLE DIVISION, OSHKOSH, WISCONSIN 


H 10, 1943 
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‘Bad Order’ Cars 


A.A.R. Revises Estimate of Number of 
Tank Cars Out for Repairs. New Check 
Finds 2.3% in Railroad Shops; May Be 
Another 2.7% in Shops of Car Owners 


NPN News Bureau 
WASHINGTON—Association of American 
Railroads officials revised downward the esti- 
mates of tank cars out every day for repairs. 
A one-day spot check of railroad repair 
shops, taken on Jan. 21 by A.A.R., showed 853 
loaded and 790 empty cars on the “bad order” 
list were repaired and forwarded on that day. 
With 70,000 tank cars in the eastern service, 
an official said the bad order cars in railroad 
shops amounted to 2.3% of the total. He said, 
however, that cars repaired in owners’ shops 
—for which a tabulation was not available 
probably would bring total bad order cars 
to about 5% of all cars in eastern service. 





The loaded tank cars were out a total of 
21,545 hours while empty cars were out of 
service for 18,941 hours, making total “out” 
hours 40,486. This means average time in shop 
for a tank car was slightly more than 24 hours. 


60,000 Cars Rolling Daily 


The 2.3% estimate of tank cars out for re- 
pairs was based on the belief that 60,000 cars 
it least are rolling each day. This, an official 
said, leaves only 10,000 cars in the hands of 
shippers, consignees and repair shops each day. 

Greatest defect in tank cars, it was reported, 
s bad wheels. Tank cars are equipped with 
iron wheels which often flatten because 
f the high speeds, to which they are unaccus- 


' 
Cast 


tomed, maintained on oil train schedules to East 
Coast. 

A.A.R. estimated at least 35% of all cars out 
for repairs were out because of bad wheels. 

Less than 10% of the cars have steel wheels. 
Many tank car companies reportedly have is- 
sued orders that their cars are to be equipped 
with steel wheels, but the steel wheels are 
not easily available. 

Some of the cast iron wheels “get out of 
round” and have to be repaired, but they are 
not damaged to such an extent that they must 
be condemned. 


Other Causes of Damage 


To overcome this, some tank car companies 
have authorized the railroads to pull out of 
trains any cars with questionable wheels be- 
cause of the hazard they present. 

Oscillation—shaking loose of parts—causes 
much time lost due to repairs, but is gradually 
being overcome with more than 40% of the 
cars now equipped with “snubbers”—just an- 
other name for shock absorbers. 

Draw-bars—couplings between cars—pull 
out and cause some of the delays to cars. 

Tank car repairs themselves are delayed be- 
cause of the serious manpower shortage in rail- 
road shops which simply are not able to obtain 
enough competent help, A.A.R. said. 
Washington Sec 


6800 Trucks Pledge Conservation 
NPN News Bureau 
NEW YORK—Gulf Oil Corp. has supplied 
the Borden Co., New York City, with 6800 
U. S. Truck Conservation Corps decal pledges. 
These pledges are being put on all of the 


company’s trucks 





ees s 


A broken wheel caused this tank car train wreck. Assn. of American Railroads reports 
bad wheels account for about 35% of tank cars out for repairs. Cast iron wheels find the 
high speeds of today's tank cars too much for them 


2% 


Maritime Reports 9 New Tankers 
Launched in February 
NPN News Burea 

WASHINGTON Of the 130 new ships 
delivered into service during February by 
American shipyards, nine were tankers, Mari 
time Commission announced Mar. 5. 

Sun Shipbuilding and Dry Dock Co., Ches.- 
ter, Penn., built 6; Bethlehem- — Point 
Shipyard, Inc., Baltimore, Md.—2; and Kaiser 
Co., Inc., Portland, Ore—1. Only one con- 
crete barge was turned out during the month 
built by Concrete Ship Constructors of Na 
tional City, Calif. 

On the same day, the Commission announced 
the Bethlehem-Sparrows yard was receiving 
the U. S. Maritime Commission “M” award 
in recognition of its outstanding performanc: 
in tanker construction. 


2 New Racks Near Bayway 
Speed Up Rail Movement 


NPN News Bureau 

NEW YORK—wUrgently needed shipments 
of petroleum products to New York and New 
England as well as other Eastern points re 
cently have been stepped up and turn around 
of 500 tank cars a day has been facilitated 
through operation of 2 new 1000-ft. unload- 
ing racks located near the Bayway, N. J. Re- 
finery of Standard Oil Co. of N. J. New 
Racks, referred to as “oil industry unloading 
facilities’, were built of heavy timber and 
second hand pipe and are equipped witl 
headers to provide for the simultaneous un- 
loading of 100 cars. 

From the racks, oil is pumped to the Ess 
marketers’ tank farm some miles distant and 
from these tanks directly to the waterfront. 

Project originated as a means of providing 
the necessary facilities to unload heating oil 
fuel oil and kerosine from tank cars for barg« 
shipment to New York and New England 
areas, and the Bayway Refinery was selected 
for the site because of the Standard company’s 
storage facilities and waterfront docks. Vital 
unloading time is saved which previously was 
lost in switching cars from the Pennsylvani: 
to other railroads because there were no un 
loading facilties directly connected with th« 
Pennsylvania line in the New York area. 


A.T.A. Delays Organization 
Of Tank Trucker Group 


NPN News Burea 

WASHINGTON—American Trucking Assns 
is marking time on an organization of petr 
leum_ transporters. 

Eastern Petroleum Transporters Conferenc« 
is without a directing head in A. T. A.’s offices 
here since Thomas F. Proctor resigned som 
weeks ago. 

At its annual convention in St. Louis sever 
months ago, A.T.A. decided to form a nation 
conference of tank truckers and ¢ me Fre 
Suddarth, Kaw Transport Co., Kansas City, M 
as its head, but the national callioaioae has n 
crystallized to the point where a_ full-tin 


manager has been appointed. 
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There was plenty of time to save the plant . . . even 
after the flames caught the edge of that puddle of oil. 

But someone hit the blaze with a water stream. Ten 
minutes later you could see the flames all over town. 

In your shop you should have men who can handle ex- 
tinguishers .. . who can pick the right one when fire strikes. 
Training provides the answer. The best training is a well- 
run demonstration, where men see extinguishers in action, 
learn how to use them. 

Walter Kidde & Company is preparing a booklet—“How 
to Teach Fire-Fighting.” It tells how to handle demonstra- 
tions effectively, how to set up fire tests, how to explain 
extinguisher action. Write now. We'll mail you a copy. 


Walter Kidde & Company, Inc. 
329 West Street Bloomfield, N. J. 


Pe ee: 


Kid 


WIGH PRESSU®E GASES - FIRE PROTECTION 
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Tanker Engineer Receives USMC Medal for Bravery 





Seaman 


Merchant 
(right) receives the Merchant Marine Dis- 
tinguished Service Medal from S. D. Schell, 
Washington, executive director of the USMC 


George Thornthwaite 


NPN News Bureau 
WASHINGTON—“He was on watch, in the 
early hours, 


morning when his ship was 


struck by an enemy torpedo.” 

That could be considered a “common” oc- 
currence these days, but the man on watch— 
Thornthwaite, Port Arthur, Tex., 
second assistant engineer of the torpedoed 
ship, a Tide Water Associated Oil Co. tanker 
—was an uncommon fellow. 


George 


For his bravery in rescuing a semi-conscious 
fireman from an engine room blazing with oil; 
quelling a panic among some of the 21 oc- 
cupants of his lifeboat; and rallying them to 
row clear of burning oil which threatened to 
engulf them, President Roosevelt has presented 
him with the Merchant Marine Distinguished 
Service Medal. 


Presentation of the medal took place in 
Houston on Feb. 27 when The James M. Por- 
ter, a new liberty ship, was launched at the 
yard of the Houston Shipbuilding Corp. The 
award was made by S. C. Schell, executive di- 
rector of the U. S. Maritime Commission at 
Washington. 


According to the citation for “heroism and 
meritorious conduct under unusual hazards”, 
here’s what Mr. Thornthwaite experienced in 
those few minutes, which, probably, on _re- 
flection, seemed like hours to him: 


The heavy explosion wrecked the dynamos 
and extinguished all lights below. Mr. 
Thornthwaite ordered all the men in the en- 
gine room and fireroom up on deck and, with 
the aid of a flashlight, stopped and reversed 
the engines to take way off the ship in order 
that lifeboats might be safely launched. While 
engaged in this task, he had heard a fireman 
calling for help from between the boilers. The 
man was rapidly losing consciousness as Mr. 
Thornthwaite guided him across the engine 
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room, which, by this time, was blazing with 
oil from ruptured bunkers. 

Reaching the ladder, he dragged the fire- 
man to the first grating, and then was forced 
to drop him in order to beat out the flames 
from his own clothing. The fireman fell back 
to the blazing floor plates and Thornthwaite 
again went below and succeeded in dragging 
the man to the comparative safety of the deck. 


Upon abandoning the sinking ship, the life- 
boat carrying Mr. Thornthwaite and 21 
other survivors was thrown against the burning 
ship and into the path of oil burning on the 
water. Some of the occupants of this boat 
became panic-stricken, but the engineer’s cool- 
ness, courage and persuasion set an example in 
morale that quieted the panic and encouraged 
the men to pull away from the blazing area 
to open water and ultimate rescue. 

For the President, Admiral Land, chairman 
of the Maritime Commission, said: 


. constitute a 
degree of heroism that will be an enduring 


“His extraordinary courage. 


inspiration to seamen of the United States 


Merchant Marine everywhere.” 


New Texas-Louisiana Pipeline 
Operates at 50% Capacity 
Special to NPN 
HOUSTON—The Co.'s 


new Texas-Louisiana carrier, which has a daily 


Texas Pipe Line 


capacity of about 42,000 bbls., now is operat- 
ing at 50% capacity. The line has been in 


operation since the latter part of February. 


This line has its Texas terminal in the Port 
Neches-Port Arthur refining area and is a 10-in. 
line from that point to Julien Station near 
New Iberia. 
8-in. carrier to its Louisiana terminal at Para- 
dis, St 


From the station the line is an 


Charles parish. 


The line, which was constructed with used 
pipe and pumps, will serve the Paradis, Lafitte, 
Erath and 


Louisiana. 


Bateman Lake pools in Coastal 


Operator now is in the process of making 
final pump installations and the line probably 


will reach its capacity by April 1. 


is Your Anti-freeze Harmful? 
Here's How To Find Out— 
NPN News Bureau 
WASHINGTON — Here’s how you or 
station make 
truck 
contains no harmful salt or distilled petro- 


leum product, according to ODT: 


your service attendant can 


} 


sure the anti-freezé in your car or 


“1. Drain some radiator fluid into a glass 
of water. If it floats on the water, the base 
of the mixture is a distilled oil product harm- 
ful to hose connections and radiators. 

“2. Drain a small amount of the radiator 
solution into a clean tin and boil away all 


liquid If a substantial white or crystalline 





coating remains in the tin, the anti-freeze you 
are us.ng contains a salt base highly injuriou 
to motors. 

“Manufacture of such anti-freeze is nov 
prohibited, but some brands are still in circu 
lation,” ODT said. 
damaged seriously by anti-freeze mixtures con 


“Many motors have bee 
taining salt or oil. Safeguard the life of your 
car or truck motor by using only anti-freez 
definitely labeled as containing a safe alcoho 
or ethylene glycol base.” 


ODT Exempts Test Vehicles 
NPN News Burea: 
WASHINGTON—Commercial motor ve 
hicles used for testing purposes were give! 
special treatment Feb. 27 when ODT mad 
it unnecessary for them to carry certificates of 
War Necessity and lifted the 35 m.p.h. speed 
limit for such vehicles when being tested for 
Army or Navy standards or to train military 
maintenance 


personnel in procedure. Ex 


emptions were effective March 1. 


Seek Larger 'Gas' Loads 
Special to NPN 
MADISON — A bill (No. 70, S.) to have 
truck load maximum governed by axle weight 
as in many other states, has been introduced 
That state is 
in the country which has a truck ca- 


in the Wisconsin legislature. 
l of 3 
pacity load limit on gasoline. That limit is 
2000 gal. 

Axle weight limitations would increase loads 
now vital to the state, Fred Elliott, secretary, 
Wisconsin 


Says. 


Petroleum Industries committee, 


He said a serious gasoline shortage threat- 
ens Wisconsin because of tank car diversion 


to eastern service. 


Oil Trucks Cut Accidents 22% 
NPN News Bureau 
CHICAGO — Petroleum industry’s truck 
fleet accidents during the first 6 months of 
1942 were 22% under those of the correspond 
ing period of 1941, according to the National 
Safety Council, Inc., here. This compares with 
an average reduction of 13% in accidents of 


truck fleets for all 


the national fleet safety contest sponsored by 


industries competing 


the council. 

In the contest were entered 113 petroleum 
fleets, comprising 10,234 trucks, traveling 75 
177,000 miles with 1193 accidents or a rate of 
1.58% accidents per 100,000 vehicle miles. 

Among passenger cars, the leading no-acci 
dent fleet was that of the Magnolia Petroleum 
Co.’s Eastern Division, which had 1,014,000 
accident-free miles the first half of last year 


Women Needed To Repair Autos 
NPN News Bure 
WASHINGTON—Citing the need for int 
sive training of new workers and greater h 
ing of women for automotive maintenan 
ODT announced Mar. 4 that an experiment 
program for group training of maintenat 
workers will be started soon in Philadelphi 
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ucts—in every market during 1942 


complete price picture of 1942 at a glance. 


®@ Refinery and Seaboard Daily Prices 


@ Averages of “Highs”, “Lows”, 
“Highs” and “Lows” 


Tank Wagon Prices of Kerosine and 
Fuel Oil tank wagon prices 


Statistics and Graphs 


Refinery Directory 
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WAR-OIL COMMUNICATION SERVICES 


and the “low” quotations were on any given date 


Oil River Terminals, Cycling Plants 
Specifications for U. S. Govt. Motor Fuels 


all in one compact, 
handy volume! That is why Platt’s Oil Price Handbook for 
1942 is invaluable to you in checking prices for a particular 
product for any day during 1942. . . in telling what the “high” 


less other price data obtainable nowhere else in one complete 


volume. This book saves you time and money by giving you the 


FEATURES OF THE 1942 EDITION 


Combined 


Tank Wagon and Dealer Prices of Gasoline 


Naphtha 


Aviation Gasoline tank wagon prices 


order in the mail right away. Use the handy coupon below. 


Order Your Copy Now! 
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... for count- 


IL PRICE HANDBOOK 


Ready April ist 


7... complete day-by-day price history of petroleum prod- 


Now, more than ever, it is important to keep a record of prices 
and with this compact volume you have at your fingertips .. . 
data to check your prices according to any changes of price- 
basing dates made by OPA. Many other uses will be found 


Due to war-time restrictions a limited number of copies 
of the 1942 book will be printed so it will pay you to get your 





Jersey Standard Opens Doors to its ‘Cost Saving’ Department 


Major oil companies have generally kept their cost-saving ideas to themselves, especially in oil 
marketing. So it is quite an important occurrence for Standard of New Jersey to open the doors to its 


cost-saving idea department as it does for the second time in the accompanying article. 


Standing at the door and saying “Welcome” to all in the oil industry is R. T. Haslam, for years 
general sales manager, then vice-president and now on “the big board” of directors uptown of the 


Standard A third article will appear shortly. 


Mr. Haslam and his associates who have prepared these articles, are trying to show two things: 


1—That gossip of years to the contrary, oil marketing has been carried on in a truly 


efficient and low-cost fashion; and 


2—To help all o marketing companies and departments to place themselves on the 


most efficient basis possible to meet our war needs. 


Not every oil company by any means has a staff of cost and method investigators such as Mr 
Haslam organized some years ago at the Standard of New Jersey. To many a small oil marketer some 
of the detail of the article this week may seem a little ‘‘deep’’ at first glimpse. But the charts and 
figures simply prove the methods that are given, methods which all can understand and which all can 


adopt. 


Bigger dumps and more efficient truck operation is the message and that also will be brought 
to the oil industry by the various committees who have been studying how to fit oil marketing to war 
needs under the rather inappropriate title of “joint use of marketing facilities’. Standard of New 
Jersey cost figures of that company’s ten years of operation under these new ideas simply prove how 


sound these operational recommendations are. 


WCP Editor 
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PART 2 


Ix THE preceding article we point- 
ed out that on an overall basis the average 
cost of marketing the major petroleum prod- 
ucts is not out of line with the cost of produc- 
ing, transporting or refining these products 
We showed that for the Atlantic seaboard an 
average overall cost of wholesale marketing 
of 30c per bbl. could be compared to 28c for 
refining; 45c for transportation from the Gul! 
to bulk plant; and 75c for producing. We be 
lieve such figures help to controvert the idea 
advanced by critics of the oil industry that 
all petroleum marketing is inefficient and b« 
longs to the “dark ages”. 

We also pointed out that the tank truck 
marketing of gasoline from bulk plants prob- 
ably costs around 2c per gal. on the aver 
age, but that by more efficient operation under 
reasonably favorable conditions such _ costs 
could be cut by as much as 50%. 

In the present article we propose to discuss 
in some detail the methods used and the r 
sults obtained in an effort to reduce market:n 
costs by our own company. We do this b 
cause we know what we have done and w 
are hopeful that these may offer suggestio 
to others to the end that the whole count: 
may operate on a more economical basis. Th 
is important now because labor, rubber, fu 
and other elements entering into the cost 
marketing are all needed for the war effort 
and it is the duty of the industry to see tl 


none of these are wasted. 


We know that other companies have effe 
ed material cost reductions using, no dou! 


NATIONAL PETROLEUM NeEws 











+} And Cost Reduction 











juite different approaches to the problem. 
We hope the analyses presented here will stim- 
ilate others to discuss these matters thus 
helping to improve the efficiency of the in- 
lustry. 

In any worthwhile effort to reduce costs 
t is important to have a proper organization 
directed towards this objective. This is par- 
ticularly important in marketing operations 
which are scattered over a wide territory, 
where each unit must, to a large extent, op- 
erate on its own. In a refinery, for example, 
the whole of the operation can be kept more 
or less under constant supervision. This is not 
possible with hundreds of term:nals and bulk 
plants scattered over many states. 

In order to secure effective cost reduction 
the top management of the sales department 
be thoroughly convinced of its necessity 
and must be organized to exert the needed 
type of helpful incentive to the operating per- 


must 


sonnel. Cost reduction is usually not popular 
in a wide-awake sales organization. Yet in our 
own company we have proven that a great deal 
of interest and enthusiasm can be aroused for 
this type of work. This, of course, takes 
some time and much depends upon the way 
it is approached. 

In our own organization in New York we 
have a general sales manager and two regional 
sales managers who divide their work terri- 
torially. In each of our 12 divisions we have 
a division manager and under him a sales man- 
ager and an operations manager, the latter 
immediately responsible for costs. Under each 
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division manager there are district sales man- 
agers and under them the salesmen who also 
have immediate charge of plant operat-ons. 

Furthermore in the New York office and re- 
porting to the general sales manager are two 
service groups. One, headed by a cost and 
operations manager, has direct authority on 
all cost matters working directly through the 
division managers to the district sales managers 
and_ others. 

The other is a study and analysis group 
which includes an automotive department, con- 
struction and maintenance department, service 
station specialists and a sales research depart- 
ment. The latter is constantly analyzing data 
on costs and expenses, making detailed cost 
studies, time studies and s:milar activities. 

The results of these all flow back down 
through the organization in the form of reports, 
illustrated talks to divis.on personnel and _ in 
other ways. All of these reports are designed 
not to be unnecessarily critical but rather to 
be helpful in pointing out new and better 
methods. 

The accompanying diagram will make clear 
the type of organization involved. This, of 
course, is only one method of organization, but 
it is one which has worked satisfactorily for 
us. The important point is that some method 
of organization for cost reduction must be set 
up if concrete results are to be obtained. 


®*Divector, Standard Oil Co. (N.]J.) 

*°Nianager Sales Research Lepartment, Standard 
Oil Co. of New Jersey. 

©°°°\anager. costs and operations, Sales Department, 
Standard Oil Co. of New Jersey. 





CHART | 
OUTLINE OF ORGANIZATION FOR COST REDUCTION 
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The essence of this organization is first that 
it gives direct line authority flowing down from 
the general sales manager to the d.vision man- 
agers, district managers, salesmen and even 
to bulk plant personnel. Second, it gives spe- 
cialized assistance in cost reduction directly 
at each authority level. It is only when you 
can get the entire sales department personnel 
down to the warehouse man and the truck 
driver thoroughly imbued and interested in 
costs that you get real results. 

The mainspring of this work has stemmed 
from the cost and operations manager in New 
York who spends the major portion of his 
time in the field working out various problems 
with the local management. 


Our present program of cost reduction had 
its foundations laid in a series of studies on 
bulk plant operations begun in 1933. In these 
studies we undertook to find, on a quantitative 
basis, the kinds of things that occupied our 
bulk plant personnel. 

For example, take tank truck deliveries. We 
went into bulk plants and put an observer on 
every truck operating from that plant. These 
observers were armed with a stop watch and 
pad of forms on which they recorded everything 
the truck driver did and how long it took him 
to do it. We were careful to explain to the 
driver that we were not making any report 
on his efficiency and we were careful not to 
do that. 
mining what it cost to do various necessary 
operations. 


We were only interested in deter- 


We asked the driver to carry on 
just as if no one were with him. In spite of 
this we knew it would affect his work and 
that for the first day or two he would put on 
a show. After that the driver gets used to 
having someone with him and he just naturally 
has to go back to serving his customers nor- 
mally. So we usually threw away the first 
two or three days’ records and then proceeded 
to ride the trucks until we have at least a full 
week’s record under approximately normal 
conditions. 

These time studies were conducted in many 
plants of different sizes and under different 
operating conditions. The analyses of these 
results provided us with a world of informa- 
tion about what actually goes on in the deliv- 
ery of petroleum products. Incidentally, while 
the use of time studies is quite common in 
repetitive manufacturing operations, they have 
not been employed nearly so extensively in 
marketing operations. 

When we compute the cost in man hours 
and truck cost for a big tank truck to go 5 
miles out of its way to deliver a 25-lb. can of 
grease, or the cost of stopping a big truck to 
del:ver a package of fan belts, it causes one to 
wonder where the profit is in such an opera- 
tion and whether there is not some cheaper 
way of effecting such deliveries. When you 
get your operations personnel thinkimg con- 
structively about such things you are on the 
way to finding a solution. 


Among other things the data secured en- 
abled us to compute the mileage traveled and 
the time consumed for each customer stop 
which the truck makes. These stops can be 
classified ‘by size of delivery of gasoline. Next, 
for each truck studied we can compute cost 
factors. These consist of two parts: (1) a vari- 
able cost per mile covering the cost of gaso- 


line, oil, tires and repairs, and (2) a fixed cost 


5 | 





per hour covering drivers’ wages, deprecia- 
tion, interest, insurance, licenses, etc. 


These figures enable us to calculate the cost 
of delivery for each size of dump. In Chart 
2 we have plotted one set of such figures 
which represent data on trucks delivering a 
total of more than 1,000,000 gal. of gasoline. 
From this it is clear that the cost per delivery 
increases regularly as the size of the delivery 
increases. In the chart we have plotted a 
straight line fitted to the data. 





CHART 2 
GASOLINE COST PER DELIVERY 
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The equation to this straight line is 
Y = $1.097 Plus $0.167 X 
where Y is the cost per 
delivery and X is the number of gallons deliv- 
ered in 100-gal. units. 

From this equation we see that if X = 0, 
meaning no gallons delivered, Y would equal 
$1.097. This means that in round numbers 
it costs $1.10 to get the average truck to an 
average customer located an average distance 
from the plant, and to contact that customer, 
stick his tanks, connect up the hose, etc., even 
if a single gallon is not delivered. Next the 
equation means that for every 100 gal. that is 
run from the truck into the customers’ tanks 
there is an additional cost of 16.7c. 

By substituting different values for X in 
this equation we can compute the cost for any 
size delivery and from this can calculate the 
cost per gallon for different sizes of delivery. 

In Chart 3 we have plotted these average 
costs per gallon for different sizes of delivery. 

From this chart we can see that to make 
a 50-gal. delivery to an average customer 
costs about 2.333c per gal. If we increase 
the delivery to 100 gal. the cost drops to about 
1.25c, if we deliver 500 gal. to the customer 
the delivery cost is only a little over 0.333c, 
and with 2000 gal. per delivery the cost is 
less than 0.25c per gal. 

If these figures are approximately correct 
(and our hard-headed operating personnel have 
convinced themselves that they are) then it 
follows that the best way to decrease delivery 
costs is to increase the size of delivery. 

Once we were convinced that this was true 
we undertook an intensive campaign to increase 
the size of delivery on gasoline with the re- 


34 








2.50 


2.00 


CHART 3 
AVERAGE GASOLINE DELIVERY COST PER GALLON 
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sult that in 5 years our average delivery to 
all kinds of customers throughout our market- 
ing territory has increased approximately 
100%. 

In 1937 the average size of gasoline tank 
truck delivery to all customers over our entire 
marketing territory was 560 gal. In Decem- 
ber, 1941, the corresponding figure was 1259 
gal. and even in December, 1942, with all the 
rationing on the East Coast, our average size 
of delivery stood at 1196 gal. Deliveries to 
company-owned station properties 
where the average storage facilities were larger 
had increased to 2490 gal. Other dealer sta- 
tions averaged 1154 gal. and commercial ac- 
counts approximately 1000 gal. 


service 


Increasing the size of delivery affects many 
cost elements besides tank truck delivery. For 
example, it reduced materially the number of 
tickets that have to be handled in the bulk plant 
and the accounting office per 1000 gal. sold. 
It also affects the cost of dispatching or rout- 
ing trucks, increases the efficiency of the load- 
ing rack, etc. 


For example, in 1936 we _ averaged 
approximately one_ invoice for 
every 2000 gal. of product handled. 


In 1941 we handled less than one invoice for 
4000 gal. of product. This is a decrease in 
the number of invoices per 1000 gal. of more 
than 50% with consequent savings all along 
the line. 

Over a period of 5 years, during which we 
had an increase of 45% in the gallons handled 
by tank truck, we were able to reduce the num- 
ber of units in our tank truck fleet by 24%. 
The average capacity per truck was increased 
by 48%, resulting in a total increase in fleet 
capacity of 14% to handle the increased busi- 
ness. 

Another very important factor flows from these 
studies. In the studies which we made orig- 
inally the average distance traveled to serve 
a customer was about 5 miles. By relatively 
simple calculations it is possible to determine 
what it would cost to serve customers at vary- 


ing distances with different sizes of delivery. 


In Chart 4 we have plotted again the aver- 
age cost by size of delivery and for comparison 
the computed cost (1) if the truck had traveled 
only one mile instead of five; (2) if it had trav- 
eled 10 miles, and (3) if it had traveled 20 
miles. 

Here we see that if we travel 20 miles and 
deliver only 100 gal., the cost would be about 
3.8c per gal. instead of 1.25c for the average, 
or 0.75c for one mile. However, if we deliver 
2000 gal. to a customer it does not make very 
much difference 


whether we have traveled 


one mile or 20. This means that if we can get 
big dumps we can afford to send our trucks 
much farther. This means a smaller number of 
bulk plants are required, which again reduces 
costs. 

Here it may be well to show a little more 
clearly some of the train of results that flow 
from one single act—increasing the size of the 


dump. They are: 





CHART 4 
VARIATION IN GASOLINE DELIVERY COST PER 
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@TRAIGHT talk is the best kind 
“of | talk. A straight-thinking 
Independent tire dealer recently put 
a question up to us. We gave him 
our frank answer. His question and 
our answer may interest you. 

This dealer said: “I see Armstrong 
is advertising to dealers and dis- 
tributors. Why? Under the rubber 
restrictions you can easily sell all the 
tires you will be able to manufacture. 
So why do you want more dealers?” 
That is a perfectly natural question. 
Here is our answer: 

It is true that, like all tire manu- 
facturers, we are making fewer tires 
and tubes, by far, than in the days 
before Pearl Harbor. Moreover, 
military needs come first. It is true 
also that our facilities are heavily 
engaged in the manufacture of in- 
flatable rubber life rafts and other 
inflatable life-saving equipment for 
the U.S. Navy, whereas before this 
war Armstrong manufactured tires 
and tubes exclusively. 

Regardless of all this, we are looking 
ahead and we _ believe that good, 
tough, enterprising Independents who 
will survive this year and next year 
are the kind who are looking ahead, 
too. They, like us, are laying the 
groundwork now for Victory Day 
whenever it may come—the day for 
NEW thinking, NEW planning and 
FAST action. 

We want every Independent to know 
now how the Armstrong Square Deal 


Policy is geared precisely to his needs 


INDEPENDENTS! this ts our ANSWER! 








and how it will put his tire business 
on the right track and keep it on the 
right track, regardless of later com- 
petitive developments. 

We want Independents to know how 
this Armstrong Plan provides the 
best backing that any Independent 
could hope for because: (1) it is based 
on a line of tires which have always 
given many extra miles of service; 
2) it is backed by the industry's 
strongest Road Hazard Guarantee; 
3) it allows Independents the Lowest 
Net Discount AT THE TIME OF 
PURCHASE; (4) it affords absolute 
territorial protection to every Arm 
strong dealer and distributor, large 


or small. 


We want Independents to know, also, 





how the Armstrong Plan can help 
them now to survive the rigors of war 


conditions. We want to do our part 


to help prevent the ranks of worthy 
Independents from thinning out. The 
country needs a strong Independent 


dealer organization and we can still 
WA R T i a E serve a few more qualified dealers and 
distributors. 


This is our answer and these are the 


Already this great Armstrong tire of reclaim reasons why we ask Independents 
rubber has a fine war record for service under everywhere to get in touch with us 
present-day driving speeds. Cured in our today. If you are seriously interested 
famous High-Profile molds for shock-resistant and want Facts and Proof of the 
carcass strength, maximum non-skid depth and ability of the Armstrong Plan_ to 
with Armstrong’s service-tested, road-gripping help you, it is important that) you 
tread design, it was bound lo make qood! write us at once. 


Let us send you full details of 





the Armstrong Plan for Independents. 





ARMSTRONG “SND Suck’ TIRES 





The famous Armstrong Road Hazard Guarantee is your The carcass strength of Armstrong truck tires is the talk 
assurance that these regular line passenger car tires will of truckers from coast to coast. If you have handled these 


give the extra miles of service for which Armstrong tires 


tires, you know that they are unbeatable. The complete 
line up to 14.00-24 size includes Over-the-Road, Delivery, 


have been noted. Every tire in the line is of high-profile, Mud-and-Snow and the new Military Type Non-Direction- 


compression-tread construction 


for maximum - service. al Mud-and-Snow treads. 
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THE ARMSTRONG RUBBER GENERAL OFFICES AND PLANT— WEST HAVEN, CONN. 


* SOUTHERN PLANT—THE ARMSTRONG TIRE & RUBBER CO., NATCHEZ, MISS. 








1—The capacity of the tank truck can and 
must be increased; 

2—The bulk plant must ‘be redesigned and 
re-laid out to get the trucks loaded and out 
quickly (ie., better yards, larger fill pipes, 
higher pressures on feed lines, etc.); 

3—On all large tank trucks compartments 
are reduced and pumps and meters installed 
for more rapid unloading and to utilize the 
customers’ storage tanks to maximum capacity; 

4—The trucks can afford to travel further; 

5—This permits consolidation of bulk plants; 

6—The number of tickets through the ac- 
counting offices is greatly reduced, which 

7—Permits the consolidation of accounting 
offices, et cetera. 

Many other conclusions flow from these fig- 
ures, but space will not permit us to discuss all 
of these details. We have also made many 
other types of time studies including those 
concerned with the plant personnel, barrel 
trucks and even of salesmen. All of these have 
pointed the way to tighten up and improve 
our operations. 

While these studies have frequently paved 
the way and inaugurated specific activities 
many other things have been done to improve 
our costs. The most important of these is the 
constructive work done in the field by the cost 
It is difficult to out- 
line this type of work because it differs in prac- 


and operations manager. 
tically every instance. Perhaps one of the most 
important phases of this work occurs where we 
find one salesman’s area or one bulk plant 
with a higher cost than seems necessary. Here, 
the procedure is to take one or two other areas 
which are as comparable in all respects as 
possible but which have lower costs than the 
one in question. Comparable analyses of such 
areas usually show where the trouble is and 
points the way to its correction. 

It is important that in every instance the lo- 
cal man is convinced of the possibility of im- 
provement. In this way the entire personnel 
becomes cost conscious and on the look-out 
for ways to improve their own cost showing. 
Wherever feasible various incentives are of- 
fered to stimulate this work, but results are 
obtained largely because the men know that 
their own advancement depends as much upon 
their cost showing as upon their sales record. 

Of course, all of this work must be tied in 
with sales activity. Obviously, any cost pro- 
gram which proposes to cut expenses regardless 
of the effect on sales might easily wreck a busi- 
ness. Our experience has been that both sales 
and cost objectives can be carried out suc- 
cessfully without interference with each other. 

Now let us look at the results obtained. The 
real measure of this is based on the average 
cost per gallon of product handled by what 
we refer to as direct marketing. This includes 
all sales except those delivered by barge, by 
cargo, all tank car consumer and reseller busi- 
ness. Essentially, therefore, it is truck deliv- 
eries to customers from terminals and bulk 
plants in company tank and barrel trucks. 

In Chart 5 we have plotted on an index 
basis the trend of our direct marketing per- 
gallon costs, letting this cost in 1932 equal 
100 and expressing the average cost in suc- 
ceeding years in relation to this base. 

This shows at once the continuous downward 
trend of these costs which in 1941 reached an 
index number of 53.3 indicating a reduction in 


per gallon cost of 46.7%. 

Aaother way of expressing these costs is to 
show also on an index basis our total direct 
marketing sales and actual dollars spent for 
direct marketing. These latter figures include 
total expenses covering corporate and sales 
department overhead, advertising, depreciation, 
taxes, et These figures also are plotted in 
Chart 5. 

Finally, we present a table giving in index 


form our average direct marketing expense 
per gallon and for comparison various factors 
which have been influential in producing the 


cost picture presented. These index numbers 
are based on various years according to th 
data readily available and comparable. 


Presenting in this form the results (1) from 





down, dismantled and, if possible, the lan 
sold. This sounds like liquidating our bus 
ness; instead it emphasizes the increased eff 
ciency because during this period sales volum: 
approximately doubled so that in the end do 
ble the volume was put through 42% less bull 
plants). 

1—The average tank truck capacity 
in 5 years. (Local ordinances great 
ly affect the size of tank truck). 

5—And the record we are most proud of- 


creased 57% 


the face of these economies—is the fact tha 





salaries of our employes who made. thes 
achievements possible have shown dramati 
As an il 


lustration the base salaried wages of our tank 


upward trends in the past 7 years. 


truck salesmen in one of our largest divisions 





TABLE I—Index Numbers of Cost of Marketirg and of Some Factors Affecting Such Costs 


Average 
Total Size of 
Cost of Motor Fuel 
Year Marketing Delivery 
1932 100.0 
1933 94.0 
1934 78.7 
1935 76.7 
1936 75.0 
i937 Tek 
1938 69.3 100.0 
1939 63.0 118.0 
1940 57.0 145.0 
1941 03.3 189.0 
1942 . 212.6 
*Data not complete at time of writing 


scientifically studying the various factors mak- 
ing up the cost of petroleum marketing and 
2) the use of these studies by a marketing de- 


partment, properly organized, may hide from 


No. of 
Invoices No. of Average 
per 1000 Bulk Tank Truck 
Gallons Plants Capacity 
100.0 
93.7 
100.0 91.6 100.0 
$2.4 90.6 108.9 
75.3 89.3 116.5 
65.8 85.5 125.0 
54.4 78.8 147.2 
15.0 71.3 156.8 
° 58.3 ss 





increased approximately 50°% in the 
from 1935 to date. 


We believe that the data presented abov: 


period 


shows that for one of the major oil companies 





























the casual reader the real possibilities in our the efficiency and cost of marketing has not i 
method of approach Therefore, a summary been an entirely neglected subject. We know : 
of the overall results may be in order: that other oil companies have been engaged 
1—Tank truck marketing costs were cut in along similar lines and have obtained equally 
half in 9 years; good or perhaps ‘better results than those pr 
2—The average size of motor fuel delivery sented here. 
by tank truck doubled in 4 years; In the final article we propose to make som 
3—The number of bulk plants serving the comparison of the cost of marketing petro- 
trade was reduced 42% in 8 years. (The scope leum products with similar costs for othe 
of the operations discussed in these articles may commodities. Also, we shall have something 
not be well known—in this case, it means that to say with regard to other phases of petroleum 
approximately 400 bulk plants were closed marketing. 
CHART 5 | 
DIRECT MARKETING COSTS | 
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“GREAT DANE’ TANK TRAILERS 


A large stock of 4,000 and 4,250 gallon “GREAT DANE” Tank Trailers, recently 


completed at the direction of the War Production Board, is ready to meet your 





needs for the finest in tank trailers. Our exclusive design and construction have 


made our tank trailers the favorite of petroleum haulers for over ten years. 
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TEN Xs 


In the drawing shown here, we see the “GREAT 
DANE” spring assembly with the hangers cut 
away to show the position of the springs in the 
unloaded position. Note that the helper springs 
rest on the TOP of the bottom member of the 
hanger, thus SUBSTRACTING from the action 
of the main springs and acting as shock absorbers 
while running empty. This is unique in trailer 
design as most trailers use the helper spring 
ONLY WHEN LOADED. Vibration and jar 
while running empty are thus cushioned in 
“GREAT DANE” trailers and the life of the 
body thereby greatly increased. 


Now note the springs in the LOADED position. 
See how the helper springs have assumed their 
share of the load. Loaded or empty, the helper 
springs on a “GREAT DANE” really help all 
the time. This is of special importance on tank 
trailers which of necessity must run about 50% 
of their life empty. Note how radius rods lie 
flat when loaded, assuring easy draft and proper 
alignment. This spring construction has been an 
exclusive feature of “GREAT DANE” Trailers 
for years and is not available on any other make. 


Write or wire us at once for complete details. 


OLDEST. AND LARGEST BUILDERS OF TANK 
TRAILERS IN THE SOUTH 


DESIGNED FOR APPEARANCE / 
ENGINEERED FOR STRENGTH/ 


©Ohe STEEL PRODUCTS CO., Inc. 


BOX 1007 





SAVANNAH, GEORGIA 


PHONE L. D. 65 











Know Your Checks and Money! 


Watch for Increase in Forged Signatures and Counterfeit Money During 
War, U. S. Secret Service Advises Oil Companies; Gives Safety Rules 


Be careful of those checks! 


Know your money! 


These admonitions by the U. S. Secret Serv- 
ice become more significant to oil company 
Already 


some of the millions of checks mailed each 


management as the war progresses. 


month to dependents of service men are fall- 
ing into the hands of crooks. 
According to U. S. 


officials, many station men are not aware of 


Treasury Department 


the fact that the government will not honor 
checks which bear forged endorsements. — If 
the rightful owner has been defrauded, per- 
sons cashing the government checks stand to 
lose the amount involved. It is pointed out 
that many station operators look upon a gov- 
ernment check in the same manner as cash 
and do not hesitate in cashing them, even from 
total strangers. 


Here are some suggestions made by the 
U. S. Secret Service in regard to government 


checks: 


I1—Know the endorsers. Protect yourself 
and your employer from losses resulting from 
forged government checks. 

2—Insist that all strangers presenting gov- 
ernment checks endorse them in your presence 
and write their addresses below their endorse- 
ments. 


Q 


3—Beware of all persons presenting govern- 
ment checks with addresses far removed from 
your place of business. 

4—Mark on the back of the government 
check a brief notation of identification offered, 
ind initials of person who accepts the check 
for payment. 

5—Take exactly the same precautions when 
you accept a government check as you would 
in cashing a commercial or personal check. 


Aside from the money involved, the govern- 


TO KNOW YOUR MONEY 
STUDY THIS DIAGRAM WHICH ILLUSTRATES THE POSITION OF 
IMPORTANT FEATURES OF CURRENCY REFERRED TO IN THE PAMPHLET 
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ment points out that station men, in using 
care in cashing checks, are also doing their 
part in protecting the morale of men on the 
fighting front who have arranged for a gov- 


ernment allowance for their dependents. 
Counterfeit Money 


Counterfeit money has been used as an 
implement of total war in practically every 
conflict in the past. In 1942 Japan circulated 
“invasion currency” in the countries overrun 


by its armed forces. The money is backed by 


a “promise to pay” and a loaded gun. The 


plot has succeeded. 


According to the Treasury Department it is 
reasonable to believe that Japan and het Axis 
partners will try to use bogus money as am- 
munition in economic warfare against the U. S. 
The Secret Service program of crime preven- 
tion can keep such a plot from succeeding in 
this country—if those who handle money do 
their part. 

Careful study of the following simple rules 
will help protect against fraud, and at the 
S. Secret Service in 


running down counterfeiters and government 


same time assist the U. 


check forgers: 

The only 3 types of currency printed by th 
U, S. government for circulation are: 

1—Federal reserve notes, which bear green 
serial numbers and seal. 

2—United States notes, which bear red num- 
bers and seal. 


3—Silver Certificates, which bear blue num- 


be rs and S¢ al 


Denominations of bills may be identified by 
portraits as follows: 
Washington—$1 bills 
Jefferson -$2, bills 
Lincoln—$5 bills 
Hamilton—$10 bills 


Jackson—$20 bills 
Grant—$50_ bills 
Franklin—$100 bills 


How to Detect Counterfeit 


1—Compare the suspected bill with a genu- 
ine of the same type and denomination, Ob- 


serve following features: 


2—Portrait. Genuine is lifelike, stands out 
from oval background which is a fine screen 
of regular lines; notice particularly the eyes. 
The counterfeit is dull, smudgy, or unnatural- 
ly white; scratchy; background is dark with 
irregular and broken lines. 

3—Seal: On 


around rim are identical and sharp. 


genuine, sawtooth points 
On coun- 
terfeit, sawtooth points are usually different, 
uneven, broken oft 

{—Serial numbers: Genuine has distinctive 
stvle, firmly and evenly printed; same color 
as seal. Counterfeit, stvle is different, poorly 
printed, badly spaced, uneven in appearance. 

5—Paper: Genuine bills are printed on dis- 
tinctive paper containing very small red and 
blue silk threads. 

6—Rubbing a bill will not prove whether it is 
genuine or counterfeit; ink will rub off of 
either. 


According to an agent of the U. S. Secret 








‘Know Your Money’ 


The U. 


cooperate with the oil industry by show- 


S. Secret Service is anxious to 


ing educational films against the twin 
dangers of counterfeit money and gov- 
ernment check forgery. Arrangements 
for speakers at representative meetings 
may be arranged by writing the nearest 
Secret Service office. 

NPN will gladly forward any such re- 
quests to the nearest Secret Service of- 
fice. 











Service, knowing the faces of the men who 
appear on the currency should be part of the 
instruction given those who handle money 
As a part of a test, this officer asked the first 
ten men coming in his office to try and tell 
the names offhand of the statesmen appearing 
on U. S. currency. None of them knew whose 
faces were printed on the ten and twenty dol- 
lar bills. Three knew that Lincoln’s portrait 
marked the five dollar bill; four that Washing- 
ton is the identifying mark of a dollar bill. This 
agent stated that his department frequently 
picks up $1 bills which have been altered to 
look like tens Had those taking these bills 
remembered that Washington’s picture appears 
only on $1 bills they would have spotted the 


counterfeit immediately, he points out. 


The government never redeems counterfeit 
money. These who take it are out the amount 
of the bill. 


fine of $500 and imprisonment for 3 years 


To try to pass it on may lead to a 


Persons coming into possession of a counter- 
feit bill, or who are suspicious of a person 
presenting a government check, should notify 
the police immediately. In the larger cities 
the Secret Service is listed in phone directories 


is follow Bs 


United States Secret Service, 


Treasury Department 





stator 


GET APPLICATION FROM 
STATION MANAGER HERE 


Sour Distributing Co. Inc 


¢ 





Signs of the times. “A” boards are being 
utilized by one company to secure service 
station help. This sign spotted by an NPN 
man in Evansville, Ind., would have caused 
a riot a few years ago. Now most of the 
boys pass it up on the way to a defense 
plant. But the law of averages still holds, and 
occasionally a good man is picked up as a 
result of this “point of sale” promotion 
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1942 Financial Reports 





Ashland Oil & Refining Co. 


Ashland Oil & 
Refining Co. and subsidiaries for the year 
ended Sept. 30, 1942, was $1,103,605. afte: 


ncome and excess profits taxes of $2,045,000. 


Consolidated net profit for 


For the previous 9 months’ fiscal period ended 


Sept. 30, 1941, consolidated net profit’ was 


$632,779, after income and excess profits taxes 
tf $544,000. 


endar to a fiscal year ended Sept. 30 resulted 


Changing in 1941 from a cal- 


in the shorter period. 


Gross. profit in 1942 was $5,284,216, com- 
pared with $2,609,626 in the 9-month period 
ft 1941. 


Standard Oil Co. of Kentucky 


Sales in 1942 by the Standard Oil Co. o! 
Kentucky amounted to $77,897,694, exclusive 
it various sales taxes, an increase of $4,613,051 
ver 1941. This narrowed to a net profit of 
$2,677,170, a decline of $994,049 from 1941, 
wing to an estimated increase of $1,000,000 


u federal and state income taxes for 1942. 


Profit before these taxes was $6,557,170, 
mmpared with $6,551,220 for 1941. — Profits 
reflect a provision for wartime and postwar 
mtingencies of $300,000 and another $100,- 
0OO in reserve for future losses on disposals 
ind abandonments | of 


property, plant) and 


“considered advisable”, the annual 


al 


“under present mormal — condi- 


Net profit pe! share 
with $1.41 for 194] 


was $1.03, compared 


The Pure Oil Co. 


Net earnings of $13,761,826 for 1942, com- 
pared with $15,285,255 in 1941 are reported 
by The Pure Oil Co. Provision for 1942 in- 
come taxes was $2,200,000 


higher than the previous year, the company’s 


approximately 


annual statement said 


Sun Oil Co. 


PHILADELPHIA—A consolidated net  in- 
come of $8,671,050 for 1942, compared with 
$16,014,596 for 
Oil Co. and its subsidiaries including Sun 
Shipbuilding & Dry Dock Co., after depre- 


° . | 
amortization, and federal 


1941, was reported by Sun 


ciation, de pleti mn 
income taxes Earnings per share of common 
stock in 1942 were $2.91, 


$6.21 in 1941. 


compared with 


laxes in 1942 totaled $48,010,233 of which 
federal and excess profit taxes were $6,764,- 
843; other federal $1,584,472; state 


and municipal, $5,629,345; and gasoline and 


taxes, 
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BE SURE YOUR PIPING 
ISN'T SPRUNG — AND 
BINDING THAT PUMP! 




















Service Manual. 


you how. 
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| HowTo Get The Most Work Out Of Your VIKING PUMPS 


In making suction and discharge pipe connections on a Viking Rotary Pump be 
sure that no strain is imposed on the pump casing by the pipe. 
| stalled, the shaft of a Viking pump should turn easily by hand. 
possible you have either sprung the pump in making the pipe connections or 

with the foundation bolts. 


For valuable help in 
your pumps, write today for your FREE copy of the Viking 
It's a handy, illustrated booklet filled with 
practical information. 


giving them extra care. The Viking Service Manual tells 


Pup 


Properly in- 
If this is not 


installing, operating and maintaining 


Get extra wear out of your pumps by 
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lube oil taxes collected for federal state an 


provincial governments, $34,031,573. 


Current assets totaled $94,436,801 ul 
current liabilities $44,098,975. Total asset 
last Dec 31 were $211,104,063 compare: 


with liabilities of $86,169,810 excluding < 
$124,954,253. 
were $301,830,606 and net operating incon 
$8,829,701. 


pital of Operating expens« 


Union Oil Co. of California 


The annual report of the Union Oil Co 
California for the year 1942 shows net profit 
of $5,537,329, equal to $1.19 per share on th 


1.666.270 shares outstanding. 


This compares with a net profit of $6,238 
32, or $1.34 per share, in 1941. 


The 11% decrease in net profit, the report 
said, was due mainly to sharply higher in 
come taxes, which were 85% greater than in 


1941. 


Standard Oil Co. (Ohio) 


Net profit before taxes of $17,262,380 was 
reported by Standard Oil Co. (Ohio) for 1942 
as compared with $13,510,004 for 1941. Esti- 
mated federal and_ state taxes on income 
after deduction of estimated post-war credits 
for debt retirement and refund of excess profits 
tax, was $11,612,500 for 1942, leaving a net 
profit for 1942 of $5,649,880. Taxes in 1941 


were $7,269,000 and net profit $6,249,443 


Gross operating income for 1942, after gaso- 
line and oil taxes, was $131,829,054, compared 
with $111,090.522 for 1941 


Maracaibo Oil Exploration Corp. 


Profit from operation in 1942 after general 
taxes and operating expense for Maracaib 
Oil Exploration Corp., New York, was $65,677 
compared with $73,899 in 1941. Final net ir 
come was $31,357, equal to 9.5¢ per share 
compared with $31,024 in 1941, income in 
1942 including a $7699 profit on sale of roy 


alties 


The company has 480 acres producing leases 
with 15 wells in 5 Texas counties and one III 
nois county, and producing royalties in Arka 


Sas Louisiana and Texas 


Houston Oil Co. of Texas 
Wartime 


$203,571 in the consolidated net income 
1942 of the Houston Oil Co. of Texas and its 


subsidiary, 


restraints brought a decrease 


Houston Pipe Line Co., when it 
come fell to $1,149,315 from $1,352,886 


1941, the company’s annual statement reveals 


Estimated federal income tax is $680,991 
or nearly three times that of 1941, which » 


$267,082, the company says 


Consolidated cash on Dec. 31, was $4.75 
256, compared with $5,215,184 on Dec 
1941. 
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COMING 
MEETINGS 








MARCH 
Eastern States Gasoline Dealers Conference, New 
York, Sur March 14 
Western Petroleum Refiners Assn., Muehlebach Hotel, 
Kans Cit Mi Thurs... March 25, 1943 
APRIL 
New Jersey Oil Trade Assn., Inc., Annual Spring 
I c, Robert Treat Hotel, Newark, Thurs., 
\ 1 l 
\merican Assn. of Petroleum Geologists, 28th Annual 
Meeting I he Hotel Texas, Fort Worth, Texas, 
lues.-Wed.-Thurs April 7-8-9. 


American Petroleum Institute, Division of Production, 
Eastern District. Wm. Penn Hotel, Pittsburgh, Pa., 
April 8-9 

Society of Automotive Engineers, New Yorker Hotel, 
New York. Thurs.-Fri., April 8-9. 

\merican Chemical Society, Petroleum Division, De- 

it. Mich.. Mon.-Fri., April 12-16. 

Natural Gasoline Association of America, Baker Hotel 
Dallas. Texas. Wed.-Fri., April 14-16. 

Independent Oil Men’s Assn. of New England, 20th 
Annual Convention, Copley Plaza Hotel, Boston, 
Mass Wed.-Thurs.. April 21-22. 

The American Society of Mechanical Engineers, Hotel 
Blackhawk. Davenport, Iowa, Fri.-Sun., April 26- 


7-28 
American Petroleum Institute, Division of Production, 
Rice Hot Houston, Texas, Thurs.-Fri., April 29-30. 
MAY 


Petroleum Industry Electrical Assn., Rice Hotel, Hous- 
ton, Texas. Wed.-Thurs., May 5-6. 

Society of Automotive Engineers, Transportation and 
Maintenance, Pennsylvania Hotel, New York City, 
Wed.-Thurs May 5-6 

Independent Petroleum Assn. of America, Jefferson 
Hotel. St. Louis, Mo., Fri.-Sat., May 7-8 

National Fire Protection Assn., Palmer House, Chi- 
igo, Ill... Mon.-Sat., May 10-11-12-13-14-15 

American Mining Congress, Coal Mine War Confer- 

Netherland Plaza Hotel, Cincinnati, Ohio, 


No lues May 17 18 
Awerican Petroleum Institute, Mavo Hotel Pulsa, 
Ok! Thurs.-Fr May 20-21 
JUNE 


Society of Automotive Engineers, Diesel Engine and 
Fue Carter Hotel. Cleveland, Ohio, Wed.-Thurs., 
Jun 2-3 

The American Society of Mechanical Engineers, Hotel 


Biltmore Los Anveles, Calif.. Mon.-Wed., June 
14-15-16 

New Jersey Oil Trade Assn., Inc., Spring Golf Outing. 
Suburba Golf Club, Elizabeth, N ‘.. sare. 
lune 24 

American Society for Testing Materials, William Penn 
Hot Pittsburgh. Pa., Mon.-Thurs., June 28-July 1 


OCTOBER 


West Virginia Petroleum Assn., Annual Convention, 
Daniel Boone Hotel, Charleston, W. Va... Wed., 


Oct 13 
National Lubricating Grease Institute, Edgewater Beach 
Hotel, Chicagc Mon.-Tues., Oct. 18-19. 
Petroleum Division, National Assn. of Credit Men, St 
M Mon.-Wed., Oct. 25-26-27 


NOVEMBER 


the American Society of Mechanical Engineers, New 
York, M Fri... Nov. 29-30, Dec. 1-2-3 


DECEMBER 


New Mexico Oil & Gas Assn.. Artesia Hotel, Artesia. 
New Mexic« Wed Dec l 
Nebraska Petroleum Marketers, Inc... Fontenelle Hotel 


maha. 7 s.-Thurs Dec. 7-8-9 


Texaco Club Helps War Effort 


Blood donations at regular intervals to the 
erican Red Cross are being made by mem- 
t the Chicago Texaco Club. The com- 
gives time off and members go in groups 
S or 9 to make the donations. Some have 
d for additional donations 10 weeks later 
O'Brien, assistant cashier of the com- 
ind club president, reports. Wives of 
lub members and women employes of 
Chicago office once a month prepare cakes, 
s and other delectables for the Chicago 


e Men’s Center, where everything is 
to the armed forces. They also contribute 


lies, cigarettes, and cash. 
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Only Cities Service offers the Power Prover! 


Here’s an instrument that is the 
result of ten years of research ten 
years of constant development and 
improvement. Delicately attuned, 
it tells instantly and accurately 
whether or not a car is wasting 
gasolene. And it not only indicates 
the exact amount of waste, but by 
mean: of Power Prover service this 


raste can be eliminated. 


This is the famous Power Prover 
exclusive with Cities Service. 
No other dealer can offer this 


CITIES SERVICE OIL COMPANY 


NEW YORK - 





AMMUNITION—USE IT 





vital service to his customers! 


It is only one of many unique 
instruments born of Cities Service 
research. Today, in this hour of 
war, Cities Service engineers and 
laboratory technicians are develop- 
ing new instruments and petroleum 
products ...so that, at war’s end, 
our dealers may continue to feature 
the latest Cities Service ‘“‘exclu- 
sive’ —to keep their customers 
satisfied, and their cash registers 
jingling merrily ! 


WISELY! 


CHICAGO 








ONCE-ALWAYS 







ARKANSAS 


SHREVEPORT, LA. 


in THE SOUTH : : 


FUEL OIL COMPANY 











Al 











Monthly figures are actual as reported by Bureau of 
Mines. Weekly figures are as estimated by American 
Petroleum Institute on Bureau of Mines basis, except 
crude stocks which are as reported by Bureau of Mines 


Gasoline Stocks 
(Finished & Unfinished) 
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STATIS TICS 








Refinery Operations 


(American Petroleum Institute figures in thousands of barrels of 42 gallons each. Figures include reported totals 


plus an estimate of unreported amounts and 


are therefore on a Bureau of Mines basis.) 





Per Cent Daily Per Cent 
Daily Potential of Refining Average Crude of Reporting — 
Refining Capacity Capacity Reporting Runs to Stills Capacity Operated 
Week Ended Week Ended Week Ended Week Ended 
Districts Feb. 27 Feb. 20 Feb. 27 Feb. 20 Feb. 27 Feb. 20 Feb. 27 Feb. 20 
Combined ®* 2,444 2,444 88.7 88.7 1,671 1,667 68.4 68.2 
Appalachian 177 177 84.8 84.8 161 152 91.0 85.9 
Ind., Ill., Ky. 811 811 85.0 85.0 718 743 88.5 91.6 
Okla., Kans., Mo. 116 416 80.1 80.1 344 345 82.7 82.9 
Rocky Mt. 147 147 48.0 48.0 92 37 62.6 59.2 
California 817 817 89.9 89.9 723 700 88.5 85.7 
Total U. S.—B. of M. Basis 4,812 4,812 86.2 86.2 3.709 3,694 Tt 76.8 
U. S.—B. of M. Basis Feb. 28, 1942 3.672 
Gasoline Production Stocks of 
at Refineries inc. Finished and Total Stocks Total Stocks _ 
Natural Blended Unfinished Gasoline Gas Oil & Distillates Residual Fuel Oil 
Week Ended Week Ended Week Ended Week Ended 
Districts Feb, 27 Feb. 20 = Feb. 27 Feb. 20 Feb. 27 Feb. 20 Feb. 27 Feb. 20 
Combined *® ® 4,774 4,566 40,096 39,838 15,399 15,637 10,061 10,394 
Appalachian 149 405 3,029 3.017 729 666 555 574 
Ind., Ill., Ky 2,328 2,262 20,048 19,505 3,676 3.881 2.756 2.755 
Okla., Kans., Mo 1,095 1,068 7,387 7.569 1,543 1.516 1,412 1.385 
Rocky Mt. 340 319 2.052 2.000 381 369 554 536 
California 1,580 1,704 20.545 20.286 13331 11,298 54,802 54,784 
Total U. S.—B. of M 32.939 33,367 70,140 70.428 
Basis 10,566 10.324 93,157°® 92,215 34,058 87,319 
l Ss B. of M. Basis 
Feb. 28, 1492 12,116 108,156 
°Finished 82 887.000 bbl.; Unfinished 10,270,000 bbl 


®°Includes East Coast, Inland Texas, Texas Gulf, 


Louisiana Gulf, and North Louisiana-Arkansas districts 





Crude Oil Stocks 


(U.S. Bureau of Mines figures in thousands of barrels) 


N.P.N. Gasoline Index 


Dealer Tank 
T.W. Car 

Cents Per Gal. 
March 8 10.57 6.69 
Month ago 10.57 6.68 
Year ago 10.17 6.53 
Dealer index is an average of “undivided” dealer 


prices, ex-tax, in 50 cities. 


Tank car index is a weighted average of following 


wholesale markets for regular-grade gasoline, FOB re 
fineries or terminals: Okla., Mid-Western, W. Penna., 
Calif., N. Y. Harbor, Philadelphia, Jacksonville, Bos 


ton and Gulf Coast 





Pennsylvania Crude Runs 


(Compiled by National Petroleum Assn. from reports 


of all companies which refined Pennsylvania § crude 
Figures in barrels.) 
Week Daily Week Daily 
Ended Average Ended = erage 
Jan. 2 75.279 Feb. 6 A94 
Tan. 9 70. 842 Feb. 13 69. 103 
Tan. 16 78.155 Feb. 20 78.797 
Jan. 23 77.551 Feb. 27 Titi 
Tan. 30 74.034 1942 Low 67.24 
1942 High 87.25 





Change 
from 
Grade or Origin Feb. 20 Feb.27 Feb. 20 
Pennsylvania Grade 2.866 2.880 + 14 
Other Appalachian 1,313 1.368 + 55 
Lima-Michigan 1,139 1,122 17 
Illinois-Indiana 10,097 10,283 +186 
Arkansas 2,259 2,247 12 
Kansas 7.823 8.071 +248 
Louisiana: 12,397 12.238 159 
Northern 3.987 3.818 169 
Gulf Coast 8.410 8.420 + 10 
Mississippi 1,563 1,608 + 45 
New Mexico 6,623 6.813 +190 
Oklahoma 37,411 37.384 27 
rexas 104,454 104,422 32 
East Texas 24,861 24,961 100 
West Texas 24,111 24.132 + 21 
Gulf Texas 30.230 29.618 612 
Other Texas 25.252 25.711 +459 
Panhandk 4.896 4.975 79 
North 7.119 7.052 67 
South 1.394 1.666 272 
Other 8.843 9.018 Ww fs 
Rocky Mountain 13,824 13.775 49 
California 32.686 32.901 215 
Foreign 107 105 2 
fotal gasoline-bearing 
in U. S 234,562 235,217 655 
Heavy in California 10,147 10.504 357 
Oklahoma 
Kansas 
Nebraska 
Texas 1, 


Louisiana 
Arkansas 
Mississippi 
Illinois 
MAR APR Indiana 


JAN FEB 


U. S. Crude Oil Production 


(American Petroleum Institute figures) 


WEEK ENDED WEEK ENDED 


Barrels Barrels Barrels Barrels 
(Daily Average) (Daily Average) 
Feb. 27 Feb. 20 Feb. 27 Feb. 20 
350,450 347,700 Eastern (Ill. & 
306,400 316,650 Ind. excluded) 100,500 82,75 
2.550 2,600 Michigan 57,500 58.600 
351,450 1,343,100 Wyoming 90,550 91,701 
336.300 337,300 Montana 21,950 21,451 
75,150 75,250 Colorado 6,550 7.101 
53,300 55,000 New Mexico 96,600 96,60' 
228.500 242.700 California 781,200 780,00! 
14,100 15,800 - —— - 
Total U. S 3,873,050 3,874.30! 
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Pennsylvania 
NEW YORK, Mar. 6. — While Western 


ina. refiners reported unchanged prices 


ind “improvement” in neutrals, one sales 


sent for Western Penna., located in Chicago, 
i d he 
150 vis., 


ur—2c below prices quoted in the field. An- 


was quoting and selling at 19c for 


25 pour, and 2lc for 200 vis., 25 


} 


ther sales agent located at Chicago said he 


is quoting 2lc and 23c for the 2 grades, re- 
pecuive ly. but Was selling below those figures. 
Demand for 


, 
KS continues good, 


light fuels, cylinder and_ bright 


refiners said. 


LOS ANGELES, Mar. 6 — Gasoline de- 


1and was reported light with supplies plenti- 
ful in California. 


1] 


Third grade was reported 
g as low as 4.5c although most independ- 


} 


its were quoting a 4.75c price on the prod- 
Bulk of Ethyl sold on spot market is 
ig for from 6c to 6.5c. One _ refiner 


is reported selling Ethyl down to 5.5c, how- 
e] Regular grade is selling at 5c at ex- 


] 
Tie 1OW 


of the range. 


Heavy fuel oil 


ikness with spot 


is reported showing some 

sales at 80c reported. 
at 90c, kerosine distillate 
ind light fuel oil at 90c. were re- 


ht fuel oil sales 


$1.15 


Atkantic Coast 
NEW YORK. Mar. 6 


d at East Coast points the past week 


Prices were un- 
shortages were apparent in one product 
Kerosine sit- 

Northeast, while 
+ 


espite reduction in gasoline con- 


‘ther in almost every area. 
tinued critical in 


Southeast, d 


sumption, supplies of this product were limited, 
reports indicated. Cold snap came with sup- 
pliers generally optimistic over supply outlook 


in most areas, despite recent headaches. 


Mid-Western 


CHICAGO, Mar. 6. 


run gasoline in Central Michigan was accom- 


Scarcity of straight 
panied by strong demand. Two refiners raised 
quotations on that product during past week. 
They explained demand is stronger than it has 


been for a year because of large amounts 


bought for reprocessing into high octane and 
building of stocks by jobbers for spring trade. 
Range for this product now 5.50-6c. 
“Desperate shortage” of range oil had mid- 
Michigan 
marketers wondering how to furnish require- 
Kero- 


sine, they added, is almost impossible to get. 


western and. central refiners and 


ments of contract customers, they said. 


Gasoline demand in Mid-west showed slight 
increase last week as farmers continue to stock 
up. 


Small marketers and refiners reported reduc- 


tion and, in some cases, discontinuance of 
shipments of fuel oil to East Coast. Inability 
to obtain tank cars and insufficient inventories 
r 


of materials were given as reasons. 


No price changes other than on straight run 


gasoline. 


Culf 


NEW YORK, Mar. 6. — 
] 


Prices continued 
unchanged at the Gulf last 
week. M rvement of products depended on 
availability of tank cars. 
Some 


in a quiet market 


No open spot sales 


reported. improvement was noted in 


light fuels movement due to reduction in gas- 


oline shipments. Gasoline storage was said 


to be above normal, but not critical yet. Hope 
for crude price increases continued to glimmer. 


Mid-Continent 

TULSA, Mar. 6.—Many Mid-Continent re- 
finers reported more active demand for gaso- 
line, both locally and for shipment to north- 
ern agricultural areas. Others, however, said 
gasoline picture remained the same. 

Refiners’ chief problem was still stretching 
supplies to meet undiminished demand for all 
grades burning oil, most said. Many reported 
unsuccessful attempts to buy kerosine and dis- 
tillates from others, finding no material avail- 
able in either Mid-Continent or Gulf. 
refiner reported inquiry for 100,000 bbls. of 
No. 6 or bunker “C” 
buyer's cars at price “not to exceed the ceil- 


Kansas 
for shipment east in 
ing.” He was unable to quote, he added, since 


his entire output of heavy fuel goes to the rail- 


r¢ vads. 





CRUDE PRICES 
No Crude Price Changes as of Mar. 8 


Since changes in crude oil prices are 
so few, the 2 pages of crude oil price 
tables 


when 


hereafter will be printed only 


there are sufficient changes in 
prices to warrant. 

In the meantime a record is being kept 
in the Cleveland office of NPN and 
OILGRAM from which the publishers 
will be glad to make proofs, or letters or 
affidavits as to what the prices are, and 
without charge to regular subscribers. 
Changes in crude oil prices will be spe- 
cially noted in this market section when 


made. 














Index of Governmental Orders Concerning Petroleum Prices 


Orders, “requests”, 


“ceilings”, and other statements issued by gov- NATIONAL Platt’s 
mental agencies concerni pee f petrole 1 lucts, a PETRO- PLATT’S OIL-Law- 
mental agencies concerning prices of petroleum and products, prices LEUM NEWS OILGRAM GRAM 
which are published in this market section of NATIONAL PETRO- ' 

LEUM NEWS, have been published as follows: jon. 4, “0 —-Consline teak wegen 
price increase set for Quincy P 1 j - , P. 300.91 
(For orders issued prior to December see earlier issues of NPN) i. pcillbeias sali P. 272.39 
NATIONAL x Platt’s Jan. 4, ’43—Residuals and distillates 
PETRO- PLATT’S OIL-Law- redefined: specific prices set at " ; 
LEUM NEWS OILGRAM GRAM certain ports Jan. 6, p.15 Jan. 4, pl P. 300.98 
2€ 12—-Service station 3c Jan. 4, °43—-Maximum prices set for 
irgin made nationwide Dec. 30, p. 13 Dec. 28, p. 2 P. 272.33 kerosine. light fuel oils in New 
York City : Jan. 20, p. 12 Jan. 6, p.2 P. 300.96 
29, °42—-Fuel oil price increase P. 272.40 
3c in rationed area Jan. 6, p. 8 Dec. 28, p.3 P. 300.81 Jan. 4, °43—Specific prices set for 
P. 272.35 Beverly Hills, Calif. crude Jan. 18, p.27 Jan. 6, p.l P. 301 
29 42—-Aviation gasoline of 
S7 Octane and over exempt Jan. 25. *43—Dollar and cents ceil- 
ym price control Jan. 6, p.10 Dec. 29, p. 1 P. 300.85 ings set for Western residuals Jan. 27, p.15 Jan. 25, p.2 P. 300.99 
29, *42—Maximum prices set Jan. 6, p.ll Dec. 31, p. 1 P. 300.86 Jan. 26, ’43—Specific prices set for 
light fuel oils in Boston area P. 272.37 Pacific heavy fuels Jan. 27, p. 8 Jan. 26, p 2 P. 300.103 


MARCH 10, 1943 
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REFINERY and SEABOARD PRICES 


In bulk lots by Motor Transport, Tank Car, Barge or Tanker as shown 


NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting. 


HOW PRICES ARE REPORTED — 


Refinery and Seaboard prices in National Petroleum News are gathered by PLATT’S 
OILGRAM and are published in the Monday issue of the OLILGRAM. 

PLATT’S OILGRAM is a reporting service issued in three identical editions daily 
from News Bureaus at New York, Cleveland, and Tulsa, Okla. PLATTS OLL 
GRAM gathers and publishes what its publisher and representatives believe to be 
accurate news of sales. prices and current happenings affecting the oil industry 
and that will be of interest to its subscribers. As this information is usually private 
OILGRAM reports it according to what it is able to obtain from sources deemed 
reliable 

All information is supplied without guarantee as to its completeness 
time of transmission or promptness of delivery. 

The subscriber receives this information for his private use 
further distribution 

Publisher reserves the right to change the extent 
information at any time. 


accuracy 


and not for resale or 


, hature and form of showing this 


Prices shown in the tables are quotations (meaning sellers’ gere:al offers or posted 
prices), or actual sales prices, reported to OILGRAM by refiners for “open spot 
transactions, except as otherwise specified. 


Prices arrived at by discounts off a specified price or “market date of shipment,” 
prices named in contracts or prices arrived at in accordance with any arrangement 
made prior to date of sale, are not for “open spot” transactions and therefore are 
not considered in making the price tables. Prices made to brokers and prices in 
“Inter-refinery” transactions are also not considered except as may be noted. 

All prices are for “immediate” shipment except in Gulf Coast bulk transactions 


where shipment is generally to be made in ninety days. Prices are FOB refineries, 
pipelines, or tanker terminals in districts designated 

Prices shown are for quantities in bulk such as tank car lots, motor transport lots 
or barge lots; and in cents per gallon; heavy fuel oils are in dollars per barrel of 42 
U.S. gallons; wax and petrolatums are in cents per pound. Prices applying to barges 
or cargoes only are so designated 

Prices do not include taxes or inspection fees 
the business day. 

Mid-Western prices in the tables were gathered from refiners with offices lovated 
in Chicago and the surrounding territory. While the prices are quoted on a Group 3 
Oklahoma) freight basis, this is in accordance with the custom of the oil industry 
which uses Group 3 as a price basis for the ease of comparing prices even when the 
material originates in another refining district. Other refinery prices are given 
by and for the particular refining district where the material is made and from which 
it is shipped. 

When prices obtained by OILGRAM do not conform to these conditions the ex- 
ception and the new conditions are noted in the news lead or in coniunction with 
the price table by footnote or otherwise, for the particular refinery or sales district 
involved 

Crude oil and products covered by OILGRAM’S news and price service, except 
where noted, have been represented to the publisher as fully up to the customary 
trade specifications indicated and according to the generally accepted methods of 
test: and all crude oil and all products thereof as coven been lawfully produced 
and transported. , 
Any apparent error should be reported to the nearest OILGRAM or National 
Petroleum News office at once as no correction will be made after the second issue 
of the OLLGRAM or National Petroleum News following its publication. 


Prices are published at the close of 





NOTICE—Owing to great demand, refiners generally limit quotations to regular customers and refuse bids, though higher, from others. 
bids reported in market leads. 


and sales shown; 


Refiners’ prices 


Summary of Daily Gasoline Prices (Mar. 1 to Mar. 8) 


U. S| Motor, (ASTM octane) Monday 
78 octane Ethyl: Mar. 8 
I a ycnsaies oie idic: trae ose tue ona h: has 6.75 - 6.875 
Mid-Western ‘(Group OO ere 6.75 - 7.125 
N. Tex. (For shpt. to Tex. & N. M. dest’ns.) 6.6 
W. Tex. (For shpt. to Tex. & N. M. dest’ns.) 2 
72-74 octane: 
IT ince a a's cs Res niiacein losis wore arate ea 5.875- 6 
Mid-Weastern (Group 3 basis)............ 5.875- 6 
N. Tex. (For shpt. to Tex. & N. M. dest’ns.) 5.8 6 
W. Tex. (For shpt. to Tex. & N. M. dest'ns.) 6 
63-66 octane: 
loi Sa cg crc cis Mua a eit a eure avatar Gina 5.5 5.625 
Mid-Western (Group 3 basis)............ 5.5 >. 625 
N. Tex. (For shpt. to Tex. & N. M. dest’ns.) 5.4 5.5 
W. Tex. (For shpt. to Tex. & N. M. dest'ns.) 3. 75(1 
60 octane & above: 
atl 6 or cd Ucn tale Sica are aid Stalaberans 5.125- 5.25 
Mid-Western (Group 3 ETE Se eae aa 5.1 5.25 
N. Tex. (For shpt. to Tex. & N.M. dest’ns.) 4.875- 5.25 
W. Tex. (For shpt. to Tex. & N. M. dest'ns.) 5.35 
Motor Gasoline, 72-74 octane (ASTM) 
er errr 9.2 10.2 
New York harbor, barges................ 9] 9.3 
a 9.2 9.7 
I MEIINGOD 6.5 5.0.0.6 0 6 ninsdvewcawcaee 8.95 
Motor Gasoline: 
Western Penna. Bradford-Warren: 
“Q” Gasoline, Min. 70 Oct. (ASTM)....... 7.5-7.75 (2) 
Western Penna. Other Districts: 
“Q" Gasoline, Min. 70 Oct. (ASTM)...... 7.25 1.3 


vig 


wut 


9 s 


Friday Thursday Wednesday Tuesday 





Mar. 5 Mar. 4 Mar. 3 ar. 2 
75 6.875 6.75 6.875 6.75 -— 6.875 6.75 - 6.875 
75 7.125 6.75 7.125 6.75 - 7.125 6.75 - 7.125 
6 7 6.6 7 6.6 -7 6 6 7 
7 (2 7 (2 7 (2) 7 (2) 
875- 6 5 875- 6 5.875- 6 5.875- 6 
875- 6 5 875- 6 5 .875- 6 5.875- 6 
t 6 5.8 6 5.to 6 5.75 - 6 
6 6 6 6 
> >. 625 5.5 5.625 §.5 - 5.625 5.5 - 5.625 
5 5.625 5.5 = 5.625 5.5 - 5.625 §.5 - 5.625 
4 5.95 5.4 - 5.5 5.4-5.625 (a 5.4-5.625 (a) 
>. 75 (1 5.¢5 (1 S .75(3) 5.75 (1) 
125- 5.25 5.128- §.25 5 §.125- 5 25 
l 2.20 3.1 5.23 5 §.1 - 5.25 
875- 5.25 4.875- 5.25 4 4.875- 5.25 
5.25 >. 25 § .25 
2 10.2 9.2 10 2 92 -10.2 9 2 10.2 
1 9 3 9 | 9 3 9 1 9 3 9.1 9.3 
a Fe 9.2 7 9.2 9.7 92 - 9.7 
8.95 $95 8.95 8.95 
9-7 .75 (2 7.5-7.75 (2 7.5-7.75 (2) 7.5-7.75 (2 
2D 7.3 7.25 7.3 7.25 - 7.3 7.25-7.3 





REFINERY PRICES 


Gasoline—U. S. Motor (ASTM) except where otherwise specified 





Prices in Effect Mar. 8 Mar. 1 Prices in Effect Mar. 8 Mar. 1 4 ° ‘ rh - 
| s . Gas Fuel Oils 
OKLAHOMA | ARK. For shipment to Ark. & La.) Kerosine, & Gas F uel ( 
78 oot Ethyl ee 6 75 _ 6 875 6 75 - 6 875 72-74 oct ; leaded 6 1) 6 (1) Prices in Effect Mar. 8 Mar. 1 
re 5 875- 6 5 875- 6 70-72 oct. 5.875 (1) 5.875 (1) ‘ 
63-66 oct......... 5.5 -5625 55 -5 625 | 62 oct et 5.5 (1) 5.5 (1) OKLAHOMA 
60 oct. & below.... 5.125- 5 25 §.125- 5.25 60 oct. & below, un- 41-43 grav. w.w....... 
60-62, 400 e.p...... >. 125 (1) 5.125 (1) leaded 5.375 (1) 5.375 (1) 2-44 grav. w.w....... 
Range Oil or 
MID-WESTERN (Group 3. basis) | ; P.W. 
78 oct. Ethyl... 6.75 - 7.125 6.75 - 7 125 Bo 
co. ee 5.875- 6 5.875- 6 WESTERN PENNA. Motor gasoline) | a Se 
63-66 oct 5.5 - 5.625 5.5 - 5.625 No. 3 fuel... .. 
60 oct. & below MGs 2 sie Oe Se So li 
“Q” Gasoline, Min. 70 ah te vetoes 
| Oo Ss 7.5-7.75 (2 7.5-7.75 (2 P ue 
N. TEX. (For shpt. to Tex. & N. M. dest'ns.) ot. (ASTM PUTO a a 
78 oct. Ethyl 66 * 66 a Other districts: 
. 4 e ° i le 0 . - 
eee 5.8 - 6 5.8 - 6 Q” Gasoline Min. 70 | eige ae MID-WESTERN (Group 3 basis 
63-66 oct.......... 5.5 5.4 -5.5 | Oct. (ASTM 1.2 -7.9 87.55 - 7.8 41-43 grav. w.w 375 375 
72 = of ae _ f OF -43 grav. w.w.. 4.375 4 375 
60 oct. & below 4 875 $.25 4.875- 5.25 " agp eS - 
60-62, 400 e.p 5.375 (1) 5.375 (1) eee ees s+ 3 on te ‘aa! 
a ein ein 7 —— | Range Oil... er 4 4 
wagers ‘ “an . . : o. | p.w 3.875 (1 3.875 (1 
W. TEX. (For shpt. to Tex. & N. M. dest'ns.) CENTRAL MICHIGAN (FOB Central Mich. re- | No’ 9 straw 3.625 3.625 
a ‘ ~ Hs finery group basis for shpt. within Mich.; shpts. may ‘ 2c a5 
78 oct. Ethyl 7 (2) 7 (2) coinate at plant tside Central group.) No. 3 3.9 3.5 
aa 6 6 originate at plants outside Central group. No.5 $0 85 (1 $0.85 (1 
63-66 oct.......... § 75 (1) 5.75 (1) U.S. Motor: (Oct. ASTM ' - (ee sen $0 80 (1 $0. 80 (1 
60 oct. & below. 5.25 5.25 12a ont ae” “eee” 
67-69 oct...... 4.9 ¢.9 (2) 
CENT. W. TEX. (Prices to truck transports) ae es eer pte , = 6 = 972 ¢ N. TEX. (For shpt. to Tex. & N. M. dest’ns. 
80 oct. & above. 7 (2) 41-43 grav. w.w. 4 25- 4.75 4.25 4.75 
ro Oo ree 5.875 (2 No. 1 P.W 4.1 -4.2 (2 4.1 4.2(2) 
ee ok. Re 5.375 (1) 





62 oct. & below. 











| OHIO (S. O. Ohio quotations for statewide delivery sie , , — 
AMARILLO, TEX. (For shpt. to W. Okla. & Tex. and subject to exceptrons for local price disturbances ee (For shpt. to W. Okla. & Tex 
differential territory.) cy Sy a Se 8.375 8.375 41-43 erav. kpielg sts No Price No Price 
60 oct. & below.... No Price No Price No. 1 straw No Price No Price 
60-62, 400 e.p...... No Price No Price 
KANSAS (For Kansas destinations only) CALIFORNIA U.S. Motor: | KANSAS (For Kansas destinations only) 
78 oct. Ethyl...... 7.25 (1) 7.25 (1) 78 oct. & above (Ethyl) 6 - 8.75 6 - 8.75 | 41-43 grav. w.w. : No Price No Price 
oe -6.2(2) 6 -6.2 (2) 70-75 oct. (regular)... 5.5 - 7.75 5.5 - 7.75 | 42- <i —e w.w. ..4.7 -4.875(2) 4.7 -4.875 (2 
63-66 oct. . 5.625-5.8(2) 5.625-5.8 (2) 65 oct. & below (3rd | No.1 p.w. 4.1 -4.25 (2 4.1-4 25 (2) 
60 oct. & below . 5.25 -5.4(2) 5.25 -5.4 (2) grade)..... § - 6.75 4.5 - 6.75 NaOH. 5... csedes $0.85 (1 $0 85 (1 
| NATIONAL PETROLEUM NE\ 























REFINERY PRICES (Continued) 


NOTE-=-Parenthetical figures after prices indicate 


NOTICE—Owing to great demand, 


and 


sales shown; bids 


number of companies quoting when less than three 


refiners generally limit quotations to regular customers and refuse bids, 
reported in market leads. 


companies are quoting. 


though higher, from others. Refiners’ prices 





Kerosine, & Gas Fuel Oil 








Lubricating Oils (Cont’d) 








Naphtha and Solvent 



































(Cont' nued) Prices in Effect Mar. 8 Mar. 1 | Prices in Effect Mar. 8 Mar. 1 

Prices in Effect Mar. 8 Mar. 1 Red Oils | et be pos tid 6 625 6 625 

‘ oade t ao P' - - 

ARK. For pene nt t» _ and La.) 180—No. 5 15 ; me! | Cleaners’ naphtha 7.125 7.125 

1-45 grav. w.w. 625 (1) 4.625 (1) 200—No. 5 15 15 (1) & P. naphtha 7.125 7.125 

No. 1 3 ua ka ee nie ; (1) 4(1 | 280—No. 5 No p rice No Price | Mineral spirits 6.125 6 125 

No. 2 seeeeeees $.5 (1) 3.5 (1) | 300—No. 5 17.5 (2) 17.5(2) | Rubber solvent 7.125 7.125 

No. 3 fuel wieree a. 3.5 (1) 3.5 (1) Note: Viscous Neutrals, 15-25 p.p generally are Lacquer diluent 7. 375- 8.125 7 375 8.125 

Tractor fuel, for shpt. apes — quoted 0.5c under 0-10 p.p. oils Non-viscous oils, | Benzol Diluent 8 375- 8.625 375- 8.625 
to Ark. points only >. 125 (1 3.125 (1) | 15-25 p.p.; generally are quoted 0.25c under 0-10 | 

— — p.p. oils | 

WESTERN PENNA. aii , 

oe ; anaes | WESTERN PENNA. | 

Bradford- Warren: | Bright Stock-—Vis. at 210 | Bradford-Warren District 

45 grav. w.w......... 6.25 7.75 6.25 - 7.75 200 Vis. D 27 (1) 27 (1) | Stoddard Solvent 7.5 (1 7.5 (1) 

46 grav. w.w. ee eae 6.375 (1 6.375 (1 Other Districts: 

~  Mepeaereres: 65 -7.75 625-7.75 | 150-160 Vis. D ee peer 72 7 (2) 

9 ” 9c - 9- 9° ~ | | 4 — 

No a eee 9 See eee 6 ee 7.625 6 25 ° 7.625 | 0 to 10 p.p 23 23 } Stoddard solvent 7 7.25 7 7.25 

No. 3 PS en a 6.3 ) 6.25 -7.75 10 to 25 p.p 99 5-93 99 5-23 | 

36-40 gravity Jess Sa ~@. ace 6 25 -6.5 | 25 to 40 p p. 53 al 2 23 (1) | 

Other districts | 150-160 Vis. E 22 (1) 22 (1 OHTO a quotations for statewide delivery): 

45 grav. w.w. ae 7625 6.5 - 7.625 | 120 Vis D V.M.&P. naphtha, D.C. naphtha, nana Sohio 

46 grav. wW.w........ 6.5 6.75 6.5 6.75 | 0 to lO pp —— nei solvent . 4 

47 gray. WoW... 22... 6.625- 6.75 6625-675 | 600S.R. Dark Green. 8.5 (1) “BS cl Rubber solvent... 

ae Mag + a8 ssn ees 625-65 $3 -$3 600 S.R. Olive Green. 10-11 10-11 

sag HO etches ee Seer Soe Stee | ER Bites cece cone 18.5 (1 18.5 (1) 

o. ¢ — >. oe ‘ =) >. oe ‘ p45) Black Oil 5 5 (1 5 5 (1) 

36-40 grav., Pittsburgh | " Rp eecearen nt ] 

dist. prices pt vot ow 6.25 7 6.25 - 7 |} QUALIFYING PRICE NOTE: This note qualifies | W ax 
a Mid-Continent Bright and Lube prices herewith. : . . 

CENTRAL MICHIGAN (FOB Central Mich. re- | Refiners admit these tables show only their “posted | White Crude Seale » 

finery group basis for shpt. within Mich.; shpts. may | prices” and that they make discounts from these in WESTERN PENNA. (Bbls. C.L.) 

originate at plants outside Central group.) ees apne ey on locs — pong — 122-124 A.m.p........ 4 25 (2) 4 25 (2) 

- . . c 7 - 7 aegree of competition oO rom 2c to ec on righ 124-126 A.n ’ 4 25 4 25 

Pw. fistills oe ae 5 ? ae hg | Stock and upwards of 2c on neutrals. Discounts are — ; 

No. 3 ott 1S as ee made for immediate sale as well as for contracts. 

I ‘Gl gitar’ oi ‘i traw. ie ~ 1) Some buyers report these discounts as high as 5c on OKLAHOMA (C.L., FOB Refinery) 

' gas Me ce eeee 4.5 (1) 45 bright and 3%e on neutrals but have not submitted | Semi-refined 
Fuel Ouls (Vis. at 100). written evidence } . . | 
: . 128 AMP min., white, | 
300-500 Vis e . i | 
. + alin dnd - . } ctininaiitta canine i ' : 50 kilo bags No Price No P rive | 
100-300 Vis........ 4.5 45 | SOUTH TEXAS Neutral Oils 132-134 AMP, bbls. 5.25 (1) 5.25 (1) 
‘ ‘ ‘ Vis. Cc 
OHIO (S. O. quotations for statewide delivery) | _ ; olor 
- | Pale Oils: (Vis. at 100°F ; ‘ . “he aid : 
Kerosine.......... 7 7 | = r. 7 CHICAGO FOB Chicago district refinery of one 
100 No. 1 44-2 ee 6 a 6 ae | refiner, in bags, carloads. Carloads, slabs loose 0.4c 
ane | oo am .. a cn > on : 4 | less Melting points are EMP (ASTM) methods; 

40-43 grav. w.w....... 45 -7 45 -7 500 No. 214-3% tuhcinches 10 oo 10 «0 add 3° to convert into AMP.) 

San Joaquin Valley: 750 No. 3-4 °° 10.25 10.25 Fully refined 
Heavy fuel ‘ $0.85 (2) $0. 85(2) | 1200 No. 3-4......... 10 375 10.375 99.19% : 5 6 5 6 
Light fuel......... $0.95 (2) $0 95 (2) 2000 No. 4 10.5 10.5 | + epmateaee é 6 
Diesel fuel......... , 42) | 4 (2) Red Oils: 127-129 6 25 6 25 

; Stove — cieehe 3 - 5 (2) 3 - 5 (2) 100 No. 5-6......... 6.5 (2) 6 5 (2) | 130-132 6 55 : _ 

os Angeles: NG eee 8.75 8.75 | 132-134 6 8 
Heavy fuel $0. 80-0.85 (2) $0.80-0.85 (2) 300 No. 5-6 Dipak wee 9.25 9.25 | 135-137 7 55 799 
PO Pere $0 . 85-0 .95 (2) ” 85 0 Ly (> | a. _ =< ee ° - . , 

Diesel fuel......... 3 - 5 (2) (2) | ‘” O. DO. ee eees <9 y 

Stove dist......... 3  - 5(2) 3 ~ 5 (2) 1200 No. 5-6........ 10.375 10.375 
rg ey an 2000 No. 5-6.. ...... 10.5-11.5 10.5-11.5 
Ow € cts . 

» “» 

peed Ary = a ° : =. ° CHICAGO (F om Mid-Continent p.l crude.) ! etrolatu ms 

ight fuel......... ( : a 

Diesel fuel......... 4.5 (1) 4.8) Neutral oils (Vis. i: 100° F. 0 to 10 p.p.) | WESTERN PENNA.  (Bbls., carloads; tank cars, 

Stove dist......... 5.5 (1) 5.5 (1) Pale Oils | ere ee 

‘ mr on. 7 of oc_ 9 98 

Nole: All above heavy fuels meet Pacific specifica- Vis. Color | Snow White . 6 125 é 125 6 +73 6 125 
tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; | - ° ~ - Lily White. 4 375 a ee oe 

and stove distillate c. 100 | 60-85—No. 2 sree 9.5 (1) 9.5 (1) Cream White 4375- 5.125 4.375- 5.125 
ia i | 86-110—No. 2 5 10 (1 10 (1) | Light Amber 3.375- 3.875 3.375- 3.875 

| 150—No. 3 3 uta 15.5 (1) 15.5 (1) | Amber 3 125- 3.5 3125-35 
i “ : | 180 No 3 ie Wiedee 16 (1) 16 (1) | Red an 4 3 95 $ 3 25 
Lubricating Oils | 26—Ne. 3... + ly ~ ta | 
WESTERN PENNA. | Red O 
I e¢ ils 
Prices are for sales made, or offers reliably reported, | - a) ; . . . 
to jobbers & compounders only. ie - ee Se Saas a6 (1 16 (1) Grou y 3 I rel rht Rates 
bbers & compound ly | 500—No. & 16 (1) 16 (1) 
L iscous Neutrals No. 3 col. Vis. al 70°F. |} 250—No.5........ 17 (1 17 (1) To Division Headquarters Points of 
200 Vis. (180 at 100°) 420-425 fl | 280—No Deveceeeees 18 (1) 18 (1) Standard Oil Co. of Indiana 
DW OSoiccceccecses 31.5 (1) 31.5 (1) | 300—No. 5 se eeeee 18.5 (1) 18.5 (1) Cents Per Gal.) : , 
NO put... ese ecees 30 5 (1) 30.5 (1) } Note: Viscous oils, 15 to 30 p.p. are quoted 0.5c pn Gas Oil 
NT See 29.5 (1) 29.5 (1) | lower; 60-85 and 86-110 No. 2 non-viscous oils, 15 Dis- and or 
SP Debies cc ccceaens 23-26 (b 23-26 (b) | to 30 p.p., 0.25c lower. Gasoline Be 7 a 
150 Vis. (143 at 100°) 400-405 fl. : re 1 on Kerosine Fuel Oil Fuel OF 
| Unfiltered Steam Refined: (Viscosity at 210°) . » 50 2 508 2 516 
0 p.t 29.5 (1) 29. 5(1) : Chicago, Hl 2.508 2 2.5 
10 pt 28.5 (1) 28.5 (1) | 140 see 1S CD 11 5 (1) Decatur. HL. 2244 2244 2 442 
tha 97°5(1) 97 S11) 160 eee: 12.5 (1) 12.5 (1) Joliet. I 2 508 2.508 2 516 
28 mt pases he 24 (b) 31.34(b) | 200 13.5 (1) 13.5 (1 Peoria, Hl 2310 2310 2.442 
ib ; : Quincy, Tl 2178 21378 2 294 
b) Offered by Mid-Western sales agent at Ic off low. Bright stocks, 160 vis. at 210 No. 8 color: Sadleneneiie. a4 > 640 3 034 3 034 
Cylinder Stocks | 0 to LO p.p 24 (1) 24 (1 Evansville, Ind 2 442 2 886 2 886 
o bee as 4 ~ —_ 15 to 25 p.p. 23.5 (1) 23.5 (1 South Bend, Ind 3 135 3 135 3 330 
f 190° ae . , . 

Brt. stk., 145-155 vis. at 210 : 540-550 fl., No. 8 col. 30 to 40 p.p 915 (1 215 (1) Detroit, Mich 4 290 % 996 3 996 
od ree 30 5 (1 30 5 l | E filtered Cyl. Stock 15.5 (1) 15.5 (1) Grand Rapids, Mich 3 828 3 828 3 922 
IS . _ atten +4 a (I <? 5 (1 | Note: To obtain prices delivered in Chicago, add rg ee 4 = 4 phe : os 
4 “Talila ag 4 4 0 25c per gal Green “ay, is 2 « oO . < 

600 8 R filterable 15 15 ™ - Milwaukee, Wis. 2 TW06 2 706 2 738 

650 S.R iol rah de 15 5 15.5 le Crosse, Wis 9 574 2 57 2 886 

600 fl 16 16 T Minneapolis-St. Paul 2 574 2 574 2 886 

4 4 ‘ ‘ ‘ = o po 1s . au - $ . . = oe 

GOED... wensensens 17 17 Natural Gasoline Duluth, Minn 2 83h 2 BIB 3 256 

: , : t Mi 2 574 2 574 2 886 

MID-CONTINENT F. o. b. Tulsa Group 3 & Breckenridge prices are to blenders on ——— oe 9 046 2 046 2 294 

Neutral Oils (Vis. at 100° F. 0 to 10 P.P.) OS Se See See ee ee ‘ere Davenport, La 2310 2310 2 442 

Pale Oils im any K ontinent manulacturing district.) Mason City, le 2 376 2 376 2 664 
i ; St. Louis, Mo 2.046 2 046 2 072 

Vie. Color FOB GROUP 3 Kansas City, Mo 1 518 1 518 1 776 

60-85— No.2... oe # 8 CD OEE ko clvaae 3.875 (Qtns. 3.875 (Qtns. St. Joseph, Mo 1 518 4 aaa : Lb 

86-110 No. 2 8.5 (2 8.5(2 | . ° , = Fargo, N. D 3.564 56 “ 

150—No. 3 14.5 14.5 FOB BRECKENRIDGE Huron, S. D 3.036 3036 3.330 

190—in, 3... .-.... 15 is Grade 26-70......... 3.5 (Qtns.) 3.5 (Qtns.) Wichita ” 5 on 

200—No. 3.. 15 15 ; . - . , From Ponca City 0) 528 0 528 ) 592 

250) No 3. 16 16.5 16 16.3 CALIFORNIA (FOB plants in Los Angeles basin From Talsa 0 858 0.858 0 962 

280—No. 3 17 .- 21 pound vapor pressure for From Cushing 0 792 0.792 0 888 

300—No. 3 18 (2 18(2 | RAO .73 - 5 375 4.75 - 5.375 *Not suitable for thuminating purposes 

-_ 
\RCH 10, 1943 1d 



































NOTICE—Owing to great demand, refiners generally limit quotations to regular customers and refuse bids, though higher from others. 
and sales shown; bids reported in market leads 


SEABOARD PRICES EXPORT AND COASTWISE 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 


Refiners’ prices 





(Prices are of refiners, FOB their refineries & their tanker terminals 





Atlantic Coast 


. & of tanker terminal operators 


Pacific Export 


(Quotations at 


seaboard, 


Los Angeles, 


cargo lots, 























FOB their terminals)—Prices In Effect Mar. 8 except where otherwise noted.) 
MOTOR GASOLINE Prices in Effect Mar. 8 Mar. 1 
Min. 80 Oct. 375 e.p. blend, 70 oct. No Price No Price 
39 Research vee 390 e.p. blend, 68 oct. No Price No Price 
ae (Max. 2 ce 72-74 Oct 68-70 Oct 390 e.p. blend, 66 oct. No Price No Price 
District: Lead ASTM (ASTM 400 e.p. blend, 65 oct. 
N. Y. Harb. . 92 94 9 2(1 ELAS No Price No Price 
| N. Y. Harb., barges 9 1 9 3 9.1(1 U. S. Motor, under ; 
} 1 eee 9 3 9.5 i Saree No Price No Price 
Philadelphia 9 2 fas 38-40 grav.,w.w kero., : 
| Baltimore 8.95 8.85 (1 150 fire point : No Price No Price 
Norfolk. ....... 8.7 85(1 41-43 grav., w.w. kero. No Price No Price 
Wilmington, N. C 8.7 8.75 8.5 (1 44 grav. w.w. kero.... No Price No Price 
Charleston 8.7(2 8.1 (1 Diesel fuel, 24 & above No Price No Price 
Savannah. 825-8 4(2 Diesel fuel, under 24. . No Price No Price 
Jacksonville 8.275 (1 30-34 grav. diesel (gas 3 ‘ 
= eee $ oil) Pac. Spec. 200. . No Price No Price 
FE 8.27- 8.4 8.275 (1 Grade C fuel, Pac. B 
a 7 7.2(1 6.6 -6.8(1 Ne ere No Price No Price 
NII 855.030.3004 7 7.2 6.6 6.8 (1 
New Orleans... .. 6.125- 6 
Portland. | ..... 9.5 - 9.65 
Boston... 0... 9 4 9.7 9.7 (1 
Providence 9 4 9 In Ship’s Bunkers, or deep tank lots: 
| Diesel Fuel, Pac. Spec. 
FUEL OILS ee .. $1.40 -$1.45 $1.40 -$1.45 
KEROSINE Grade C fuel, Pac. 
and or Spec. 400 ... $0.825-$0.85 $0.825-$0.85 
NO. L FUEL No. 2 No. 3 No. 5 No. 6 
N. Y. Harb. 6.8 6.7 6.7 $1.95-2.10 (a $1.65 
N. Y. Harb., barges 6.7 6.6 6.6 
ea TO ee 7 6.8 6.8 (2 $2.25 (1 $1.85 (1 
Philadelphia Soceeie a 6.9 6.7 6.7 $1.98 $1.65 Cased Goods: (Per case 
ene Py 69 6.7 6.7 $1.65 — 375-400 e.p. blend, , 
orfolk........ 6.8) 6.7 6.7 (1 $1.65 (2 65 oct. & above No Price No Price 
Wilmington, N. ¢ 6.75 6.7 ; 400 e.p. blend under 
| Charleston ee 6.9 6.7 (2 $1.60 (2 A ala No Price No Price 
Savannah 6.75 (1 . ° $1.60 (1 U. S. Motor cach No Price No Price 
| Jacksonville 6.75 (2 6.25 $1.60 (1 40-43 grav., w.w. kero., 
Miami. eeerere 6 75 ad : 150 fire point No Price No Price 
Pampa. .......... 6.75 6.25 (2 $1.50 1 Kero., p.w No Price No Price 
Pensacola 48.1 
} Mobile. ......... 4.75 (2 
| New Orleans... ... 4.25 - 4.5 3 75 (2 $1 25 (1 $0.85 (1 
Portland 7 6.8 6.8 (2 $2.25 (1 $1.65 (1 
Boston prerre acsc 6.9 6.7 6.7 (2 $1.95 (2 $1.65 
Providence 6.9 6.7 6.7 (2 $l 90-$1.95 (2 $1.65 
| (a) This price is for a straight-run low pour test No. 5 fuel 
MID-CONTINENT LUBES 
Bunker C Fuel Diesel Oil Gas House (At Gulf; in packages, FAS.; in bulk, FOB terminals 
Ships’ bunkers Ships’ bunkers Diesel Oil Gav Oil Putas in Rieck War. & 
(Ex Lighterage) (Ex Lighterage Shore Plants 28-34 Gravity oS a 
N_ Y. Harbor... .. $1.65 $2.78 6.7-6.8 (2 6.8 (2 Steel Drums Bulk 
PUI 503415 9.015 9: $1.85 (1) $2.98 (1 6.8 (1 7 (1 200 Vis. D 210 brt. 
Philadelphia... ... $1.65 2.78 stock.... ‘ 35 (1 28.8 (1 
Baltimore $1.65 $2.78 7 (1 6.7 (1 150 vis. D 210 brt 
LN nead ee $1.65 $2.78 6.7 (1 6.7 (1 stock 0-10 p.p. 31 (1 24.8 (1) 
| Charleston... .. $1.60 2.78 (2 6.7 (1 6.7 (1 10-25 p.p - 
Savannah... $1.60 (1) $2.62 (1 100 vis. D 210 brt 
Jacksonville $1.60 (2) $2.62 (2 stock 0-10 p.p 
Tampa $1.50 (2) $2.62 (2 10-25 p.p . . 
New Orleans $0.85 (2) $1 65 (1 4 (1 200 vis. No. 3 col. neutral 
Portland. ........ $1.63 (1) $2.86 (2 6.8 (1 6.9 (1 0-10 p.p 
Boston.......... $1.65 $2.78 6.7¢2 6.8 (2 
Providence $1.65 $2.78 (2 6.7 (1 6.8 (1 
’ ™ 
. Gulf Coast 
Wax tie 
’ : Prices in Effect Mar. 8 : Be 
(Melting points are — 3° higher than EMP. CARGOES 
Prices are FOB refinery and do not include bag, freight Domestic & 
or export differentials), New Orleans & Lower Texas Gulf Coast __ Export 
Prices In Effect Mar. 8 Mississippi to Baton Rouge South of New Orleans k —_ all Gulf 
: arce ‘; Cars sarges t 
Ne eee N. Y. N. Y. MOTOR GASOLINI Tank Cars Barge Tank ir Barge orts 
Crude Seale Export Domestic Export Leaded (oct. by ASTM i - 
’ 4 - e 80 oct. min. Max. 3ecclead 6.25 7 6.25 6.9 6.75 6.9 6 6.9 
124-6 Yellow. 4.25 (1) ; 4.25 (1 79_7 = i ate = on — 
122-4 White 4.25 (2 4.25 (2 5 oct —— wena ar 5 35 pares 
2 W » Td 4 9% 495 63-65 oct >. ).oe - oa = 
124-6 White $.25 (1 4.25 4.25 Unleaded 70 oct 2.2 ? nak 
Fully Refined: 67-68 oct ae Te eee aa 
65 oct >. a0 2 ae) 
5.2 (1) 5.2(2 5.2 (1 60 oct 5 
5.2 (1 am Ce 9.2 (1 : . 
5.6 (1) 5.6 5.6 (1 KEROSINE & LIGHT FUELS 
5.85 (1 5.85 5.85 (1 eee 3. 875- 4.5 3.875 3875-4 3.875 3.875 
, 615 (1 6.15 6.15 (1 12-44 w.w. kero 3.875- 4 3.875 3.875 
6.4 (1 6.4 (1 6.4 (1 No. 2 fuel oil 3.75 b.42 $.75 Sl 3.75 3.%2 
DIESEL & GAS OILS 
In diesel index No 
Below 43 di La 
43-47 di 3.875 
18-52 di 4.125 4.125 1 4 3.875- 4 
93-57 di 6.82 4.125 1 : 
no »8 and above a 4.25 
Tanker Rates Above products in Truck Transports of 2,490 gal. and over Mc above Tank Car Prices 
CAngremete last paid rates, cents per bbl.; ' In Ship’ 
Gulf-N. Atlantic, not East of N. Y Naphtha HEAVY FUELS & in Carnes the eg 
Hvy. Crude & Fuel (10 to 19.9 gravity) 48 Prices in Effect Mar. 8 BUNKER OILS _ (Ex 
L ight Crude, (30 grav. or Lighter) . 43 V.M.&P. Mineral At all Gulf Ports lighterage 
Gasoline. ae ite Sie alee ase 10 Naphtha Spirits 
| ~ age gr ‘I SELEA ED CEDARS REED MER TS re New York Harbor 1] : 10 Heavy Diesels 
| UCL... eee Ce eecrees Philadelphia district 11 (2 10 . 
Note: 200% surcharge permitte -d on above rate by Baltimore 10.5 (2 9.5 Below 28 API Grav 2 
War Shipping “Administration ‘lo cover increased war- Boston 11.5 (2 10.5 28 API Grav. & Above : $1.65 
time operating erpenses. Providence 1.3 10.5 (2 Bunker C Oil. $0 85 $0.85 
A6 NATIONAL PETROLEUM NEWS 


























TANK WAGON PRICES 


Commercial or consumer tank car, lank wagon, dealer, and service 


footnote. Gasoline taxes, shown in separate column 


do not include tazes; 


markeling companies al 


. Dealer discounts are shown in footnotes. 
their headquarters offices, 





station prices for gasoline do not include taxes; they do, howeve 
, include 1.5c federal, and state tares; 


also cily and county tares as indicaled in footnoles. 
kerosine tares where levied are indicated in footnoles 


These prices in effect 


r, include inspection fees as shown in general 
Kerosine lank wagon prices also 


March 8, 1943 as posted by principal 


bul subject to later correction 






























“ J , N il- Mobil- } ~ ° 
S. O. New Jersey a << S. O. Ohiott 
Esso (Regular Grade) _ sine — vi Fuel *Sohio X-70 Gasoline 
“ S ‘ Yard TW TC TW Yard TW (Regular Grade) 
Consumer Gaso- Kero- New York: : a . 
Tank Dealer line sine Manhat'’n & Bronx 7.2 10 93 71 9 Con- **Re- Gaso- |Kero- 
Wagon T.W. Taxes T.W. ee en -'5 10 93 71 9 oe ‘ao _— oe 4 
*Atlantic City, N.J..... 10.2 10.7 4.5 9.7 Richmond 7.2 10 71 88 = ee oe ee ee 
*Newark, N.J........ 10.2 10.7 4.5 9.7 Albany 7205 7 93 2 9 Ohio, Statewide 12 10 13 9 5.5 9 3 
Annapolis, Md...... 10.55 11.0S §.5 11.5 Binghamton 8.6 10.9 10.7 8.4 10.2 | Akron. ‘ 12 9.5 12 > 4 4 
Baltimore, Md........ 9.95 10.45 5.5 10.5 | Buffalo 8.3106 8 10.3 8.2 10 | Cincinnati 12 95 125 5.5 9® 
Cumberland, Md...... 11.35 11.85 5.5 12.0 Jamestown 8.4.10.7 10.6 8.3 10 Cleveland 12 95 12.5 3.5 ® 
Washington, D.C...... 10.2 10.7 4.5 11.0 Mt. Vernon 7.3 10 9472 9 | Columbus 12 9.5 12 5 5.5 9 
eee 11.65 12.15 6.5 12.25 Plattsburg 7.8 10.1 99 7.6 94 | Dayton 12 9.5 12 . we ? 
Norfolk, Va......... 10.45 10.95 65 12 | Rochester $4107 79102 79 9.7 | Marietta 12 25 25 3.5 °* 
Petersburg, Va......... 10.75 11.25 6.5 13 | Syracuse 8210.5 7.810.1 7.8 9.6 | Portsmouth 12 9.5 12.5 4 9 
Richmond, Va........ 10.75 11.25 65 13 ieee | Tolsd 12 95 125 55 9% 
Roanoke, Va........... 11.95 12.45 6.5 12 Bridgeport 75 10 72 8B Youngstown 12 9.5 12.5 $.5 ) 
( ‘harleston, W. Va...... 12.25 12.75 6.5 13.3 Danbury 7.9 10.5 75 88 Aviation Gasoline—Statewide 
Parkersburg, W. Va oss oe 12.05 6.5 13 } Hartford 75 10 95 7.2 9 Consumer Gasoline 
Wheeling, W. Va. 11.55 12.05 6.5 13.6 | New Haven 75 10 93 7 8.9 T Taxes 
Charlotte, N.C Se: 12.1 12.6 7.8 ii 3 Oe | Sohio aviation gee 65 oc- 
Hickory, N C........ 12.65 13.15 7.5 12.3 - ae ea [4 0? 26 0% | tane, Spec. AN-V V-F-756 45 5.5 
Mt. Airy, N.C......... 12.5 13.05 7.5 11.5 | pe tl: i 79 090 7 93 °7 9 | Esso E hel Aviation 73 Oot s.5 >.5 
Raleigh, N. ¢ mosseccecs 11.85 12.35 7.5 12.3 oruane i.e ‘ » 6 | Esso Ethyl Aviation 80 Oct. 16.5 es 
Salisbury, N.C. 12.25 12.65 7.5 12.7 Mass.: 7 | Esso Ethyl Aviation 87 Oct.(a) 17.5 5 5 
Charleston, S. C. 10.95 11.45 7 5 Boston 7.5 10.83 6.9 9.2 7 9 | Esso Ethyl Aviation 91 Oct. 17.5 ss 
Columbia, 5. C 11.8 12.3 7.5 N. H:: Esso Ethyl Aviation 100 Oct. 24.5 5.5 
Spartanburg, S. C 12.5 13.0 7.5 Concord 81104 8210 a) Eflective Oct. 15, 1942. wor 
Lancaster 9211.5 9211 tNaphtha—I .W. 
Mineral Spirits V.M.&P. Manchester 8.2 10.8 7.3 9.7 —_— _ 
. , 7-; ’ 2 | wide L y 
L. -W ‘ r.W. R. i. : 7-9 ¢ c ~ F S. RB. Solvent 13.5 5 
Newark, N.J....... 13 14.5 Providence 73 96 6.9 9.2 7.3 8.9 : . 95 
Baltimore, Mda...._. 15.5 pees via ao 143 25 
Washington, D.C..... 15.5 . 7 7.5 6 75 92 Scat Ta aia cuppa : 9: 
Burlington 7.81.3 7.5 98 7.5 2 Varnolene... .....cccccce 14.5 25 
Fuel Oils—T.W. No. 1 No. 2 No. 3 Rutland 8 10.3 10 7.7 9.5 | Sohio Solvent............ 14.5 25 
AGiowtto City, N.S. scence 9.7 9 9 *Does not include 1% city sales tax applicable to Fuel Oilse—T.W No. 1 No. 2 No. 3 No. 
TS er 9.7 9 9 | price of gasoline (ex tax). | Ohio, Statewide.......... 8.3 8.3 7.8 a ee 
PE AUUINs aos aprawrsanedosec 9.25 tIn steel barrels. | Ciovebem, . ...ccssrases 10.3 10.3 9.8 7.55 
NR 8. a inas a0 aeas ae 95 9 9 Discounts: Diesel—On t.w. deliveries, 0.5c for at *Renown (third-grade) prices are same as X-70 
wrammmetem. D.C). oc cccsccece 10 9.4 9.4 least 400 gals.; le for full tank truck. unless otherwise noted. 
oo a ree ree ot 23 83 **Except authorized agents. 
ree See 10 9 t Kerosine = es are ex ic state tax Naphtha 
re 10 9 9 prices are ex 1.5c federal & 4c state tax. 
> .. 10.3 10.4 | ° ° | tPrices at company -operated stations 
Ss = ae a 10 Atlantie Refining , 1 ye eye prices are subject to exceptions other 
Raleigh 5 scald va edbsenhi ceo ite ann eck 2.3 10.13 ‘ if 5 7 - than those shown. 
Charleston, S. C................ ee 9 Atlantic White Flash Gasoline (Regular Grade) Discounts: 
ee ree 10 Commer- Gaso- Kero- | Esso aviation—on contract to hangar operators 
ON RE rere 10.8 cial Dealer line sine | and resellers, 2c off consumer t.w. , ad 
- Poe § . . — are m 
*Effective Aug. 5, "42 minimum retail resale price T.W. T.W. Taxes T.W. | Fuel oile—Statewide pric tele or . ‘el : og f 
f 14.2 ~d th New J Philadelphia, P: 10.2 10.7 5.5 11.95 deliveries of 50 gals. or more; prices for deliveries o 
Dis a — ami atins Pittsburgh. . aie 10-7 11 5 > 5 12 3 less than 50 gals. are 0.5e higher. Cleveland Nos 1, 
counts : £ e- ‘ « dD. o.e > % 99 ge: 
Esso gasoline—to undivided dealers, 0.5c off dealer Allentown....... ae Se ia.2 $.5 3.3 | 100 gals a wd gq 4 ag nee tT No An 
t.w Erie : Sere 11.2 5.5 12.3 | . . . | , 
K : 95 “sete - ‘ 5s 9 is for full compartment hose dump only. 
Korosine—le off t.w. price for 25 gals. or more, Scranton eoeceeee 10.7 1.2 865.5 12 3 | Nesithes = conteest eonsemers off Uw. prams 
under contract thru territory (Baltimore city contract Altoona sukata? er 11.2 §.§ 12.3 Sectianliins 300 to 999 gals., 0.5c; 1000 to 2499 gals 
i j ‘ od 9 es » * ole BS rais., a bs als. 
_ necessary) except no discount in state of New | a wing ee ah +g + . = “4 ; | 0.75¢; 2500 to 4999 gals., Lc; 5000 or more gals., 1.5¢ 
ersey ] é t oe . .é 4 D.« oe. | * ~ ; M : _ * 4 ug on 
Naphthas—To ie taking following quantities Uniontown a 2.3 $.5 82.3 a oe oe —_ is ge, oak yy 
at one time: Newark, 2c per gal. on 200 gals. or more, Harrisburg iain 11.2 §.5 12.3 eS. a ee ee . " 
less than 200 gals. 0.5¢ ‘iloher price; Baltimore, 2c off Williamsport ree um.2 $3 48:38 over, 1.0C. ™ 
on 25 to 100 gals. and 3c on over 100 gals.; Washington, Dover, Del. 11.2 $.§ 12.3 | S Oo Kentue — 
2c off to contract buyers Wilmington, Del 10.7 5.5 11.8 We ° , y 
Boston, Mass 10.9 1.5 Crown Gasoline (Regular) 
. , a soma en + 8 : 4 Standard (Third Grade) 
Socony-Vacuum Oil Co., Inc. | Fall River, Mass a as paca Gamo Kero: 
bd i rT, ass. : | e sine 
Secony Mobilgas (Regular Grade) | Hartford, Conn 11.6 4.5 Crown Stand: T.W. 
Com. Undiv. Gaso- New Haven, Conn 11 4.5 | Covington, Ky..... 9.5 8.5 6.5 9 25 
: Dir. line Providence, R. ‘oe OS 1 _ $50 .... | Lexington, Ky 10.5 8.5 6.5 9.25 
New York City T.W. T.W. Taxes | Atlantic City,N.J....  .... 10.7 45 9.7 Louisville, Ky...... 10 9 6.5 5.7 
. ~- | Camden, N. J.. ee Dairy 10.7 1.5 7 Paducah. Ky..... 10 8 6.5 8.75 
Manhattan & Bronx 10.1 10.6 *5 > | Trenton, N.J........ he 10.7 4s 97 | Sides” Wie. " 10 9 75 9 
Kings & Queens........ 10 1 10.6 *5 5 Annapolis, Md.... 11.68 $.5 16.5 V icksburg Miss.... 95 85 75 RS 
Richmond. ........... 2-3 10.2 2-2 | Baltimore, Md coeee ces 10.45 5.5 ».5 | Birmingham, Ala. 10 9 *8.5 9 
Albany, N. Y........... 9.9 10 4 2.2 | Hagerstown, Md , 11.55 5.5 10.0 Mobile, Ala ee 9 7 *9 5 8 5 
Binghamton, N. Y. = + 9 1S 2-2. | Richmond, Va odes 11.25 6.5 12 | Montgomery, Ala... 10 9 *9.5 10 
Buffalo rr e rer 10.2 i0.7 as | Wilmington, N.C 11.55 7.5 11.6 Adeuse, Ga........ 12.4 75 *21.8 
Jamestown, N. Y......... 10.4 10.9 5.5 | Brunswick, Ga 10.4 7.5 $10.8 hueuste,Ge....... 21.4 75 *11 3 
met. YVornom, MW. ET ..5..5-. 80.3 10 6 5.5 Jacksonville, Fla 104 85 11.8 (eg glad il 4 75 11 8 
een SFP <i diae — = 8 3 aed Savannah Ga . 10.4 7.5 *10.8 
ochester, IN. eeecccccs . . 2.0 od a & 9 { 
Syracuse, N. Y......... 10.5 11 5.5 ; ao oe +p os) 6|6Sa 
Bridgeport, Conn........ 10 10.5 4.5 | Mineral Spirits V.M.&P. sams masee sees a* eae 
Danbury, Conn 10.5 il 4.5 Twat T.W.t Pensacola, Fla..... 9 8 ).5 - 
ITY, VOMM. ..ccscse ‘ 4... | . . . . | S 
Hartford, Conn -sese- 10.6 1.1 Ss | Philadelphia, Pa 11 12.5 Compa, ig - col a . Juded ba * ity and 
New Haven. Conn 10 10.5 as | : y 2 = ied api . > le Taxes: In tax « eolumn are imchidec ese cily 
Ra a — : a il ° ce Lancaster, I Beas Sesiea ease 12 . 13.5 county gasoline taxes: Mobile, 2c city; Birmingham, 
se sat Me epee eee 10.3 10:8 rs 5 Pittsburgh, Pa 12.5 13.5 le city; Montgomery, lc oy and le county: Pensnect, 
tte rece ‘ 45 Fuel Oile—T. Ww. le city. Georgia and ontgomery, a have 
Boston, Mass........... 9.9 10.4 4.5 | ° P e kerosine tax, Mississippi 0.5c, not included in above 
Concord, N. H........ 114 = 1.9 5.5 | 1 a a 
on — <' acta ai 4 3 7 : ~ 5 Phila., Pa . 9.8 9 9 5.76 4.76 +Consumer t.w. prices are same as net dealer prices 
GNCHEBUET, IN. Be eceesee ‘ 2.2 | Allentown, Pa » 64.3 9.3 9:8 
Providence, BR. I 10 10.5 4.5 Wilmington, Del 98 9 9 : 
Burnmgtom, Vt... 66.000 10.9 11.4 5.5 | Springfield, Mass. 9 O94 94 QO. Indiana 
Rutland, Vt........ ea08 11 11.5 5.5 | Worcester, Mass.. *9 9 9 3 93 ° : 
_ a : | Hartford, Conn *9.7 9 9 , Red Crown (Regular Grade) 
Mineral Spirit- V.M.&P. tDoes not include le Georgia kerosine tax. Blue Crown (Third Grade) 
T.3. To. +Mineral Spirits prices also apply to Stoddard Dealer Prices 
ae re 12.4 13.6 Solvent; V.M.&P. prices also apply to Light Cleaners Red : 
New York City. .......: il 12 Naphtha. | Crown ————~ Gawso- Koro- 
Rochester, N. Y.......... 13.2 14.4 Discounts: | Cons. Red Blue line sine 
a ae ee 14 as Gasoline—to undivided dealers, 0.5c off dealer | ; r.W. Crown Crown Taxes rv. 
Boston, Mass 12 13 | t.w., except Georgia & Florida dealer t.w. and un | Chicago, Ill......... 10.9 8.9 8.4 4 3 10 6 
Bridgeport, Conn......... t16.3 v17.3 | divided dealer t.w. prices are same. | Decatur, Ill.........10 8.5 BO 4.5 8 
Hartford, Conn. ......... 16.3 t17.3 Kerosine—Thru Penna. & Delaware, 2c off t.w | Joliet, Ill pee . 1.9 9.6 8.5 +5 10.6 
Providence, R. I 13 14 | price on t.w. deliveries of 25 gals. or more at one time. | Continued on next page) 
Above prices include these inspection fees on both gasoline and kerosine unless otherwise specified per gallon: ie . 
Alabame 1/40c on gasoline, 1/2c on kerosine; Arkansas 1 /20c; Florida 1 /8c; Illinois 3/100c; Indiana 1 /5c in lots of 25 bbls. or less, 2/25c in lots of more than 24 
bbis.; Kansas 1 /50c; 


Louisiana 1 /32c; Minnesota 7 
; South C arolina 1/8c; South Dakota 1 
"Ke rosine inspection fees only: lowa 3 /50c; 


2 /25c 


200c; Missouri l 
/20c; Tennessee 2 /S5c 
Michigan 1 /S5c per gal. 


50c: Ne sbraska 3/100c; Nevada, gasoline 1 / 
; and Wisconsin 3 /100c. 


9 /c 


/20c; 


North Carolina 1 /4c; North Dakota 1 /20c; Oklahoma 
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Commercial or consumer lank car. tank wagon. dealer, and service stalion prices for gasoline do not include taxes: 


footnote. Gasoline tares 


do not include tares 


marketing 


shown in separale column, include 
: kerosine tares where levied are indicated in footnotes 


companies at their headquarters offices. 


Dealer discounts are shown in footnotes 


TANK WAGON PRICES 


they do. however. include inspection fees as s} own n general 
L.5e federal. and slate tares; also city and county tares as indicated in footnoles 


Kerosine tank wagon prices also 


These prices in effect March 8, 1913 as posted by principal 


but subject to later correction 





S. O. Indiana (Cont'd) 


Red Crown (Regular Grade) 
Blue Crown (Third Grade) 


Red Dealer Prices 

Crown —~— Gaso- Kero- 
Cons. Red Blue line sine 
T.W. Crown Crown Taxes T.W. 





Peoria, Ill. m.7 S22 9:3 4.5 10.4 
indianapolis, Ind. 11.6 9.7 9.6 5.5 710.1 
Evansville, Ind... ... 1.4 9.9 7.9 5.5 9.9 
South Bend, ee. 12 10.5 10 5.5 *10.5 
Detroit, Mi 11.4699 #94 4.5 10 
Grand Ra oq Mich. 108 93 88 45 9.9 
Saginaw, Mic aa 11.4 9.9 9.4 4.5 9.9 
Green Bay, Wis..... 2.2 2.7 26.2 5.5 10.9 
Milwaukee, Wis.... . 12.1 10.6 10.1 5.5 10.8 
La Crosse, Wis... ... 11.9 10.4 99 5.5 10.6 
Minneapolis-St. Paul 11.9 10.4 95 5.5 10.6 
Duluth, Minn....... 12.2 10.7 10.2 5.5 10.9 
Mankato, Minn..... T.S 30.4 9.5 5.5 10.6 
Des Moines, Ia...... 11.4 9.9 9.4 4.5 *10.1 
Mason City, Ia..... 11.7 10.2 9.7 4.5 *10.4 
St. Louis, Mo a . 10.3 8.8 8.6 *4.5 10.1 
Kansas City, Mo.... 10.4 8.9 7.9 %4.5 9.7 
St. Joseph, Mo...... 11.2 9.7 8.7 *4.5 9.7 
Fargo, N.D........ 12.9 11.4 10.5 5.5 11.6 
Prurom, ©. BD. .6..6.. 2.53 1.8 106.3 5.5 i 
Wichita, Kans...... 9.7 8.2 6.5 4.5 8.3 
Stanavo Aviation 73 Octane 
SS ee 15.7 4.5 
Milwaukee, Wis....... 15.9 5.3 
Minneapolis, Minn aS .7 §.5 
SS Ser 15.2 *4.5 
ee, ee 14.8 *4.5 
Fargo, N.D........ 16.7 5.5 
POUR, Ths BP. ask cst cca 16.1 $.5 
Oleum V.M.&P. Stani- 
Spirits Naphtha _ sol *Taxes 


(Prices are base prices before discounts) 


Chicago. ........ 13.5 13.8 12 8 4.5 
Detroit ieee 0 here 15.8 15 16.3 4.5 
m, G., B0G..<.. P 13.3 14.3 13.8 .$ 
St. Louis, Mo.... 13.7 14.7 3.2 1.5 
Milwaukee. . 14.4 15.4 14.9 §.5 
Minnep'ls....... 14.2 15.2 13.5 5.5 


Fuel Oils T.W. 
Chicago 
Standard Heater Oil 


1-99 gals... . Kitterataceeiate cates 9.3 
100-149 gals. Rhirs x cise ink ak eek be RaGtws $.3 
See eer ere 7.8 
Stanolex Stanolex 
Fuel Oil No. |) Furnace Oil 
ere 8.8 8.8 
100-149 gals... . 7.8 7.8 
150-399 gala. ........ 7.8 yO 
400 gals. & over. 7.9 7.3 
Stanolex Stanolex 
Fuel Oi1 A Fuel Oi1 B 
1-99 gals. ........ ag s.38 8.3 
100-399 gals... oo... oe 7.8 
400-749 gals......... 6.3 6.3 
750 gals. & over... ... § .55 5.55 


> Fuel Oil 


cee, eT Trae 6.8 
IN 625-200) bre Siac syoacare re cies 5.8 
BOOS I Oe OOO « 5 ica ccccicceccsvece 4.8 
Other Points Stanolex Stanolex 
Indianapolis No. Furnace Oil 
1-99 gals. : eats *9 0 
100 gals. & over... mick *8.0 
Detroit 
1-99 gals... .... ea ae 8.1 
100 gals. & over.... Cee t.1 
Milwaukee 
1-99 gals....... ae 90 
100 gals. & over.... saat 8.0 
Minneapolis 
1-99 gals... ..... ee 8.8 
100 gals. & over.... Tein 7.8 
St. Louis 
1-99 gals aes 8.6 8.1 
100 gals. & over. 7.6 7.1 
Kansas City 
1-99 gala........ er 7.9 
100 gals. & over.... re 6.9 


*Taxes: In gasoline tax column are included these 
city taxes—Kansas City, St. Joseph, and St. Louis, 
le. Indiana kerosine and fuel oil prices are ex 4c 
state tax; lowa kerosine prices are ex 3c state tax. 
In naphtha tax column are included 1.5c federal tax 
and state taxes. State sales, occupation, consumer 
end use taxes to be added when applicable 





S. O. Nebraska 
(Regular Grade) Gaso- Kero- 
line sine 


r.W. Dealer Taxes T.W. 


Omaha 11.4 8.9 6.9 10.1 
McCook 10.5 9.4 6.5 9.3 
Norfolk 11.9 10.4 6.5 10.6 
North Platte 11 9.9 6.5 10.3 
Scoitsbluff 12.4 9.5 65 9 8 


S. O. Louisiana 
Esso Gasoline (Regular Grade 


Consumer Gaso- Kero- 





Tank Dealer sine 
Ww agon was T.W. 
New Orleans, La 8.75 9.25 8 5 *9 
Baton Rouge, La 8.75 9.25 8.5 *9 5 
Alexandria, La. 8.75 9.25 8.5 *9 5 
Lafayette, La : 9 9.5 8.5 *9 
Lake Charles, La 9 9.5 8.5 *11 
Shreveport, La 8.5 9 8.5 *8 
Knoxville, Tenn.. 9.5 10 8.5 12.5 
Memphis, Tenn 8.90 9.40 8.5 10.5 
Chattanooga, Tenn 10.5 ll 8.5 11 
Nashville, Tenn. 10.5 11 = 10 
Bristol, Tenn ey 10.95 11.45 8.5 13.1 
Little Rock, Ark 9.5 10 8 10 


*Louisiana kerosine prices are ex lc state tax 
Discounts: 

Esso Gasoline 
t.w. 


Humble Oil & Refining Co. 


Humble Motor Fuel (Regular Grade) 
Thriftane (Third Grade) 
Humble Thriftane Gaso- 


*Tank Re- *Tank Re- line 


To undivided dealers, 0.5c off dealer 


Wagon tail Wagon tail Taxes 
Dallas, Tex P 6.5 9.5 5.2 ave 5.5 
Ft. Worth, Tex 6.5 10.5 6 9 5.5 
Houston, Tex... 8.5 12.5 7.5 10.5 §.5 
San Antonio, Tex 8.5 12.5 7.5 40.5 5.5 

Kerosine 
*Tank Wagon Retail 

Dallas, Tex 7 11 
Ft. Worth, Tex 7 11 
Houston, Tex... . 8 ll 
San Antonio, Tex. 10 


73 Oct. Aviation Gasoline Tank Car 
FOB Baytown, Tex : 8.5 
*To all classes of dealers & consumers 


Phe Texas Co. 
Gasoline—Dealer T.W. Gaso- 
Fire-Chief Indian 


(Regular) (3rd Grade) T: 
Dallas, Tex 6.5 Daw 5.5 
Ft. Worth, Tex 6.5 6.0 $6 
Wichita Falls, Tex 8.5 be 5.5 
Amarillo, lex 8.5 42 5.8 
Tyler, Tex 8.5* 7.5% 5.5 
El Paso, Tex 9.5 8.5 §.5 
San Angelo, Tex 8.5 7.5 5.5 
i. eS. eee 8* 7* 2.5 
Austin, Tex........ 8.5 7.3 5.5 
Houston, Tex as 8.5 t.5 2. 
San Antonio, Tex 8.5 7.8 §.5 
Port Arthur, Tex 8.5 5.5 


8 
*Less le temporary sllowene e to all dealers. 


Continental Oil Co. 


N.B. Prices are Continental's “structura!” prices 
Prices do not reflect temporary reductions made to 
meet local competition). 

Conoco De- 
Bronz-z-z mand Gaso- Kero- 
ae (3rd Grade) line sine 
Tank Wagon Taxes T.W. 


Denver, Col ll 10 By 11 
Grand Junction, Col. 12 ll 5.5 12 
Pueblo, Col.... 10.5 9.5 &.5 10.5 
Casper, Wyo 11.5 10.5 5.5 12 
Cheyenne, Wyo ll 10 5.5 11.5 
Billings, Mont 12.5 11.5 6.5 12.5 
Butte, Mont 13.5 2.5 6.5 13.5 
Great Falls, Mont 12:5 2.8 6.5 3.6 
Helena, Mont 13 12 6.5 13 
Salt Lake City, Utah 13.5 12.5 5.5 14.5 
Boise, Ida 14.1 13.1 6.5 16.5 
Twin Falls, Ida 15.6 14.6 6.5 17 
Albuquerque, N. M 10 9 *7 9.5 
Roswell, N. M 9.5 8.5 “7 9 
Santa Fe, N. M.. 10.5 95 va 10 
Ft. Smith, Ark 9.5 9.25 *7 9.5 
Texarkana, Ark... 9 8 S.5 9 
Muskogee, Okla 9.5 8.5 7 8.5 
Oklahoma City, Okla 9.5 8.5 ? 8.5 
Tulsa, Okla...... 9.5 8.5 7 8.5 





*Taxes: In gasoline tax column are included these 
city taxes—Albuquerque, & Roswell, 0.5c; Santa_Fe, 
lc. Texas 4c state tax applies within city limits of Tex- 
arkana, Ark.; Okla. 5.5c state applies within city 
limits of Ft. Smith, 

tTo consumers & aoe. 


. O. California 


Standard Gasoline (Regular Grade) 
Flight Gasoline (Third Grade) 


Standard Flight 

"os- Pos- 

ted Pos- ted Pos- 

Net ted Net ted Guso- 

Tank Re- Tank Re-_ line 

Truck tail Truck tail Taxes 
San Francisco, Cal... 10 14 9 12 4.5 
Los Angeles, Cal 9.5 13.5 8.5 11.5 4.5 
Fresno, Cal......... 11 15 10 13 4.5 
Phoenix, Ariz....... 12 16 10 13 6.5 
SS Se 12 16 11 14 §.5 
Portland, Ore...... 10.5 14.5 9.56 12.5 6.5 
Seattle, Wash....... 10.5 14.5 9.5 12.5 6.5 
Spokane, Wash...... 12.5 16.5 11.5 14.5 6 5 
Tacoma, Wash..... 10.5 14.5 9.5 12.5 6.5 

Std. Aviation 73 

Posted Net Kerosine 

Tank Gasoline Tank 
Truck Taxes Truck 

San Francisco, Cal. 12 .S 4.5 11.5 
Los Angeles, Cal 12 4.5 10 
Fresno, Cal ; 13.5 4.5 12.5 
Phoenix, Ariz....... 14.5 6.5 12.5 
Reno, Nev... .. 14.5 $.5 13.5 
Portland, Ore 13 6.5 13.5 
Seattle, Wash....... 13 6.5 13.5 
Spokane, Wash..... 16 6.5 16.5 
Tacoma, Wash 13 6.5 13.5 


Resale & Commercial: T.C. deliveries 0.25c per gal 
off posted net tank truck. 

Commercial: Retail deliveries, and /or tank truck 
deliveries of less than 40 gals., 4c per gal. above posted 
net tank truck price for Standard Aviation and 
Standard Gasoline, and 3c per gal. above posted net 
tank truck for Flight Gasoline, except single deliveries 
of less than 40 gals. to Marine trade only, which are 
billed at posted net tank truck price 


Canada 


PRICES ON IMPERIAL OIL, LTD. 


Per Imperial Gallon, which is 1.2 U. S. Gallons 


3-Star Imperial Gasoline (Regular Grade) 
ero- 
tGasoline *Gasoline sine 
T.W. Taxes T.W 
Hamilton, Ont 17.5 ll 18 
Toronto, Ont i ee ll 18 
Brandon, Man 21 10 23 
Winnipeg, Man..... 20.5 10 22.5 
Regina, Sask.. Seiya 18 10 20 
Saskatoon, Sask...... 20.8 10 22.8 
Edmonton, Alta ‘ 18.9 10 20.9 
Calgary, Alta —«s 3 10 18 
Vancouver, B. C A 15 10 24 
Montreal, Que sowed mee ll 17.5 
St. John, N. B....... 16.5 13 19 
Halifax, N.S renee 16.5 13 19 


*Includes 3c Federal, and Provincial taxes 
+To divided & undivided dealers. 


Tank Wagon Price Changes 


(These changes have been made in price tables ) 


Socony-Vacuum Oil—-New York boroughs and Al 
bany reported increase in kerosine and fuel oil 
vard prices at the same time Connecticut prices 
for kerosine vard and t.w. went up. These prices 
effective Feb. 22. 

S.O. Indiana——reported a drop in prices for both 


Red Crown Cons. t.w. and Blue Crown gaso 
line effective Feb. 24. 





Above prices include these i inspec tion fees on both gasoline and kerosine unless otherwise specified per gallon: 
Arkansas | /20c; 
Minnesota 7 /200c; 


Alabama | /40c on gasoline, | /2c on kerosine; 
bbis.; Kansas 1 50c; Louisiana 1 /32c: 
2/25c; South C ‘arolina 1 /8e; ; South Dakota | 20c; 

Kerosine inspection fees only: 


Missouri | '50c: 
Tennessee 2 jac; 
lowa 3 /50c; Mic higan | 5c per gal 


Florida 1 8c; Hlinois 3° 100c: 
Nebraska 3 100e; 
and Wisconsin 3 /100¢ 


Indiana | 
Nevada gasoline | 





oc 


in lots of 25 bbls. or less. 2 25c in lots of more than 25 
0c; North Carolina | /4c: 


> > 


North Dakota L /20c; Oklahoma 
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Dermant Equipment can Work on Fight - - 


IF YOU CAN'T FIND A USE FOR IT, Serag ct/ 
WAR-OIL EQUIPMENT EXCHANGE 


For Sale 


STORAGE TANKS, transfer pumps, hoists, filling 
hine, sell complete. Write Extone Oil Corp., 301 
Ohio St., Chicago, Hlinois, or phone Delaware 1430 
particulars 


OR SALE—Several class 3 non-coiled, dirty, 8000 
n tank cars built 1920; meeting -A.A.R. require- 
ts for interchange Inspection can be made in 
rn territory Box No. 211. 


FOR SALI 1 N-F 1936 Autocar tractor just rebuilt 
1 3570 gallon trailer of 5 compartments in A-] 
Ready to work. Price $6000.00. A. V. Rivest 

Oil Company, Springfield, Mass 





FOR SALE—2625 gallon 4 compartment King- 
ham semi-trailer, hose tube, expansion domes. 
new brakes B-K vacuum, new brake drums, new 
8 inch wheels, 2 spare tire carriers. 5 almost 
ew 825 x 20—10 plv tires (verv good rubber) 
2 in. unloading lines, rear end unloading. Very 

isonable price if taken at once. 

Bock Oil Company, 

Garner, Iowa 








FOR SALE—Complete fuel oil storage plant; 

horiz. tanks each 10,000 gals.; piped 2” for 
two products; Roper 3” pump 3600 DMC with 
notor; loading rack, meter, etc. Also several 
idditional tanks 


Koxen Utilities Co., Inc., 
Oceanside, New York 


Wanted to Buy 


WANTED TO BUY 3000 to 4200 gallon transport 
Give full description, picture if possible. Kendall Oil 
Company. Knoxville, Tenn. 





WANTED 


Steel Storage Tanks, from 5,000 to 25,000 gal- 
lon. Send full details including dimensions, 
thickness of plate and best price f.o.b. cars, 
for immediate sale. 
Brill Equipment Company 
183 Varick Street, New York, N. Y. 








WANTED 


5.000, 10,000, or 20.000) barrel stor 
age tanks, priced for removal. Will con- 


sider buving refinery. 


Address Martin Oil Co 
1519 Hinman Ave 


Evanston, Il 





National Petroleum News 


Copyright 1943 by The National 
Petroleum Publishing Co. 


Trade Mark Registered U. S. Patent Office 


Published every Wednesday by 
The National Petroleum Publishing Co. 
WARREN C. PLATT, Editor and Publisher 
V. B. GUTHRIE, Managing Editor 


Member of Au Jit Bureau of Circulation 

and Assacioted Business Papers Inc. 
Publication office: 1213 W. Third St., Cleveland, 
Ohio, U. S. A, Telephone, CHerry 7672. Cable 
Address PLATTOIL, Cleveland. Cable inquiries 
are answered by mail unless subscriber advances 
sufficient funds in American money to cover 
our cable costs. 


NEWS BUREAUS 


New York, 50 W. 50th street, Telephone Co- 
lumbus 5-1516 and 5-1517. 


Washington, D. C., 1034-36-38 National Press 
Bldg., Telephone, NAtional 3477. 


Tulsa, Okla., 904 World Bldg., Telephone, 
38-7132. 


Los Angeles, 610-A Hillstreet Bldg., Telephone, 
VAndike 2845. 


Chicago, 59 E. Van Buren Street, Telephone, 
Harrison 5901-2-3 
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more than two months old 30 cents per copy. 














Situation Open 








FOR SALE 


2800 Gal. SEMI-TRAILER 4 Comp. with 1941 
Dodge rRACTOR 2 speed axle. 2” BULK 
PLANT METERS—NEW & USED. 5” VIKING 
PUMP complete with Motor, Transmission 
14-2000 Gal UNDERGROUND STORAGE 

ANKS. 10—1500 Gal. FUEL OIL TRUCKS 
completely equipped, Miscellaneous EQUIP. & 
MACHY. All kinds. NO PRIORITY. 

Feldman Petroleum Company, 
944 W. Roosevelt Rd., 
Chicago, Il. 








FOR SALE 


1940 Model Columbian semi-trailer, com- 


4 
partments 3600 gallons. Ford tractor. 2 speed 
A 


ixle 1940 model in good condition. ll tires 
trailer new. Tires on tractor in good con- 
tion. This job has other extras. Price $4550.00 


Wisconsin Independent Oil Company 
5309 West State Street 
Milwaukee, Wisconsin 





PROCESS ENGINEERS 


Graduate Chemical Engineers and Chemists 
Prefer men with experience in refinery or waso- 
line plant on design or operation of light end 
Location— Mid-West. 


position. In reply state experience. education. 


equipment Permanent 


age, draft status and salary expected 


Address Box No. 209 
National Petroleum News 








Professional Services 





ANTI-KNOCK VALUES 
DETERMINATORS 
The Gray Industrial Laboratories 
. Chemists and Engineers 
Specialists on Petroleum Products 
961-976 Frelinghuysen Ave., 
NEWARK, N. J. 
Telephone Bigelow 3-4020 














Positions Wanted 


K TERMINAL MANAGER—Have had approxi- 


20 vears experience in’ such operations, han- 


tank car—-tanker, and barge shipments, some 

als handling around 10 million gallons monthly. 
operated terminals with bulk sales personnel 

etail service stations, also have a good knowledge 

trial lubrication as well as automotive lubri- 

[ am now emploved and desirous of change. 

i onnection in Eastern area in Terminal opera- 
t fam 45 vears of age, married, no children, good 
lit ind in furnish best of references. Box 








GEORGE A. BURRELL 


Consulting Petroleum Engineer 


Design Construction Reports 


Suite 1909, 
20 Pine Street 
New York City 


1936-42 Fifth Ave. 
Pittsburgh, Pa. 








ACCURATE LABORATORY TESTS 
GASOLINE OIL 
Standard Methods Employed 
Octane Ratings by A.S.T.M. CFR Unit 
THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 








Advertising Manager Available © f° 
REFINERY AND EQUIPMENT Classified Rates 
MANUFACTURERS 
sive thoroughls seasoned and expe perme Re : 
| advertising manager desires to make a , For ,, dale, “Wanted to buy,” “Help 
e from present association. Thorough Wanted,” “Business Opportunities,” ‘Miscel- 
vledge of advertising and promotion cover- laneous”’ classifications, set in type this size 
refinery, marketing, construction and re- without border—15 cents a word. Minimum 
equipment Capable of assuming full charge, $4.00 per insertion 
ge of large advertising department. Expe “Position Wanted’’—10 cents a word. Mini- 
12 years in all phases of advertising. mum charge $1.50 per insertion. 
i“ Bor 10, Room 1418 Advertisements set in special type or with 
59 E. Van Buren St.. Chicago, Illinois Rete —SS59 per cole iach. 
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One of the few Na- 
tional Guard officers ever 
to attain the stars of a 
general during wartime, 
Maj. Gen. Harry H. John- 
son, formerly with Gulf 
Corp., Houston, has been 


appointed commanding 





officer of the newly-ac- 
Gen. H. H. Johnson tivated Second Division 
at Del Rio, Tex. 


His new command is an all-Negro group, 
me of two all Negro divisions in the army, 
and one with a colorful military history back 
to 1866. 


Only 47, Gen. Johnson came up from the 
ranks, joining the Army in 1917 as a private, 
ifter graduating from Texas A. & M. College. 


Last October the Mexican Government pre- 
sented him the Medal of Military Merit, one 


of its highest decorations. 


With the Gulf, he was assistant to Walter 


Pyron, vice-president in charge of production. 


Major Freeman W. Burford of Dallas, Tex., 
now executive officer, Second Transportation 
Zone, U. S. Army, has been promoted to the 
rank of Lieutenant-Colonel. Col. Burford, an 
oil man for many years, operated as an inde- 
pendent refiner in East Texas. U. S. Army’s 
Second Transportation Zone handles all Army 
transportation matters in the states of New 
York, New Jersey and Delaware. The _terri- 
tory is the same as the Second Service Com- 
mand territory. Col. Burford has been on ac- 
tive duty since May, 1942. He is head- 
quartered in New York City. 


George A. Hill, Jr., president, Houston Oil 
Co., Houston, Tex., has been named a member 
on a special Committee on Economic Policy, 
U. S. Chamber of Commerce announced Feb. 
28. The committee, which includes representa- 
tives of various types of industry and of agri- 
culture, will meet in New York Mar. 9. Pres- 
ent plans call for studies on post-war readjust- 


ment problems. 


Award of the 1942 “Green T” of the Tulsa 
Chamber of Commerce to Barton P. Sibole, 
president of Stanolind Pipe Line Co., sym- 
bolized the Chamber's recognition of his “dis- 
tinguished personal service, leadership, and 
achievements in the advancement of the social 
and civic welfare of Tulsa in 1942.” 

° ° ° 

George D. Gavin, assistant to the general 
sales manager of Tide Water Associated Oil 
Co., San Francisco, was elected recently a di- 
rector of the San Francisco Advertising Club. 
Mr. Gavin was at one time chairman of the 


membership committee of the club and is cur- 


rently chairman of its civic affairs committee. 


After an absence of 14 months, A. C. Long 
has returned to The Texas Co., Chicago, as 
assistant territorial manager in charge of 15 
states, He was granted leave of absence for 
Navy service as lieutenant, s. g., then as U. S. 
State Department member of the Petroleum 
Commission at the American Embassy in Lon- 
don. Previous to his leave of absence, he was 


assistant district manager at Chicago 


“Nothing but a bad cold,” in his own words, 
was the accomplishment of L. A. Snyder, Enid, 
Okla., head of refinery sales for Champlin 
Refining Co., on a trip to Washington the 
week of Feb. 22. High points, he admitted, 
were a glimpse of Mme. Chiang Kai-Shek and 
the relief of getting home 


Walter Dumont, Chicago, PAW director of 
transportation, District 2, is back on the job 
again after several weeks’ absence due to ill- 


ness and a serious operation. 


Floyd A. Calvert, Saginaw, attorney in 
Michigan for The Pure Oil Co., was recently 
elected chairman of the Mineral Law Section, 
American Bar Assn. This section for many 
vears has formulated state laws for the conser- 


vation of oil and gas 


Herman Jones, head of the Texas Railroad 
Commission’s gas utility division, resigned Feb, 


24 to enter private law practice. 


George R. Monkhouse, division manager at 
Minneapolis for Shell Oil Co. since November, 
1941, has a leave of absence to serve in a 
civilian capacity with the War Department, 
Services of Supply. 

Mr. Monkhouse has been with Shell for 14 
years. In 1937 he was appointed division man- 
ager at Hartford and in 1940 assistant division 


manager at Cleveland. 

R. T. Seidel, formerly assistant division 
manager at Chicago, succeeds Mr. Monkhouse 
as acting division manager at Minneapolis. Mr. 
Seidel joined Shell in 1931 as a fuel oil sales- 
man and from 1937 to 1939 he was manager 
of the retail department for the Mid-West at 
St. Louis. He has also been assistant division 


manager at Indianapolis and Cleveland. 


° ° 


W. T. Zeigenhein, formerly an editor with 
Oil & Gas Journal, Tulsa, has joined Phillips 
Petroleum Co. as assistant manager, Perco sec- 
tion, technical products division of the special 
products department, Bartlesville. 


Ruloff V. L. Stratton retired March |] 
grow flowers at his country home south 
Tulsa, after 18 years as manager of the la 
department, Tulsa division, Tide Water Ass 
ciated Oil Co. 

Mr. Stratton first saw Oklahoma in 1916 
while he was administrative assistant to tl 
chief geologist of the U. S. Geological Survey 
helping to map parts of Osage county witl 
a survey party of which K. C. Heald, now 
chief geologist of Gulf Oil Corp., Pittsburg] 
was head. Two years of naval service durin, 
World War I intervened before he returned 
to Tulsa in 1920. Here, after two more years 
at free-lance consulting work, he joined th 
land department of Tidal Oil Co. (sinc 
merged into Tide Water Associated). He h 
held his present position since 1925. 


0 


E. P. Tallant, Los Angeles, has been named 
chief production engineer of the Union Oil 
Co. of Calif. succeeding Howard C. Pyle whi 
has joined the Army. 


® be) ° 


John A. Brown, Socony-Vacuum president 
participated Feb. 14 in a short-wave broad- 
cast to U. S. forces overseas. He told Amer 
ica’s soldiers some of the things the oil indus- 
try is providing for war—special lubricants and 
fighting fuels, waxes for uniforms and ration 
and ammunition boxes—and forecast an even 
better America after the war. “We think 
that, if free American enterprise is encouraged 
to go ahead, we can find jobs in making the 
things that people will want. . . . We in Amer- 
ican industry know that you will do your job 
well, and we pledge ourselves to two great 
tasks: first, that we are going to work hard 
at home, and second, that when you come 
back, American industry will have a place for 


you", he said. 


The broadcast was sponsored by the Na- 
tional Assn. of Manufacturers. 


° ° * 


W. A. Parker, militant secretary of th 
North Carolina Oil Jobbers Assn., expects t 
leave Rex Hospital, Raleigh, about Mar. 13 
and return home. But it will be some tim 
after that before he returns to the office. M1 
Parker suffered an attack of appendicitis whil 
sitting at his desk Mar. 24. This aggravated 
hernia condition, so the docs took care of bot! 
troubles at the same time, with Mr. Parker 
on the operating table for 2 hours. In a | 
ter to NPN, Mr. Parker says: “Am flat on 
back but am getting along fine. Dr. said 
day he had never seen anyone respond m 
readily, but he never had a case about which 
he worried more until the operation was ¢ 
pleted.” Katharine A. Parker, the N.C.O.J.A 
secretary's daughter, is acting as a go-betw 
for Mr. Parker between the hospital and _1is 
office 
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Happens in Wasfifington 


— and the sooner you know about it the less it’s going to hurt! 


There are 23 governmental agencies operating in Wash- 
ington, any one of which may issue an order or directive to- 
morrow which will have a profound effect on the immediate 
status of your business. Seldom does a day go by that one 
or more agencies do not make some change in the way you 


ire supposed to do business in the future. 


Platt’s Oilgram News Service covers the Washington 
front thoroughly, completely and accurately. But it goes 
farther than that. From its news bureaus in New York, 
Cleveland, Chicago, and Tulsa, news from the great oil pro- 
ducing and refining centers is also brought to your desk every 
norning. It is the rule, rather than the exception, for the 
Oilgram to print stories of vital interest to oil men which the 


laily press has handled casually or totally ignored. 


Get a taste of this special daily News Service and the 


chances are that you will never want to be without it again. 
Just to prove how certain we are that the Oilgram will make 
your life easier, we are offering a free two week's trial sub- 
scription. Send in the coupon below and you will start re- 
ceiving Oilgram News Service at once. 


Oilgram News is $75 per year or $82.50 via Air Mail. If you wish, you 


may subscribe for 3 months at $19.50 or $21.38 via Air Mail. 


_-OILGRAM 


Daily Special News Service 
515 Penton Building Cleveland, Ohio 


Please send me a FREE two-weeks’ trial to Oilgram 
mna j 


News Service It is understood that thi ncurs no 


obligation, no expense 
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E do know where many 
thousands of motorists were 
that night. They were cramming 
the driveways and lubritoriums 
of the insufficient number of 
service stations that were open. 
Sudden, bitter-cold weather had 
gripped the north central area. 
Thousands of motorists found 
their radiators and engine blocks 
| frozen up—batteries dead! De- 
fense workers were without trans- 
portation. The stations open for 
| business were inadequate in 
number, in man-power, and in 
supplies to give fast, efficient 
service. Many motorists waiting 
in line had to be told that to con- 
form to government regulations 
on hours, the station would have 
to be closed before they could 
be served. 


In a short 24-hour period a large 
part of America’s car-owning public 
had a drastic lesson of how essential 
the service built up by the oil in- 
dustry can be to public welfare and 
the existence of America’s motor 
transportation. 


It is said thereJhave been too 
many filling stations. Perhaps. 





ieee 


Where Were You 
the Night of February 14th? 


But maybe from the public stand- 
point, too many is better than 
too few! 


The convenient, skillful, well- 
rounded service which was built 
up on our streets and highways 
by free competition and private 
enterprise, is already just a 
memory in many communities. 


Yet, car conservation is one of 
our greatest national problems. 
No new cars are being built and 
even after the war's end it will 
be a long time before enough BS 
cars can be built to replace those ie 
worn out. 


And as more stations are forced 
out of business, while cars be- 
come older and worn and in 
greater need of maintenance 
services, the danger to America’s 
system of motor transportation 
will become more acute. 


Making hundreds of small oil 
jobbers and thousands of in- 
dependent dealers ‘‘casualties of 
war effort’’ seems to serve no 
sound social or economic gain. 
On the contrary, their liquidation 
may be costly to our American 
way of life in more ways than one. 
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BARRELS PER DAY IN HUNDREDS OF THOUSANDS 


